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[ @G Brand check

The Next Era of Creative with Resh Sidhu

Advancing Creative Technology with NVIDIA

Exploring Adobe Brand Intelligence

{ @Y Top performing asset J
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2026 Creators’ Toolkit Report

795%

of creators say creative

87%

of creators say

Al is now integrated o creative Al Is growing
or essential to how their business and
they work. audience

2026 Creators’ Toolkit Report, Adobe
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Brand guidelines

EG) Design templates, logo & font usage, brand rules

The uncodified

0. Tribal knowledge with human decision
a4 N
traces: instinct, nuance, culture and taste



Adobe Brand Intelligence is fueled by signals from across
the content supply chain

Decision Traces QR Q Creative Artifacts
(human feedback and comments) &) (brand kits, guidelines,

approved assets)

Design System | . o0 Continuous %:] Marketing Artifacts
(layered templates, design guidelines) 0o Learning (campaign briefs, products, personas)

Performance Insights

@ Compliance Artifacts
(historical, current trends, learnings)

(claims, trademarks, license rights)

o0()

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Brand Intelligence is activated through a growing
portfolio of workflows

Validate

Ensure brand compliance

= Validate content against
comprehensive brand knowledge

= Flag issues for review, continuously
learning from human feedback

800 Instruct to Assemble

Instructing to assemble top-
performing assets and tagline.

Scale on brand variants

= |nterpret creative briefs to drive
intelligent selection of layouts, images,
and creative elements

= Scale variants in creative tools

a Simulate

Is this creative clear, compelling, and
aligned with a luxury resort experience @

SR Synthetic audiences

Victoria Khan

Captures the elevated, high-end
Message Clarity escape | look for—immersive

and unlike anything else
Brand Credibility
Visual Direction

50% 100%

Make better decisions

= Leverage synthetic audiences to
simulate 1:1 interviews at scale

= Test creative concepts for resonance at
any stage of development
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Simulate workflow
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User inputs

= Audience brief
= Creative assets
= Research questions
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Simulation

Personas grounded in 1P audience data
and modeled into synthetic replicas

Decision modeling maps persona
attributes to how they react to content

One user interviewed at a time, with
hundreds of interviews in parallel

C

Outputs

= Aggregated resonance signals

= Consensus and per-segment
results

= Qualitative feedback in
interview transcripts

Hero Creative

Brand Fit
Message Clarity

Emotional Resonance
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Resources

Adobe introduces Brand Intelligence Brand intelligence that makes
and expands GenStudio agentic marketing possible

Adobe Introduces Brand

Intelligence and Expands
GenStudio Content Supply Chain . .

" o,
Solution for Customer T 3 - o Brand |ntell|gence thaf =
Experience Orchestration TN makes agentic marketing [ IO
possible.
v
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Adobe launches 3D digital twin solution and The return of 99U: Creativity in
enterprise agents with NVIDIA the age of abundance

Adobe launches cloud-native 3D digital

The return of 99U:
twi and enterprise agents
Creativity in the age of
abundance
In a new era of generative tools, a deeper focus on what makes work matter

aaaaaaaaaa
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https://business.adobe.com/products/brand-intelligence.html
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https://adobe.design/ideas/the-return-of-99u-creativity-in-the-age-of-abundance
https://adobe.design/ideas/the-return-of-99u-creativity-in-the-age-of-abundance
https://adobe.design/ideas/the-return-of-99u-creativity-in-the-age-of-abundance
https://news.adobe.com/news/2026/04/adobe-introduces-brand-intelligence
https://business.adobe.com/products/brand-intelligence.html
https://adobe.design/ideas/the-return-of-99u-creativity-in-the-age-of-abundance
https://business.adobe.com/blog/adobe-nvidia-cloud-native-3d-digital-twin-enterprise-agents

Resources

Adobe Agents Unlock Breakthrough Creative Adobe and NVIDIA announce partnership to

Intelligence With NVIDIA and WPP

Richard Kerris Photography:
Still frames, loud moments.

deliver the next generation of firefly models

87% of creators say creative Discover new insights and what's
Al is growing their business next for marketing and Al.

and audience
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https://blogs.nvidia.com/blog/adobe-ai-agents-nvidia-wpp/
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