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Mainstage highlights
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i Winningisn't just about producing the

most content. It's about producing

delivered in a way that feels personal
and connected at every single touchpoint

— Shantanu Narayen, CEO Adobe

Summit
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Finding authentic Luma reviews v

% l E Where can | see real Luma reviews?

NemoClaw

If you're looking for real Luma reviews, the best place
to start is directly on our product pages, where all
feedback comes from verified purchases.

travel experiences on their site and Instagram, so you

perspectives. We try to be as transparent as possible, so
you can make a decision based on real experiences, not

just brand messaging.

Personal

Gemini
Agents

|Rep\v.

Human Agent

They also highlight in-depth customer stories and =
@ can see how people are actually using their Luma

pieces day to day.
COPI lOt For more unfiltered opinions, many customers share OpenClaW

honest reviews and packing demos on TikTok and

YouTube—just search:

“Luma suitcase review” to get a feel for different

ﬁ'
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Customer Experience Orchestration

Content Supply Chain + Customer Engagement + Brand Visibility
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7 Generate assets
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‘ Show me family activi
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a Bora Bora adventure.
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Adobe CX Enterprise

Content Supply Chain Brand Visibility

Carvelo
To: Amelia Smith
Embrace

the elements

Jackets that move with
you through Fall

. . friendly meets performance.
Get charging with our newest model. Ready for an EV?

Finance as low
as1.99% CarveloEV
The future in motion.

Driveinto the

09
AVAILABLE [ 7% nmoon Ruggith )

fo@Oo ~

We're thrilled fo announce the launch of our
latest Carvelo electric vehicles. Designed with NAWTDENNING

cutfing-edge technology and sustainability in

Summit

Customer Engagement

Create the campaign ad to promote
puffer jackets to conquer the cold

Rewrite content to be more engagi

Conquer the Cold

‘ Refresh text for a promotional block. @7k Pook & 80%CTR 110%

Optimise text for better SEO. Conversion rate

increase

22%

\

!—;Q\
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Adobe CX Enterprise

Content Supply Chain

Carvelo
To: Amelia Smith
Get charging with our newest model. Ready for an EV? ISR
Finance as low
as 1.99% CarveloEV
The future in motion.

-\
-

N R
\ 4
el
Ooo APR* Carvelo

AVAI LABLE The future in motion.

fo@Oo ~

We're thrilled fo announce the launch of our

Iatest Carvelo electric vehicles. Designed with

cutfing-edge technology and sustainability in

h_
—
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Adobe 3D digital twin solution for scaled content production

) -
)@/J 7 —
‘; i ‘ | 2

3D digital twin Hero experience Scaled production

ﬁ N
~ <&ANVIDIA
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1
You never want to be too early,

but you definitely can't afford
to be late.”

— Jensen Huang, Founder and CEO, NVIDIA

-
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Adobe CX Enterprise —
Content Supply Chain Brand Visibility
Carvelo F = ik
To: Amelia Smith y .
AL : Embrace /
. . () Eco-friendly meets performance. lh l ts
Get charging with our newest model. Ready for an EV? To b 4 € elemen s
Finance as low i s ot s it -
o, \
as1.99% CarveloEV [ s
The future in motion. i N ;
y -\ y 8
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Carvelo
AVAI LABLE The future in motion.
We're thrilled o announce the launch of our f Q o A
latest Carvelo eleciric vehicles. Designed with NAw TBENRING
cutfing-edge technology and sustainability in
- \%\
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| like classic streetwear, but also some newer
sneakers

Gemini

You've got a really solid lane: classic streetwe3

That's actually the sweet spot right now—mi
We are a startup moving into a new o

We need to buy some office chairs a chunkier or modern silhouettes. Here's how {]
recommendations. Show us 3 optiong

+
Finding the perfect office chairs for a new startup space is cruci ‘ COI’G CIESSICS (your everyday base)

Balancing comfort, function, and aesthetic. Here are three options Recommend a few paint brands for my house and suggest a few color

These are the shoes that go with everything palattes.

you started on building a productive workspace.
hoodies.
. . a beautiful Craftsman bungalow! The stone pier columns, wide front porch, exposed
% Daily Essentials (the foundation of your team) Classic rotation . ,and that lovely wood door are allmarks o yle. Here are my

- a N eCH endat 57
These chairs provide the foundational comfort and support your te recommendations:

needs for all-day productivity. Here are four color palette ideas suited to your hom racter:
\ ’ I s I b I I I t Office Chair Selections . -
4 : Sage & Cream — Classic Warm Putty & Sienna — Arts & Crafts

[\ / \" Earthy, ate a Warm, 5 kley "

iRl

Luma Vortex Pulse 97 Luma Phantom Low Ff:rest& Olive — Bold & Moedy Greige & Slate — Modern Neutral
Rich, dramatic; 1 the greenery Fresh, time igh resale appeal
Advanced Mesh Task Chair Textured Fabric Ergonomic Utimate Multi-Adjud $49.95 $99.95

$18995 Chair Office Chair
. . . $349.00 $89900
. . Sonnet 4.6

-
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The massive shift to the Agentic Web

~50%

of web traffic
is now bots.

7|851%

Al agent traffic grew
year over year.

https://business.adobe.com/resources/sdk/2026-g2-ai-traffic-report.html

https://www.humansecurity.com/learn/resources/2026-state-of-ai-traffic-cyberthreat-benchmarks/

https://www fastly.com/blog/nearly-half-the-web-isnt-human-inside-fastlys-threat-insight-report

Summit

393

surge in traffic to retail
sites from generative
Al tools was tracked by
Adobe Analytics in
Q2/2026.
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Every brand needs
a strategy around

-
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‘73 Deploy optimization

Adobe LLM
Optimizer

|/ g

Ensure brands are seen, cited, and Luxuryin- sso
chosen in the new world of Al-discovery aradise | ' mentions

waits.

Gained visibility score

A 2.2%

-
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Adobe CX Enterprise

Content Supply Chain Brand Visibility

Carvelo
To: Amelia Smith
Embrace

the elements

Jackets that move with
you through Fall

. . friendly meets performance.
Get charging with our newest model. Ready for an EV?

Finance as low
as1.99% CarveloEV
The future in motion.

Driveinto the

09
AVAILABLE [ 7% nmoon Ruggith )

fo@Oo ~

We're thrilled fo announce the launch of our
latest Carvelo electric vehicles. Designed with NAWTDENNING

cutfing-edge technology and sustainability in

Summit

Customer Engagement

Create the campaign ad to promote
puffer jackets to conquer the cold

Rewrite content to be more engagi

Conquer the Cold

‘ Refresh text for a promotional block. @7k Pook & 80%CTR 110%

Optimise text for better SEO. Conversion rate

increase

22%

\

!—;Q\
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CX Enterprise Coworker

a Adobe CX Enterprise v

) UlteBeaty Gemocae) (B swvsbx | ) gy 3z .
. Adobecxinterprise v

U teaty Oenonst) (B ot @) gy g .

Pause agent

w® B +

Agent used in 7 workflows

¢ e AlPlatforms

Ask what your agents are working on, or create @ new one. 00 Al Platform

[ /rtcdp_find_audience J

[ /ajo_show_journey_performance ]

Running agents Active watchlists Estimated revenue saved Automated actions
a5 +8.2% 9,420 :
i i /cja_pull_top_products
+ New agent
h.. AW Adobe  Ultacustom
Q_ seard Here's what | found across your data...
e & us g A
(o] Ask your data anything...
clal media agent Experiemebetisiuningkgem
g Social media i e

Complince & Reche dentifies viral copycat content on social before it becomes a revenue Autonomously adlusfs the )onm:v yath:‘::ase;“; g o ons

Enforce regulatory and brand compliance across all campaigns By I;l;;s:ernﬂmemsming helps this agent understand more than a selection, and fantlln':::;::i";ﬁryitzbiun yerofthiscadt.. Y TH ANY Al PLATFORM
Jalidsting conent,consent, suppresion st and channek speciic i widec: whether hat rend represents el ik 0 04T engageneTt S

nvidia () OpenAl € Gemini a8 Copilot A\ CIau

Scche Summit
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Summit

Gina Casagrande

Director,
Experience Cloud Evangelism,

Adobe
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Adobe CX Enterprise ———
I

Adobe CX Enterprise
Brand Visibility Customer Engagement Content Supply Chain
B Adobe Experience Manager + Agentic web u AEP Native Apps u Adobe GenStudio
Adobe CX Analytics

Powered by Adobe Al Platform

-
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Adobe CX Enterprise ———
I

Adobe CX Enterprise
Brand Visibility Customer Engagement Content Supply Chain . Native.
B Adobe Experience Manager + Agentic web B AEP Native Apps B Adobe GenStudio Al Integratlons
Adobe CX Analytics ANTHROP\C
] OpenAl
Powered by Adobe Al Platform
Google Cloud

o Microsoft

aws
!

<A NVIDIA.
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ﬂ
CX Enterprise Coworker
R = g RE ﬁ

Agents and skills Business context Memory Governance Agentic workflows ‘
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CX Enterprise Coworker Q

Ul Views Generative Ul Canvas Chat/Command

= ) : 7~ W - e (7 h
( Claude ’ — : // =y N — lNemoClaw

<« CXEnterprise Coworker 5~

— 7 7/ N\ —_ (i
{ chatGPT | ﬂ\ £, = gapilot” |
—)/ \_\ g // . . / \ |
MCPs & Tools
Agents & Skills
——— e | — Wy e
—=—  ——
peaglime JONmEY, leﬁfnn;er Market Target CRM ERP Social
CDP Optimizer AnalytiZs i arge | S
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Adobe CX Enterprise

Content Supply Chain Brand Visibility

Carvelo
To: Amelia Smith
Embrace

the elements

Jackets that move with
you through Fall

. . friendly meets performance.
Get charging with our newest model. Ready for an EV?

Finance as low
as1.99% CarveloEV
The future in motion.

Driveinto the

09
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fo@Oo ~

We're thrilled fo announce the launch of our
latest Carvelo electric vehicles. Designed with NAWTDENNING

cutfing-edge technology and sustainability in

Summit

Customer Engagement

Create the campaign ad to promote
puffer jackets to conquer the cold

Rewrite content to be more engagi

Conquer the Cold

‘ Refresh text for a promotional block. @7k Pook & 80%CTR 110%

Optimise text for better SEO. Conversion rate

increase

22%
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Al innovation
with ServiceNow




Elliott
Wiener

Head of Global Head of Global
Marketing Business Content Strategy,
Optimization Enterprise Marketing
ServiceNow Adobe

e e

Summit



2026 Experience |
Maker Awards

The Adobe Experience Maker Awards recognize
innovators delivering personalized and impactful
customer experiences.

-
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“Being honored as an Adobe

Experience Maker is like winning

an Oscar in the marketing
technology world.”

—Shekhar Gowda, Vice President, Global Marketing
Technology, The Coca-Cola Company

-
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Community Pavillion
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Logan Seamons

Global Content Strategist,
Adobe

Summit
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Adobe - [T

Equipping every
athlet

-
summlt © 2026 Adobe. All Rights Reserved. Adobe Confidential. 51



52

© 2026 Adobe. All Rights Reserved. Adobe Confidential.

Summi



Sneaks!
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Summit

Adobe for Business

Products v

S, Editor

A Adobebxpress  File

Al v Industries Roles v Resources v Support v Get started

SNEAK PEAK INNOVATION

Adobe Summit Sneaks

Check out the latest product innovation ideas from Adobe Summit Sneaks. These aren't in
products yet, but early-stage concepts and prototypes that may end up in products in the future.

Project Concurrent

Project Concurrent, led by Tongyu Zhou, binds live data
directly to design canvases through an open-source plugin
on Adobe Express. It enables dynamic infographics that
update automatically from data sources and can be
embedded across sites, ensuring visuals stay current without

TS @
SCHEDIILE

manual updates.

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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https://business.adobe.com/events/adobe-summit-sneaks.html

Upcoming events —
= .

Best of Summit — Virtual Product Series

We're going deeper. Our product teams are hosting three dedicated sessions the week of May 19 — one hour each, packed
with the buzz, excitement, and roadmap detail that makes Summit worth talking about all year. Whether Commerce,

Workfront, or Marketo Engage is your world, there's a session built for you.

Best of Summit Best of Summit Best of Summit
Adobe Commerce Adobe Workfront Adobe Marketo Engage
Tuesday, May 19 Wednesday, May 20 Thursday, May 21
10-1am PT 11-12pm PT 10-1am PT

Scan to register Scan to register Scan to register

© 2026 Adobe. All Rights Reserved. Adobe Confidential. 56
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Best of Summit sessions

# Session Title

1. DEVARG G

2. Day Two Keynote

3. Summit Sneaks

4. Strategy Keynote: Moving Enterprises From Al Experimentation to Customer Experience Impact
5. Strategy Keynote: Elevated Brand Experience: Orchestrating Discoverability for the Agentic Web
6. Strategy Keynote: From Tools to Teammates: The Agentic Future of Customer Engagement

-
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Best of Summit sessions _

10.

11.

12.

13.

14.

Strategy Keynote: Transforming your Content Supply Chain for the Al World

Powering the Play: How Dick’s Sporting Goods Wins with Athlete-Centric Innovation

DICK's Sporting Goods Reinvents Customer Experience with Brand Concierge

Making Agent-to-Agent Marketing Work for Humans

2026 Trends in Al and Customer Experience

Building an Agentic System of Value: Trends Shaping the Al Enterprise

Making Al Stick: Scaling Al Adoption That Drives Lasting Impact

ServiceNow's Quest for Scalable Success with Automation and Gen Al

-
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Hands on with Adobe Summit Sneaks

Customer Experience Al Explore Adobe CX

Learn more: Adobe Brand

Maturity Index

Intelligence

Brand intelligence that
makes agentic marketing
possible.

Summit

#) Instruct

Customer
Experience Al
Maturity Index

Explore the Adobe Summit

On-demand Hub

Adobe SUMMIE 1m0

Experience the keynotes that shaped the
conversations.

Enterprise

Just launched: Adobe x NVIDIA
launches digital twin solution
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