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The evolution of agency: The four levels of Al autonomy |

Business Impact

Adobe

All levels act within human-defined boundaries

Level 4

Self-directed
Al set | d :
LAelet30ma te d sel?—ec;ﬁgc?t: o f’h

Al executes workflows

. Level 2 autonomously
Augmented

Level 1 Al performs targeted

Assisted reasoning

Al helps you

work faster

v

Autonomy
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Building trust into agentic Al use

Explainability &
transparency

Humans remain in control
through configurable
review processes, approval
mechanisms, and
intervention points,
enabling oversight in
Al-driven decisions.

Adobe

Humans in the loop

Designed to make it
possible to understand
intent, assess scope, and
deliver explainability to the
humans in the loop.

Security, privacy, and
governance controls

Enterprise level controls

whether individuals have
access to generative and

agentic Al features.

Tools and
frameworks

Include human feedback
loops, annotation tools,
Al models for error
classification, and
accuracy monitoring.
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Adobe

Content Credentials
@ Source: Verified
@ Attribution: Confirmed

@ License: Approved

@ Ready for use
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Interoperability and the international standard

content credentials

The Coalition for Content
Provenance and Authenticity

C2PA Steering
Committee Members

Adobe’s role

Adobe

The leading solution for content provenance built on the Content Authenticity
Initiative and the C2PA standard

Community of technologists, policy experts, and industry leaders driving the
Open-Source movement for provenance

International standard and specifications that allows for interoperability across
the digital media ecosystem

N\ Meta
&) OpenAl intel

= Sits on C2PA Steering Committee and chairs the Technical Working Group
» Leading developers behind Open-Source SDKs
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An enterprise marketer just found the perfect asset

She just has one question...

Can | use this
for a new
campaign?

Adobe
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Tracking down the key details of a particular asset is impossible

Every handoff introduces fragmentation and uncertainty

Creative

Core assets collaboration . rts)fia:llcet?on Analysis
Desigh Team  project plan P

Project plan

Project plan

o Creative Ops  Projectplan .
Marketing brief ] Support F Fp Channel =5 P Marketing
) Design ticket o Production v, CMs authoring Operations
o— » Team @ E'?a DAM
d ’ I Supporting
. t assets/medi
Marke:tmg @ a gathering
Operations o Production
® assets
©

&

Project plan

@ Assets Supporting . .
1 @ assets . Activation
‘ lS3T
¢ © i ~ anne
@ @ 'gi‘ ® o assets
Marketing copy, & @ . B © Campaign

o @@ Marketing

d Internal

5 ) Resourcing o Fggj,:b;fk D ©
Planning R = Q Cloud drive ® Published Cloud drive
& kickoff Cloud drive CC libraries 5 . experience
Local drive Project plan Stakeholder Local drive . ,
approval [ Fileshare Publishing

& delivery
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The content is out there...

But how does she obtain the details about them?

Scaled i
Core assets PI‘OdI.lCtIOI’I Analysis
Project plan Des's“ Team Pro;ect plan
Project plan Creative Ops Project plan .
Marketing brief ) . St{pport -' F’p Channel \ m . Marke!mg
_ [==-) «pesign )j ticket \ y +  Production B F‘o CMS authoring Operations

4 N N N N )

Al Content Approvals

Usage Rights Attribution . . and Ready
Disclosures Lineage for Use

- O\l J

\;ﬁ/ o C‘f’“dL st / ?
hannel \ @ Insights

k\ .o/ K " Campaign
Marketi
arketing copy, Internal Cloud drive .‘ Marketmg
Resourcing & ' Feedback productlon
PDFRI Cloud drive

Plal‘ll‘llng Cloud drive (&) Published Cloud drive
& kickoff Cloud drive CC libraries o experience
Local drive Project plan Stakeholder Local drive
approval B File share Publishing
& delivery
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What do marketers need to get clarity?

Context that travels with the asset, wherever it goes

Durable content
lineage
Ability to track how

content has changed from
beginning to end

Adobe

—

Systems
interoperability

Maintain the connection
between the asset and
the key context when
assets move through
other applications

Identifiable
source asset

Traceability back to
the main file in the
DAM, before it went
through variations

Direct access to
actionable insights

Get to an answer in just a
few clicks via Content
Credentials without
having to search through
multiple systems to track
down fragmented data
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Adobe Content Authenticity for the Enterprise

Enterprise Content Credentials provide the glue across the Content Supply Chain

Planning & Creative Stakeholder Scaled Publishing
Kickoff Collaboration Approval Production & Delivery

| | | | | |

Content Credentials

Analysis

Adobe




Capabilities that deliver brand authenticity,
IP protection, and content traceability at scale:

Next-Gen Metadata
Every asset carries tamper-evident provenance from creation to delivery

Private Content Credentials
Track every asset variation without exposing confidential details outside a team or org

Intelligence
Tap into rich content intelligence by searching with Private Content Credentials

API
Flexible integration to ensure that your org can build Content Credentials across
workflows and systems

Enterprise UX
Verify and review any asset’s full content history
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Why is Adobe the right choice for Content Authenticity?

We match industry innovations with Content Supply Chain expertise

&
Technology Native Connect creation Enterprise-grade
leadership integrations to distribution infrastructure

as Adobe has been a into the Adobe Creative utilizing the tools supporting the data
significant driver of and Experience across the entire you need in the

open C2PA standards applications in your Content Supply Chain workflow that matters
and tooling workflows

Adobe
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Resources

Content authenticity Responsible enterprise Al Watch Now: Trust
arrives for enterprises at Adobe by design!
Interested in learning more Watch Now: How The Al Inflection Point whitepaper
about Adobe Content Publicis evolved Its

Authenticity for Enterprise? operating model

Reach out!
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https://business.adobe.com/blog/content-authenticity-arrives-for-enterprises
https://business.adobe.com/blog/content-authenticity-arrives-for-enterprises
https://business.adobe.com/blog/content-authenticity-arrives-for-enterprises
https://business.adobe.com/ai/responsible-ai.html
https://business.adobe.com/ai/responsible-ai.html
https://business.adobe.com/resources/webinars/securing-ai-enterprise-scale.html
https://business.adobe.com/resources/webinars/securing-ai-enterprise-scale.html
https://airtable.com/appv5sp0edYKqwYVF/pagDTKAaZZl20SIeP/form
https://airtable.com/appv5sp0edYKqwYVF/pagDTKAaZZl20SIeP/form
https://airtable.com/appv5sp0edYKqwYVF/pagDTKAaZZl20SIeP/form
https://airtable.com/appv5sp0edYKqwYVF/pagDTKAaZZl20SIeP/form
https://airtable.com/appv5sp0edYKqwYVF/pagDTKAaZZl20SIeP/form
https://business.adobe.com/summit/2026/sessions/how-publicis-evolved-its-operating-model-in-servic-s804.html
https://business.adobe.com/summit/2026/sessions/how-publicis-evolved-its-operating-model-in-servic-s804.html
https://business.adobe.com/summit/2026/sessions/how-publicis-evolved-its-operating-model-in-servic-s804.html
https://business.adobe.com/summit/2026/sessions/how-publicis-evolved-its-operating-model-in-servic-s804.html
https://www.adobe.com/cc-shared/assets/pdf/trust-center/ungated/whitepapers/corporate/adobe-the-ai-inflection-point-wp-final.pdf
https://www.adobe.com/cc-shared/assets/pdf/trust-center/ungated/whitepapers/corporate/adobe-the-ai-inflection-point-wp-final.pdf
https://business.adobe.com/blog/content-authenticity-arrives-for-enterprises
https://airtable.com/appv5sp0edYKqwYVF/pagDTKAaZZl20SIeP/form
https://business.adobe.com/summit/2026/sessions/how-publicis-evolved-its-operating-model-in-servic-s804.html
https://www.adobe.com/cc-shared/assets/pdf/trust-center/ungated/whitepapers/corporate/adobe-the-ai-inflection-point-wp-final.pdf
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