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’@* Show me premium stays in Mexico.
From Data to Hi Chloe, explore curated Mexico
P P o stays based on your travel interests.
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~  Beach Escape - * ' Guided Sightseeing
3 All-Inclusive Resort Package .
View details
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Agenda
@ Lauren Perez

Address
Lauren@bodea.com

Brand visibility in travel: State of the industry

DESTINATIONS OFFERS  EVENTS BOOK NO Audience

Summer traveller

Welcome, Lauren!

Customer success: Choice Hotels SUMMER

ESCAPL 4

Tailored for your next. o

Demos: Adobe Brand Visibility, AEM Sites Optimizer

Q&A
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Transformational
experiencesin
Travel & Hospitality

— %‘ﬂ Conversion spike

7

@ Conversion | @ Clicks

754
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The experience economy in 2026:
What today's travelers expect — and why it matters.

Experience-first Hybrid service Personalized Passion-driven Al-driven
demand expectations journeys travel discovery
[ @ @ @ —@
In 2026, guests choose Guests want Guests expect relevant, Wellness and nature More consumers

destinations based on
the experience they
expect, not just where
they'll stay.

What will | do here?

How will this make
me feel?

Adobe

self-service for basics
and human help when
it matters most.

i
{

¥

o bean Lpgraded] Your lyaly his
Gt you o by naow.

paid off. Gat your mobil

Checkin

esns e smn s REACY to checkin?

The best experiences
blend both human help
(local knowledge) and
self-service

personalized
experiences across
every step.

WK Your weekend, your way.
To: James

YOUr next el
adventure awaits
Dont just visit, experience.

L O A

Context-aware
destination and travel
experiences

experiences booking
via mobile and opting
for personalized
itineraries & service.

increasingly drive
travel decisions.

Easy-to-book
outdoor activities
(Soft - families vs.

Hard - enthusiasts)

Localized itineraries
fuel the discovery demand

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Al referrals:
Industry snapshot




Al-driven traffic accelerates across all industries in quarter two

Growth in Al visit share by industry

= Retail, Travel and Financial Adobe Digital Insights, October 2024 - May 2026

Services saw an Al traffic boost . S - —
—— —*—Finandci v

during l\/lay 2026: etal rave andial >ervices

= Retail: +138% YoY 2,000%

= Travel: +194% YoY 1500%

= Financial Services: +105% YoY /\-\//
1,000%

= In the March 2026 Adobe

Consumer Survey, 54% of 500%

consumers say they are turning to

Al more, with 58% having used Al 0%

in the past week. Oct-24 Dec-24 Feb-25 Apr-25 Jun-25 Aug-25 Oct-25 Dec-25 Feb-26 Apr-26

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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Al visit share on travel sites grows 194% YoY in May 2026

Growth in Al-driven visit share (Travel)

: : : Adobe Digital Insights, October 2024 - May 2026
= Consumers are increasingly turning

to Al for travel planning and

inspiration as adoption of these 2,400%
tools continues to accelerate.
= Al-driven visits to travel sites grew 1,600%

194% YoY in May 2026, extending a

streak of consistent double to triple-

digit growth across every measured 800%
month since October 2024.

0%
wg“‘&“"ﬁ’f”f”f’\\%ofﬁ"f’%%"’fi”i"f’wbwbwbwb@b
oéoge\bee,@’b?Q@'b\o\00(,)&0%00 \%Q@@'b?Q@’b
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Al visit share on travel sites grows 194% YoY in May 2026

= In the March 2026 Adobe How travelers use Al for trip planning
Consumer Survey, 86% of Adobe Digital Insights, October 2024 - May 2026
travelers reported an improved 60
experience when planning
through an Al assistant. >0
Respondents report leveraging Al 20
for a wide range of travel tasks:
« Research: 48% 30
= Inspiration and 20
recommendations: 44% 10
= Budgeting: 30% 0
. Research Inspiration & Budgeting Packing Help
= Packing help: 21% Recommendations

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidential. n




Al conversion gap narrows by ~70% since October 2024

Monthly Al vs. non-Al conversion rate (Travel)

Adobe Digital Insights, October 2024 - May 2026
= The conversion gap between Al

and non-Al sources narrowed from 0.06
about 86% in October 2024 to just
14% in March 2026, a strong signal
of Al's growing role in converting 0.04
high-intent travel browsers into

0.05

actual bookings. 003
= In May 2026, the gap widened 002

slightly to 28% but remains 67% 0.01

narrower than it was in October

2024. 0

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidential. 12




Al-driven travel traffic delivers 21% higher engagement in May 2026

Al vs. non-Al engagement rate (Travel)
= The engagement gap between Al Adobe Digital Insights; May 2026

and traditional traffic widened in

May 2026, with Al-referred
visitors outperforming non-Al 21%

sources by 21% in engagement | -ooooooosooosoooooooooooooos
rate.

= This shift matters: travelers
arriving via Al tools engage
deliberately, not passively,
suggesting Al-driven research
translates into more purposeful

on-site behavior. Al Non-Al

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidential.



Al-referred travel visitors spend 70% more time on site

Monthly Al vs. non-Al time spent per

- In May 2026, Al-referred sessions visit % difference (Travel)
lasted 70% longer than non-Al Adobe Digital Insights; October 2024 - May 2026
visits, up from 61% in March — a 80%
t\r/]vo—mo.nth JlLlldetha-‘t suggrclests 20%
the gap |s. S.tI. widening rather 0%
than stabilizing.

50%

= Paired with a 21% higher 40%
engagement rate, the data points 30%
to Al sending travel sites visitors

. : 20%

who are actively exploring .
content rather than bouncing 10%
0%

after a quick look.

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidential. 14




Al-referred travel visitors 41% less likely to leave immediately

= In May 2026, Al-referred
visitors bounced at a rate 41%
lower than those from

0.32
traditional sources, holding
steady from March and 06
reinforcing that this is not a
one-month anomaly.

0.2
= This consistent, structural gap

suggests Al-referred travelers 0.14
arrive already informed, and
that pre-visit intent fuels 0.08
deeper on-site engagement.

Adobe

Monthly Al vs. non-Al bounce rate (Travel)
Adobe Digital Insights; October 2024 - May 2026

s (:»“‘Q'f’wff’ P w"\\w” 2% ’ﬁ’%% P ’f’j’ c’f’(\f»byowb o '»b\\’»b
Qcéoo \fo<<e®’b?9®'z>\\> N oc)e?oéoge\z@l@’b?&éb
Al Non-Al
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Travel Al citation
readability




Hotels and car rental lead travel in Al citation readability for
brand and product offerings

Key Insight:

Travel sectors that clearly
communicate both brand context
and product details create a
stronger foundation for Al-driven
discovery, comparison, and
recommendation.

Adobe

Product pages

Homepage and product pages:
Al citation readability scores (Travel)
Adobe Digital Insights, May 2026

Hotels ™ Car Rental ™ Cruise ™ Airlines

63%
59%
Homepage
57%
- Hotel / Property / Resort Page 73%
Car Rental / Vehicle Page 71%
Cruise / Itinerary / Ship Page 60%

Flight / Route / Fare Page _ 54%

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Trust, loyalty & support content has become a strategic Al

visibility asset

Key Insight:

Travel brands can strengthen Al
readability by clearly
communicating benefits, policies,
rewards, and promotional value,
content that helps travelers build
confidence.

Adobe

Support pages:
Al citation readability scores (Travel)
Adobe Digital Insights, May 2026

Hotels Car Rental Cruise M Airlines

68%
72%
FAQ °

70%
P 47%
73%
H 0
Customer Service 679?’//0
(o]
P 52%
69%
69%
Loyalty 6%
P 50%
71%
Promotions / Deals 676/9 .
(o]

I 44%

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Next-generation CX demands are accelerating omnichannel
and content excellence

average number
of meaningful
interactions across
channels before a
purchase

Adobe

1.9x

average increase ('25
vs '23) in Customer
Reviews/Testimonials
consumed before
making a purchase

74%

of firms said their
customers seek
omnichannel
consistency

02%

of firms said their
customers
expect mobile-
first experiences

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Only 13% of travel & hospitality
brands will be ready by 2027 to
tell stories

Adobe




Customer data is fragmented and current toolsets

|
won't scale
of customer data is
“Partially Integrated” or
“Siloed but Accessible”
CMS CDP Marketing Personalization/ Journey Next Best
Measurement Recommendation Orchestration Action

Adobe

% Meet Future Needs (2027)

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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Storytelling at scale by local experts

= Property teams offer local expertise that
provides authenticity that increases trust

= Answer real guest questions to improve

&) SEVOI RESORTS

local discoverability through GenAl ~
engines (ChatGPT, perplexity, etc.) ‘
= Curate itineraries for various enthusiasts PLAN YOUR STAY AT {LOCATION
- Wellness, quick trips, hard activities, % meren
fa m i |.y fri en d ly What should guests know before they arrive?
= Dining options for dietary needs or g O
restrictions o

Do guests need to book anything before arrival?

What do guests often regret not knowing?

Trusted, property-level expertise at scale

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidential.
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Leaders are structurally different, not
just strategically better

Operating model:
620/ Leaders (n=342) vs T&H industry (n=484)
+ o Pillar scores 1-5 scale - Leaders vs T&H Industry >
Strategy

Leaders score 4.1 vs 2.5 on Structure (1-5
scale), the largest pillar gap. Workflows is next
at +47% (3.8 vs 2.6).

Governance

Key Takeaway

In Travel & Hospitality, the technology gap is not the issue. Structure Technology

Leaders win because they restructured, building the
operating model, governance, and process that lets Al
actually scale. Structure and Workflows are where the

dvant < built Workflows
advantage IS DUllt. B Leaders T&H Industry

AdObe 23 © 2026 Adobe. All Rights Reserved. Adobe Confidential.




The modernization playbook: The five things leaders do

Real
ownership

Only 16% of T&H
organizations have a
formal Al owner with

title and budget
authority. Leaders are
5.7x more likely to
have one.

Day-one
measurement

Only 10% of T&H
organizations
measure Al ROI
comprehensively.
Leaders are 4.4x
more likely, built in
at launch.

Genuine
partnership

80% of Leaders
operate at
Collaborative or
Integrated level vs.
20% of industry. Shared
stakes eliminate handoff
friction.

Learning
culture

35% of T&H
organizations run a
destructive failure
culture, blame or
repetition. Among
Leaders: 1%.

Empowered
champions

42% of Leaders
chose empowering
champions as their
#1 culture move —

far ahead of exec

sponsorship (16%).
Find the believers
and amplify them.

Leaders don't out-tech the rest. They out-organize them.

Adobe

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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Customer
sSuUccess:
Choice Hotels

Adobe

Kiia
Kiander

Senior Manager Marketing
and Digital Platforms

Choice Hotels



Choice Hotels: Navigating the road ahead

Searchon
social media

Review sites

Aspirational
content

ke ,«t«;J\
| S Y

@)

Searchon

|

“
b 4
P35

> A
SR
e
e

Customer Journey
Maria Perez

Google

Book on
ChoiceHotels.com

Ad°be © 2026 Adobe. All Rights Reserved. Adobe Confidential. 26




The challenge: Managing content and experiences at scale

<D

Our Problem:

How do we deliver consistent,
personalized digital experiences
across thousands of hotels,
multiple brands, and an
ever-growing number of
customer touchpoints?

Adobe

CAMBRIA

Cambria Hotel Nashville Downtown

881 reviews @ 118 Bth Avenue South, Nashwille, TN, 37203, US {, (629) 910-7893

© 2026 Adobe. All Rights Reserved. Adobe Confidential.

27



The transformation: Building a strong digital foundation

Past: Present: Future:

Manage content at Develop content Continue to scale

an individual level once, including and lean more into

for all sites variations, distribute true personalization
everywhere

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidential.



Al and the future of
customer discovery

Adobe




» tent foundation is key.

-
D ;

sh content governance.
t can scale vs. what should be manual.

“‘4}’

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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Karthik
Muralidharan

Director, Product
Marketing and Strategy

Adobe

Adobe Brand
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Brands need a solution that takes them from insight to action,
for both agentic and human audiences

Discovery Insight Action Measure

S |~
See how the brand is Add new content, Connect actions to

f::le:;::‘ t:i:qd"t‘f tt: ﬁ;cosn?tr:)dr showing up in Al answers, campaigns, PR, and business outcomes
and tracpk bra‘r)\d resence and how that compares to technical site changes
P competitors @

@

Create agent-ready

See what content agents versions of your content
are crawling and whether at the CDN level
they can read it and cite
it

End-to-end GEO strategy

AdObe © 2026 Adobe. All Rights Reserved. Adobe Confidential.
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Brand Mentions

Weekly mentions comparison

9
Introducing \/‘

o — o

o

Content Visibility

B
<

o Agtron - Artisan - Cropster -e Frescopa -

Adobe Brand Visibility

Your content can't be seen by Al ©

Al models struggle to read your pages. Improve your Content Visibility score to increase visibility in Al-powered search results.

The end-to-end platform that helps e —
brands win in Al visibility by unifying e B e | e |
intelligence, optimization, and

. . _//\J
business impact. —~

Adobe
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Semrush excels at external signals. Adobe excels at owned
experiences. Together, we create a category no one can match.

Market Agentic traffic B Optimizations Measurable
Intelligence data insights outcomes

The most comprehensive Across owned At-edge and at-source for Tie each optimization to
view of how brands digital experiences both humans and agents business KPIs and revenue

show up

Humans

e S ﬁ Samantha

‘ - Chicage, lllincis
37ylo Olive skin tone

Signal layer Optimization layer

Adobe
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Tory
Brunker

Senior Director,
Adobe.com for Business

Adobe

AEM Sites
Optimizer
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Improve site performance

= AEM Sites Optimizer is a cloud-based, Al-first

optimization layer for AEM websites Time on site » 50 seconds

= What it does:

= Auto-identify - Detects site issues and

opportunities from telemetry, audits, and X0 14% increase in repeat visitors
connected data sources

= Auto-suggest - Generates Al-backed,
prescriptive recommendations and

suggested content/code/config changes Q\\\ +200% increase in Brand ViSibi“ty
= Auto-optimize - Applies or prepares

approved fixes through

AEM/content/code workflows +41% increase in Referral Traffic

AdObe 36 © 2026 Adobe. All Rights Reserved. Adobe Confidential.




Resources

[Report] Q3 Al Traffic

Trends Report

Adobe Experience
Manager Sites

Adobe

Adobe Brand Visibility

Adobe Experience
Manager Sites Optimizer

SdobotorBusmes nshu- ko tian . - T

Be visible everywhere
customers and agents are
search

awadi
L)

Adobe Travel &
Hospitality Marketing

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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https://business.adobe.com/products/experience-manager/sites.html
https://business.adobe.com/products/experience-manager/sites.html
https://business.adobe.com/products/experience-manager/sites.html
https://business.adobe.com/products/experience-manager/sites/optimizer.html
https://business.adobe.com/products/experience-manager/sites/optimizer.html
https://business.adobe.com/products/experience-manager/sites/optimizer.html
https://business.adobe.com/products/experience-manager/sites/optimizer.html
https://business.adobe.com/industries/travel-hospitality.html
https://business.adobe.com/industries/travel-hospitality.html
https://business.adobe.com/industries/travel-hospitality.html
https://business.adobe.com/products/experience-manager/sites.html
https://business.adobe.com/industries/travel-hospitality.html
https://business.adobe.com/solutions/brand-visibility.html
https://business.adobe.com/solutions/brand-visibility.html
https://business.adobe.com/resources/sdk/q3-ai-traffic-trends-report.html

Resources

[Blog] Powering the future of [Quiz] CX
travel and hospitality with Al- Innovator Types
driven customer experience - - =

Powering the future of travel and
hospitality with Al-driven customer
experience.

8 =~
[ T
-l SR

- !.,

Choice Hotels Al Essentials for Marketers

v e v
" Al Essentlals for Marketers [ g

Lile i e o h banem = ndemct B P seber,

Get Inspired to Explore
yerire =

e e w4
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https://business.adobe.com/blog/future-of-travel-hospitality-with-ai-driven-customer-experience
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https://business.adobe.com/blog/future-of-travel-hospitality-with-ai-driven-customer-experience
https://business.adobe.com/blog/future-of-travel-hospitality-with-ai-driven-customer-experience
https://business.adobe.com/blog/future-of-travel-hospitality-with-ai-driven-customer-experience
https://business.adobe.com/resources/cx-innovator-types.html
https://business.adobe.com/resources/cx-innovator-types.html
https://business.adobe.com/resources/cx-innovator-types.html
https://business.adobe.com/blog/future-of-travel-hospitality-with-ai-driven-customer-experience
https://business.adobe.com/resources/cx-innovator-types.html
https://www.choicehotels.com/explore?mc=smgogouschn&atrk=sem_lt&cid=CH_ENT_US_SEM_GGL_USSEM_CONV_CBE_All_EN_US_NA_2025CHTDigitalEvergreen_General&ag=184172552810&pmf=google&kw=choice+hotel&gclsrc=aw.ds&gad_source=1&gad_campaignid=23285297987&gbraid=0AAAAAC8rhIKvfMo7XRCsc6NQsgf28anc9&gclid=CjwKCAjwpK3SBhASEiwAtV1SPFDvKOrRHeoSkpQkQcuwbjV0c6WujuN5f0T9dnULPsUJKys3AqigNxoCuvAQAvD_BwE
https://www.choicehotels.com/explore?mc=smgogouschn&atrk=sem_lt&cid=CH_ENT_US_SEM_GGL_USSEM_CONV_CBE_All_EN_US_NA_2025CHTDigitalEvergreen_General&ag=184172552810&pmf=google&kw=choice+hotel&gclsrc=aw.ds&gad_source=1&gad_campaignid=23285297987&gbraid=0AAAAAC8rhIKvfMo7XRCsc6NQsgf28anc9&gclid=CjwKCAjwpK3SBhASEiwAtV1SPFDvKOrRHeoSkpQkQcuwbjV0c6WujuN5f0T9dnULPsUJKys3AqigNxoCuvAQAvD_BwE
https://aiessentialsformarketers.splashthat.com/
https://aiessentialsformarketers.splashthat.com/
https://engage.adobe.com/26AdobeOnAIWbrSrs-register.html?sdid=FD1KZ6H1&mv=email&s_cid=701WQ00001pYntFYAS&s_iid=701WQ00001h8piSYAQ&click=gated&mktfrm_poi=ADOBEEXPERIENCEPLATFORM
https://aiessentialsformarketers.splashthat.com/
https://engage.adobe.com/26AdobeOnAIWbrSrs-register.html?sdid=FD1KZ6H1&mv=email&s_cid=701WQ00001pYntFYAS&s_iid=701WQ00001h8piSYAQ&click=gated&mktfrm_poi=ADOBEEXPERIENCEPLATFORM
https://engage.adobe.com/26AdobeOnAIWbrSrs-register.html?sdid=FD1KZ6H1&mv=email&s_cid=701WQ00001pYntFYAS&s_iid=701WQ00001h8piSYAQ&click=gated&mktfrm_poi=ADOBEEXPERIENCEPLATFORM
https://www.choicehotels.com/explore?mc=smgogouschn&atrk=sem_lt&cid=CH_ENT_US_SEM_GGL_USSEM_CONV_CBE_All_EN_US_NA_2025CHTDigitalEvergreen_General&ag=184172552810&pmf=google&kw=choice+hotel&gclsrc=aw.ds&gad_source=1&gad_campaignid=23285297987&gbraid=0AAAAAC8rhIKvfMo7XRCsc6NQsgf28anc9&gclid=CjwKCAjwpK3SBhASEiwAtV1SPFDvKOrRHeoSkpQkQcuwbjV0c6WujuN5f0T9dnULPsUJKys3AqigNxoCuvAQAvD_BwE
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