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Content supply chain
for the Al world




Contentis the fuel for your business

It drives your
brandand 4 It's crucialfor
your digital driving growth
experiences
of marketers say content [> sﬁ;aﬂ inve sting
8 30/ marketing is the most effective made simple
° demand-gen driver

Source: Content Marketing Institute, 2023 Demand Generation Research

Adobe




Are you ready for how next-generation Al will continue to
accelerate transformation?

=

Hyper-personalization will Shift to GEO & conversational
become the new normal Al interfaces
In the new Al-driven world, 1:1 tailored Content must be built for Al-native
content isn't just expected—it's required. discovery paths and engagement patterns.
Y
Work will be human-led, Systems of record + action Content at
agent-accelerated + control unprecedented scale
Winners won't just use Al—they'll integrate All three systems—systems of record, With 100x the content, you need to
systems and workflows that enable humans action, and control—will be required for rethink discovery, management, delivery,
and agents to collaborate seamlessly. success with Al-driven content. measurement, and relevance.

Ad°be © 2026 Adobe. All Rights Reserved. Adobe Confidential.




Work will be human-led, agent-accelerated.

Strategize [ Measure

The winners won't just use Al.

They'll design workflows where
humans and agents collaborate seamlessly.

Adobe




Real-world transformation
S CAATHORENLET




Susan McLaughlin

Head of Creative Technology,
Al and Operations

Vanguard

Adobe



Workflow V | RED

Reviews and feedback along the process

Marketing Creative Subject matter
plan strategy expert review Deployment
O . . . . . . = . O
Quarterly Engagement Creative Compliance
planning strategy tasks

AdODe © 2026 Adobe. All Rights Reserved. Adobe Confidential.




Efficiency wins with GenAl V | RED

We integrated GenAl into our team's tasks

Writer Adobe Firefly Adobe Firefly
v v v
@ O @ O O O @ O
Project start Workflow Project complete
Speeding up Accelerating Supporting retouching
early drafts image production and expanding formats

AdODe © 2026 Adobe. All Rights Reserved. Adobe Confidential. n




Results V | RED

1 20% r D3%

Reduction in time Capacity boost

Delivered significant 2025 growth and business
results across all Personal Wealth campaigns

Adobe




Efficiency wins with GenAl \V | RED

Writer Adobe Firefly Adobe Firefly

. d .4 .4
g8 - . — @

Project start Workflow Project complete

O

Acceleration through Agentic Al

Human in Human in
Agents performing tasks  the loop Agents performing tasks  the loop

O . ® ® O ® ® ® O O

\ Agentic /

AdODe © 2026 Adobe. All Rights Reserved. Adobe Confidential. 13




Pivot to transformation V | RED

OPTIMIZATION TRANSFORMATION

Saving minutes Saving days

Task-level Al Agentic Al

Isolated tools Transformed ecosystem

Adobe




Strategic content calendarin Adobe Workfront

V | RED

@0® ([{J] pemo~ < >
V Crewnet [[J Workfront Prod

3 PIM | Reddit/Writer Automation Dashboard | Adobe... ) 9118 Engagement Prompt Post | Adobe Workfront

© Adobe Workfront

You are viewing Sandbox #1.
This sandbox was last refreshed on Mar 7, 2025
= PINS Graham - Test Templ... /¢ Pin current page
PIM | Reddit Calendar *In Devel
*Shared Calendar ot B (eS| 0
Today < > October 2025
@ PIM | RED | Reddit + Writer Auto... .
Sun Mon
l Educational Content Post 12
5 6
l Educational Content Post 13
12 13
l Educational Content Post 14
19 20

l Educational Content Post 15

PIM | Reddit - Tasks Pending Review

&5 Degreed Training  [[] SailPoint

([} Pre-Created Magic | Adobe Workfront

Tue

l Thread of the Week Post 12

&

l Thread of the Week Post 13

14

l Thread of the Week Post 14

bl

l Thread of the Week Post 15

experience.adobe.com/#/@vanguard/so:vanguard-Sandbox1/workfront/dashboard/687965d700002616900298:

@ Workfront Planning.html ¢ Shark Tank 2025 is Coming!  /\ APl Explorer

) clippy example | Adobe Workfront

Refresh Not Scheduled

Wed

10ct

8

' AMA Monthly Post 3

22

2

| Engagement Promp Post 6

16

| Engagement Promp Post 7

23

I We heard you Post 4

M)
@ Fusion

3 Wworkfront Planning | Adobe Workfront

Fri

24

vanguard - Sandbox 1

i:z®+®\

@ calendar

o @

Month v

Sat

25

=

Adobe
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Reddit post

ideas ready in the morning

-
eoe® [ oemo- <

u Pl | Rodol Writer Automatson Dashbos
Q Adobe Workfront

You are viewing Sandbox #1
This sandbox was last refreshed on Mar 7,

= PINS

3] Sublasks
Issues (3)

’| Honi Q

( /_:I Approvals

(03 Expenses

210 Predecessors

—

@ Add a Dashboard

| Adabe

Graham - Test Temnpl.. ,f Pin current page u o U Q
More > PROJECT PIM|RED|Reddit. | TASK ParentTask | TASK Demo ParentTask | TASK 9/19 Engagernent Pr
FAsK Percerd Complete Asshgnrnents and del egatians Plarned Completion Date Shadus
9/19 Engagement Prompt Post i’ @ [ ox ] 5 Assign to Sep 26,2025 ® New
¢ Task Details [+ v Z

experience.adobe.com# @vanguard/sovanguard- Sandbon fworkiront ftask/G8cdad 440004 Bf 31afcd 0bd53 7122 ‘[l} p ¥ g (-) + [
v Crewnet [ Workfront Prod &% Degreed Training [ SaiPuint (@) Workdront Pamning bmi il Shark Tank 2025 is Coming!  J}, APIExplorer [ Fusion

) 519 Engagement Prompt Post | Adobe Workiront [} Fre-Crosted Magic | Adcbe Workéront ) Ciwoy examole | Adobe Warkfront ) Workiront Planning | Adobe Workfrant

~ Automation Stage 1- Idea Creation
Automation Stage 1 Status

Stage 1 successfully completed u

Idea Agent - Output

Here are three post ideas for a 9/19 Engagement Prompt Post

* **Comparing Cash Management Options™
+ Post idea: Create a post that compares Vanguard's Cash Plus account to other cash management options, such as high-yield savings accounts or money market funds
+ Reasoning: According to the Strategic Content Themes document, “What is the Vanguard Cash Plus account, and how does it compare to a traditonal checking account vs. a MMF v, a HYSAT is a key topic of interest. This post can leverage the popularity of
ripersonalfinance (3583 score in the last month) and riBogleheads
* **Understanding Vanguard Fees™
+ Post idea: Create a post that breaks down Vanguard's fees and service tiers, highlighting the benefits of their low-cost structure
+ Reasoning: The Sidebar/Wiki Content document notes that there's “recurring frustration and misinformation about fees and support ters” This post can address that frustration and attract engagement from Skeptical Comparers
* =+Simplifying Retirement Planning**
+ Post idea: Create a post that discusses how Vanguard's Degital Advisor can simplify retirement planning, including its automated investment strategies and tax-efficient features.

+ Reasoning: The Digital Advisor content copy blocks highlight the benefits of automated advice, including "More power to retire with confidence " This post can tap into the popularity of r/personalfinance and r/Bogleheads, where users are seeking investrment
advice and retirement planning guidance

Select Reddit Post idea

+Add

» Automation Stage 2 - Content Creation

Adobe
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Topicis selected

©9® [ pemo- (

© Adobe Workiront

You are viewing Sandbox #1.

= PINS

TASK

Z4 Task Details
[Z) Updates
[ Documents
[E] Task Details
) Subtasks
(D) issues (3)
(%) Hours

() Approvals
EGH Expenses

21 Predecessors

[} Piv | Redditpwriter Automation Dashboard | Adobe.

This sandbox was last refreshed on Mar 7, 2005

Graham - Test TempL..

Refresh Not Scheduled
A Pin current page a9 Q
More > PROJECT PIM|RED|Reddit. | TASK ParentTask | TASK ODemoParentTask | TASK 9/19 Engogement Pr.
Percent Complete Assignments and delegatians Planned Completion Date Status
M. o6
9/19 Engagement Prompt Post 7 : [ ox A Assignito Sep 26,2025 ® New

experience.adobe.com/#/@vanguard/so:vanguard- Sandbox 1/workfront/task/68cdad 440004181 31alcd 0bdB 37922 % Q * @ +

V Crewnet u Workiront Prod &% Degreed Training n SailPoint  (z) Workiront Planning.htmi @ Shark Tank 2025 is Coming!  J\, API Explarer n Fusion

@ Calendar

o @

) 912 Engagement Prompt Post | Adobe Worktront [} Pre-Created Magic | Adabe Workirant D) Clicoy exampie | Adobe Workirant [} Workfront Planning | Adobe Warkfron

vanguard - Sandbox 1

¥ Automation Stage 1 - Idea Creation

Automation Stage 1 Status

Stage 1 successfully completed

Ides Agent - Output

Here are three post ideas for a 919 Engagement Prompt Post:
* “4Comparing Cash Management Options*
+ Post idea: Create a post that compares Vanguard's Cash Plus account to other cash management options, such as high-yleld savings accounts or money market funds.
+ Reasoning: According to the Strategic Content Themes document, "What is the Vanguard Cash Plus account, and how does it compare to a traditional checking account vs. a MMF vs. a HYSAT is a key topic of interest. This post can leverage the popularity

15072000

Select Reddit Post idea
I *J

| 1 Comparing Cash Management Options.

3 2 Understanding Vanguard Fees
3. Simplifying Retirement Planning
v Post Analytics

D T T T N Oe future.

Save Changes Cancel

Adobe
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Postis created

@2® [J] pemo~ <( [=

experience.adobe.com/#/@vanguard/so:vanguard- Sandboxfwarkiront/task/68cdad44 0004781 31afcd0bd 537122 . Q

V crewnet  [J Workfront Prod &% Degreed Training  [] SailPoint (& Workiront Planning htmi @ Shark Tank 2025 is Coming!

3 PIM | Roddit/Writer Automation Dashboard | Adabe I3 5119 Engagement Prompt Post | Adabe Workfront [} Pre-Croated Magic | Adobe Worktrant 3 Clippy example | Adobe Workiront

O Adobe Workfront

You are viewing Sandbox #1.

This sandbax was last refreshed on Mar 7, 2025 RSTBRUI R

= PINS Graham - Test Templ.. ,f Pin current page

More > PROJECT PIM|RED|Reddit. | TASK ParentTask | TASK Demo Parent Task | TASK 9/19 Engagement Pr..

u 9/19 Engagement Prompt Post 17 @

Percent Complete

¢ Task Details
Stage 2 successfully completed )
@ Updates Ee y completed [
Content Agent - Output
D Documents
## Comparing Cash Management Options: Vanguard Cash Plus vs. Other Choices
[E] Task Detaits
When it comes to managing your cash, you have several options. **Vanguard's Cash Plus account** is one choice, but how does it stack up against high-yield savings accounts or money market funds?
[ subtasks
wuw Key Considerations
E} Issues (3)
* #¥yjald**: Compare the interest rates offered by each option.
G} Hours * **Liquidity**: Consider how easily you can access your money.
N * *Fees™: Look at the fees associated with each account type.
G..r Approvals * **Protection™: Understand the insurance or pratection backing each option,
ETY Expenses

##2# Vanguard Cash Plus Features

3 Predecessors * Earn competitive interest rates
* Enjoy easy access to your maney
* Use for everyday expenses or emergency funds

#8# Comparison Time

*Vanguard Cash Plus: [Learn more}{https:/finvestorvanguard.com/: ts-plans/
* High-Yield Savings Accounts: Censider external eptions fer potentially higher yields.
* Money Market Funds (e.g, VIMFXX): Evaluate the trade-offs between yield and liquidity.

~
B! ash-plus-account)

\ @ Adda Dashboard By weighing these factors, you can make an informed decision about the best cash management strategy for your needs.

A AP Explorer [ Fusion

[} Worktront Planning | Adobe Workfront

A,
w O+ 0
@ Calendar
vanguard - Sandbox 1 @ @ H
Goto p
B8 oa
Assignments and delegations Planned Comgletion Date Status
£ Assignto Sep 26, 2025 @ New

By v 2

20 seconds

Adobe
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Prompt a change

e
eee [ om- <

I P | Reddiywriter Automation Dashboard | Adobs

Q Adobe Workfront

You are viewing Sandbax 1,

box was last refreshed on Mar 7, 2025

[ 519 Engagement Promat Post | Adobe Weorkfront

exparience.adobe.comitj@vanguard/so.vanguard-Sandbox workfrontftask/68cdad4 4000418F Nafcd Obd5 37121

V Crewnet [[J Worktront Prod &% Degreed Training SailPoint  (7) Workiront Planning.himl (s Shark Tank 2026 ls Coming!

3 Pre-Croated Magic | Adabe Workfront ) Chivpy example | Adobe Worktrant

Refresh Not Schedul

] %
0 Fusion

3 workfront Planning | Adobe Warkfram

A\ AP Explocer

@ Calandar

o @

vanguard - Sandbox 1

(L) tssues (3)
(y";‘ Approvals

EZ3 Expenses

= PINS Graham - Test Templ... ,( Pin current page u w Y Q
More > PROJECT PIM|RED|Reddit | TASK ParentTask | TASK Demo ParentTask | TASK /19 Engogement Pr.

TAEK Percent Complete Assignments and delegations Planned Completion Date Status

9/19 Engagement Prompt Post 7 €S ow § Asignto Sep 26, 2025 ® New
S Updates
(2 updates
|_?] Dot Comments  System activity  All {read-only) @ Log Time Q
E| Task Details

New comment
(2] Subtasks 6 ]
B | u & = I= (19 e L

@5noo Bol Can you add somie emojis?

Tag people or tearns

L [0 swootar x

34/15000

@ Add a Dashboard

Content for post successfully created by Witer Al Content Creation agent. Please review content

Adobe
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Change is made

@2® [J Demo~ <

Y PiM | Reddittwriter Automation Diashibaard | Adobe.
Q Adobe Workfront

You are viewing Sandbex #.
This sandbox was last refreshed on Mar 7, 2025

Z¢ Updates
[2) Updates
[ pocuments
[Z] Task Details
Subtasks
3 lssues (3)
G} Hours

(%) Approvals
[ Expenses

ko Predecessors

_ @ Add a Dashboard

) 2119 Engagement Prompt Past | Adobe Workfrant

= pins Graham -TestTempl.. ¥ Pin current page 89 a
More > PROJECT PIM|RED|Reddit. | TASK ParentTask | TASK Demo Parent Task | TASK 9/19 Engagement Pr_
TASK Percent Complete Assignments and delegations Planned Completion Date Status
9/19 Engagement Prompt Post 7 @ o A Assignto Sep 26,2025 ® New

experience.adobe.com/#/@vanguard/so;vanguard-Sandbox1fworkfront/task/68cdad 44000418 31afcdObd537122¢. ¢ fa} O + O

[ Fusicn

8 Werktrant Planning | Adobe Werkfrant

V Crewnat [ Worktront Pred &% Degreed Training [ SailPeint (%) Workfront Planning.htm! g Shark Tank 2025 is Coming!  J\ API Explarer

[} Pre-Created Magic | Adabe Workiront 8 Clippy example | Adabe Workfrant @ Ccalendar

® &

vanguard - Sandbox 1

Refresh Not Scheduled

@ Snoo Bot - Today at 326 PM wen
Hello Snog,
Thanks for the feedback! | have updated the post content per your notes("Bot Can you add some emajisT"). Please feel free to review and let me know if you have any more changes | should make:

Chaosing the Right Cash Management Option 5%

‘When managing your cash, you have several options to consider. Vanguard's Cash Plus account -/ is one choice, but how does it compare to high-yield savings accounts or money market funds? (0

Key Considerations

* Yield: Compare interest rates offered by each option g

# Liquidity: Consider how easily you can access your money | )

» Fees: Look at fees associated with each account type 5%

= Protection: Understand insurance or protection backing each option g
Vanguard Cash Plus Features

« Earn competitive interest rates &
= Enjoy easy access to your money

5 seconds

= Use for everyday expenses or emergency funds Jg]

Adobe
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Results pulled in and used to train Al for future content V RED

Adobe

L ] ® [{J] Demo ~ <

WV Crewnet

[ Woridront Prod

(D) P | Reddn Automation - Previous Posts Chosen | 51 | Adiobe Workfror

[ 52 Engege

Q Adobe Workfront

You are viewing Sandbaox #1.
This sandbox was last refreshed on Mar 7, 2025

=  PINS Graham - Test Templ.. A Pin current page

REPORT

PIM | Reddit Automation - Previous Posts Chosen

Details Summary
Y| Tesk Name

v Planned Start Date: Jul 20, 2025 (3)

We heard you Post |

&b Degreed Training

(A

axperience.adobe.com/# /@vanguard/so:vanguard- Sandbox 1fwarkfran

reated Mag

£ ssitoine /) Workiront Planning himi
Adabe Worktront nr Py g
Refresh Not Scheduled

PIM | idea Agent - Output

Here are 3 post ideas or "We heard you"
campaign

* **Vanguard's Commitment to Transparency™*

+ Post: Share a behind-the-scenes look at
Vanguard's decision-making process, highlighting
how customer feedback is incorporated,

+ Reasoning: 70% of Reddit users value
transparency in companies (Source: Reddit's 2022
User Study). Sh ing Vanguard's

to transparency can foster trust

* **Success Stories from Vanguard's Initiatives™

+ Post: Share real-life examples of how
Vanguard's initiatives have p ly impacted
customers' lves.

+ Reasgning: User-generated content and success
stories have a 25% higher engagement rate on
Reddit (Source: Reddit’s Advertising Guide)
Highlighting success stories can encourage
engagement.

¥y | Adobe Wor

Select idea

ortf68796599000060565c2a0
) Shack Tank 20325 is Coming

Achrant

la
A APiEsplorer [ Fusia
0 woris Adobe Workiront
Show Filters === Report Actions

PIM | Content Agent - Output

## Vanguard's Commitment 1o Su
Investing

Vanguard is dedicated 1o helping investors
achieve their long-term financial goals while
promoting sustainable investing practices.

#or Koy Initiatives:

* SESG investing™: Vanguard offers a range of
ESG (Environmental, Social, and Govemance)
funds that allow investors to align thes
investments with their values. [Leam mare about
Vanguard's ESG investing approach]

(https-/ [ivestorvanguard com/investment-
products/esg-investing).

* #Climate Change**. Vanguard is commitied to
addressing cimate change through its investment
practices and stewardship activities. [Read
Vanguard's chmate change statement]

vanguard - Sandbox 1

As of Septernbser 19, 2025 at 327 PM Eastern Daylight Time L ¥

Report Default

@ Calendw

@ @
Go to production

n & T Q

-~

(@) Report Default Report Delault

PIM | Reddit Post Analytics
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Two operating models

Speed 1 Here’s a preview of the digital ads.
Custom, strategic, ol e
net-new creative
Create Campaign Ads Tota[

Speed 5 [J stakeholder Review portfollo

. » . governance.
Business-as-usual, e e (@) CCRAED
repeatable, campaign- |
based content

AdODe 22 © 2026 Adobe. All Rights Reserved. Adobe Confidential.




Speed 2: Pre-created content at scale V | RED

Powered by a centralized library of pre-created content components

Enhancedin 2026:
Agentic Al inside Adobe Workfront

co RN O B O Bl i

Faster Shorter review Oversight Scaling
assembly cycles and trust responsibly

Adobe




Pre-created content library V | RED

Subjoct:
[FiratMarme), yowr movsy could go uther  #—————————————————1———— Puage § Key mesaagig
Prahaadar:
Gt it 0 sawing sirate - .
Pogs 5, Key mawaging/Let's rethink Letls muke savin s el o Poge 5 Ky massogig
e o oo done g 3 .
- . i X
more Interest-ing. . _ Vanguard | sovinos

Foge 5, "Wl sevings strategus/Key
——

Proge 30.CTa

Senings matiorm Savinge plstarmn
phatagraph EABtERARAY

There's a smarter

——— Puge 5 Key messaghg

o way to save

3 When Vanguard was founded, it shookup — # Page 5 “All savings strategeser measagng”
= - Ihe irvestrment world by desigaing
investmenis for everyday people. Fast-
forward five decades, and we've helped
milions of people achieve their version of
irvestment success.

‘Whan we heard that most people aran’t
gatting what they could fram their savings,
we knew we had o do something.

Saving is just as important as investing, so
we developed produc! and account opbions
that can help you save for the life vou want.

Its tima for savings affers buit with your
best intarasts in mind,

Pags 3% CTA

Saving versus investing Pags 8 “Whetis savings"

= - = When saving, your money is sale and sary & access
when you peed i

= heen you invest, you buy acsets that migh! increass in
st with the aim 1o graw your meney. Howesr,
== e - — v GrOm your meney d
- 2 s, r— = invesling aiso comes with the sk of Dsng money.
=il = Whan you use a sovings chiotogy, you can grow inlorest
. on the meney you'r ceving whie having It secuncy
— SO sy Tailk S00u! 3 Wifi-ain SCenanc.
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V | RED

Q

—— Human oversight —

Transforming custom work

with GenStudio for

Performance Marketing @ ﬂ__'=

Brand
standards

Content

—— Templates —
P libraries




Expectedresults V | RED

GenStudio for Performance Marketing:
Brief to asset review

Social post: from kick off to creative review

From 5.5 to .25 days

Email: from kick off to creative review

From 6 to .5 days

Adobe




This isn't about replacing creativity—

Advice

It's about S
a fundamentally
new way of
working.

AdODe 27  © 2026 Adobe. All Rights Reserved. Adobe Confidential.
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Self-directed




Connect campaign plan

Connect CRM

—

G)

Adobe | Vanguar

-
Add new agent

. -+ Customize agent

o ..1#\.‘ ,\1 .
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How Adobe is driving human
and agent collaboration




Ravi Duddukuru

Senior Director,
Product Marketing, Adobe GenStudio

Adobe

Adobe



Enterprise agentic ambitionis real

86 71%

of enterprise marketers are piloting or deploying

use Al daily Al agents

74% have Al integrated — not Despite limited budgets and small
experimenting, integrated. The teams, most enterprises have already
question is no longer whether. It's committed to agentic Al — not just
what the model looks like. exploring it.

Enterprises have committed. Agentic is not a future story — it is the current reality.

Sources: Gartner Generative and Agentic Al in Enterprise Applications Survey (2025) | 451 Research / S&P Global Future of Work Survey, March 2026

Adobe
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But adoption is stuck at the Most "true agent” adopters

assistant layer remain in early pilot phases
Al Assistant True Agentic Workflow
« Helps individuals work faster = Operates autonomously inside the workflow

Operates outside the workflow Coordinated across the full team

No coordination across the team Defined human-agent handoffs

No governance or brand guardrails Brand governance built in

User explicitly passes context Rich implicit context

Not just 2x productivity for one person —
10x throughput for the operation

Sources: Gartner Generative and Agentic Al in Enterprise Applications Survey (2025) | Gartner, Current
State of Agentic Al Adoption in Enterprise Application Portfolios, March 2026

AdODe © 2026 Adobe. All Rights Reserved. Adobe Confidential. 32




Why is there an agentic adoption gap?

#1 New systems required

Most agentic platforms require
rearchitecting the stack. For
marketing teams already managing
tool sprawl, a rip-and-replace is a
12-month organizational trauma —
not a capability upgrade.

The result: pilots never graduate to
production.

Gartner, 2026

-

of enterprises plan to use
5 Zo/ multiple vendors for Al agents
(o adding even more complexity

#2 Governance gaps

Agents operating without
guardrails don't produce brand
content at scale — they produce
brand liability at scale.

Governance and cost are the top
barriers enterprises cite. Lack of
control is the biggest barrier.

Gartner, 2026

#1

barrier to agentic Al
adoption is governance —
not technology readiness

AN

/

#3 Change management

Even when the technology is ready,
restructuring how a marketing
team works — who directs, where
handoffs happen, how approvals
flow — is the hardest part.

The technology arrives before the
organization is ready.

Gartner, 2026
of enterprises see only moderate
6 50/ value from their implemented
O GenAl tools today

- )

Sources: Gartner Generative and Agentic Al in Enterprise Applications Survey (2025) | Gartner, Current State of Agentic Al Adoption in Enterprise Application Portfolios, March 2026

Adobe
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Agentic content supply chain with Adobe GenStudio

Strategize

Invoke agents in your
existing workflow

Automatic context for
agent invocation

Measure

Human-agent
collaboration built In

Governance and
control included

No change management. Start where you are. Mature at your own pace.

Adobe
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What if adoptionis as simple as 'assigning a task to an agent'?

An Al Collaborator (> Fogn s conpl gl g L A Ffc O e e
invokes an existing Tropical Surge Flavor Launch ¢ - - # Project Conductor ® inprogress  Due May 29,2026
agent to execute SRR Vrter [Rcoumes @oow = IS Q_ search
tasks within your - _— ___ — —
marketing workflows. N @ o=is o N e —
—— @ WierContentRepuposing Ominutes  Mar 30,2025 —
It leverages context
and operates as a
permissioned user in
Workfront -it can be
assigned to execute a Urload pape copy D Aug1e, 2025
task, resolve an issue, Review & publih page Sep 01, 2025 ® Not strted
or perform a review. ST TP R —— story Agent et 10,2025 o Mot s

Assets final review M@.‘ Petra Johnson 10 minutes May 29, 2025 @ Started

Create promo page in AEM S 2 days Jun 04, 2025 @ Not started

Upload web banner g nutes Jul 30,2025 @ Not started
[ } Sandro Lopez

@ Not started

Create email campaign in AJO Site Optimization Agent nutes Nov 14, 2025 @® Not started

Build email from assets 10 minutes Dec 25,2025 @ Not started

AdODe © 2026 Adobe. All Rights Reserved. Adobe Confidential.




Sample:
Build a landing page with human-agent collaboration

- D
= B Adobe Workfront Q_ search Experience Cloud (8+/) G ® O = @
PROJECT Percent Complete Project Owner e Status
WKND Open Trail Campaign o-- 100% ‘@ WKND Project Manager ¥ e‘ﬁ ® Current
el (= overview 7 Filter I3 Columns Group =| [= Q_ search
l’—'_t:] Task name Assignees Duration Start date Status Progress
&l Audience definition o AEP Data Insights Agent 05 hrs Mar 12, 2026 @ Not started
(=Y Landing Page & Social Ad Copy &y Copilot Copywriter Thrs Mar 12, 2026 ® Not started
@ Copy Review ¢, James Powell 1day Mar 12, 2026 @ Not started
4=
& Create Hero Assets @ Lindsey Lopez 1day Mar 13, 2026 & Not started
o Create Variations @ Firefly Creative Production 20 mins Mar 14, 2026 @& Not started
Validate Brand Compliance Q Content Reviewer 10 mins Mar 14, 2026 ® Not started
233 Stakeholder Final Review & Claire Snow 4 hrs Mar 15, 2026 @ Not started
[oc
A + New task
o %

From 100% human collaboration to human + agent workflows
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Sample continued:
Build a landing page with human-agent collaboration

e ™
= u Adobe Workfront Q, search Experience Cloud ($8+/) G ® g i 0
k g PROJECT Percent Complete Project Owner a Status
WKND Open Trail Campaign o00 100% ‘. WKND Project Manager eﬁ ® Current
=) (8 overview Y/ Filter [T Columns Group =] 1= Q_ search
F[:] Task name Assignees Duration Start date Status Progress
B I Audience definition Q AEP Data Insights Agent I 0.5 hrs Mar 12, 2026 @ Mot started
ﬂ Landing Page & Social Ad Copy &% Copilot Copywriter 1hrs Mar 12, 2026 @ Not started
O] Copy Review ‘ James Powell 1day Mar 12, 2026 ® Not started
L
s Create Hero Assets o Lindsey Lopez 1day Mar 13,2026 @ Not started
)
L Create Variations @ Firefly Creative Production 20 mins Mar 14, 2026 @ Not started
Validate Brand Compliance o Content Reviewer 10 mins Mar 14, 2026 @ Not started
ﬁ§3 Stakeholder Final Review @ Claire Snow 4 hrs Mar 15, 2026 @ Not started
by
g + New task
- J
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Data Insights Agent helps you unlock insights and action. Fast.

Faster time to insight Responsible Al

Never miss a beat

. N -
( . . \ - What was ‘
2 Online vs in-store revenue | * Trended revenue in-store revenue Purchased by in-store customers
Revenvetype e mam  total for the 13th? @ reached nearly 300% of purchases

| revence ) through the website, and revenue was

Day + s In-store revenue for
e e g ber 13th, 2025 double ($194,811.26 vs. $102,43098)
5 :Z‘:jj m‘é““f m  was $47801.53. for September 10-15th, 2025.
§ 3.Sep12,2023 1939079 189 ® 3627104 1 [ ' Therewasalsoa Steady trend
5 :”;j;a 2:’:;‘; = ‘:::3 - increase of in-store customers by
e nre sl e o @ 75%, day over day.
\ ”” \

Ask questions in natural Data is clearly visualized in the Able to analyse cross-channel
language, make changes to workspace, making it easy to customer data to reveal intricate
the visualizations and build understand verify and take patterns and insights that human

analysis iteratively. decisions with confidence. analysts might overlook.

Adobe
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-
= u Adobe Workfront

& WKND Open Trail Campaign ---

0 @

(8 Overview g/ Filter [ Columns Group =)

&

Task name

Audience definition

vii

Q Search Experience Cloud (88+/)

Assignees

0 AEP Data Insights Agent

Landing Page & Social Ad Copy

#y Copilot Copywriter

19

Copy Review

Na
[]

Create Hero Assets

)

Create Variations

Validate Brand Compliance

X B

Stakeholder Final Review

D
o

A + New task

‘; James Powell
Q Lindsey Lopez

@ Firefly Creative Production

Duration

05 hrs

1hrs

1day

1day

20 mins

10 mins

4 hrs

Percent Complete

100%

Start date

Mar 12, 2026

Mar 12, 2026

Mar 12, 2026

Mar 13, 2026

Mar 14, 2026

Mar 14, 2026

Mar 15, 2026

Project Owner

‘&2 WKND Project Manager

Status

@ Completed

® Mot started

® Mot started

® Mot started

@ Not started

® Mot started

@ Not started

G @ L Q\
ne‘ Status
! ® (Current
Q_ search
Progress
Showing 6 "records

Adobe
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Create agents on any platform and bring those to your
agentic CSC

Adobe

/
@ Agent Builder > Copilot Copywriter .
& Copilot
Describe Configure
Details
. '
Name

Copilot Copywriter

Description ()

Given a target audience, campaign brief, or product insight, generate polished landing page copy — grounded in your
organization's voice, past campaigns, and customer data.

Instructions ©

You are a senior copywriter with deep knowledge of this organization's brand, products, and customers. When asked to write a
landing page, you will:

1. Pull from organizational context — reference relevant internal documents, past campaign materials, product briefs, or meeting
notes available to you via SharePoint, Teams, and email to ground your copy in real positioning.

2. Identify the audience — if not provided, ask for the target segment, their key pain points, and the desired action (sign-up,

download, request demo, etc.).

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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0 @

-
= B Adobe Workfront

& WKND Open Trail Campaign ---

Q Search Experience Cloud (38+/)

Percent Complete

Project Owner

100% ‘@ WKND Project Manager

A (8 Overview g/ Filter [ Columns Group =] 1=
% Task name Assignees Duration Start date Status
r]; Audience definition Q AEP Data Insights Agent 0.5 hrs Mar 12, 2026 @ Completed
(Y Landing Page & Social Ad Copy & Copilot Copywriter 1hrs Mar 12, 2026 @ Completed
@ Copy Review & James Powell 1day Mar 12,2026 @ Mot started
&3

Create Hero Assets @ Lindsey Lopez 1day Mar 13,2026 @ Not started
2

" Create Variations ® Firefly Creative Production 20 mins Mar 14, 2026 @ Not started

Validate Brand Compliance 0 Content Reviewer 10 mins Mar 14, 2026 ® Not started
£3 Stakeholder Final Review 0 Claire Snow 4 hrs Mar 15,2026 @ Not started
o
A + New task

-

Adobe

@ Status
e‘ ® Current

Q_ search

Progress

Human in the loop

© 2026 Adobe. All Rights Reserved. Adobe Confidential.
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~

= a Adobe Workfront

é; -.9 PROJECT
. WKND Open Trail Campaign -

Q Search Experience Cloud (88+/)

Percent Complete

-
CRNORNAJHN |

Project Owner @ Status
‘B2 WKND Project Manager m ® Current

100%
&=
el 8 Overview G/ Filter  [TG Columns Group =| 1= Q_ search
% Task name Assignees Duration Start date Status Progress
[_5_15. Audience definition 0 AEP Data Insights Agent 0.5 hrs Mar 12, 2026 ® Completed
6" Landing Page & Social Ad Copy Ty Copilot Copywriter Thrs Mar 12, 2026 ® Completed —
@ Copy Review ‘_ James Powell 1day Mar 12,2026 ® Completed —
é’? Create Hero Assets @ Lindsey Lopez 1day Mar 13, 2026 ® Completed —
Create Variations @ Firefly Creative Production 20 mins Mar 14, 2026 @ Not started
°‘E§ Validate Brand Compliance o Content Reviewer 10 mins Mar 14, 2026 @ Not started
@3 Stakeholder Final Review * Claire Snow 4 hrs Mar 15,2026 @ Not started
i + New task Showing 6 “records
- J

Adobe
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Agent execution = Al Collaborator output in Workfront

- N

= m Adobe Workfront Q Search Experience Cloud (38+/) QS @ G HH Q
'é PROJECT Percent Complete Project Owner Status
WKND Open Trail Campaign --- 100% “& WKND Project Manager m ® Current
=]
£ B Overview Y7 Filter T3 Columns Group =| 1= ) Search
- 25 channel renditions 1 v
Fg' Task name Assignees Duration Start date Status Progress
: 3 2 Y WKND
= Audience definition 0 AEP Data Insights Agent 05 hrs Mar 12, 2026 @ Completed —_— ]
Arctic Surfing in Lofoten i p r
Steep mountain sides surround us, ¢ vacation

(=Y Landing Page & Social Ad Copy Ty Copilot Copywriter 1hrs Mar 12, 2026 ® Completed aEE—— e e 04 RGBTSR srria‘r’-m
@ Copy Review ‘_ James Powell 1day Mar 12,2026 ® Completed ——
éI? Austin TX City Construction

Create Hero Assets 0 Lindsey Lopez 1day Mar 13, 2026 ® Completed f——————————

" Create Variations @ Firefly Creative Production 20 mins Mar 14, 2026 ® Completed oEEE——
Validate Brand Compliance 0 Content Reviewer 10 mins Mar 14, 2026 ® Not started |
e Thips
@3 Stakeholder Final Review b Claire Snow 4 hrs Mar 15, 2026 @ Not started
::’5‘_ Lady Bird Lake Washinton DC
WKND

Arctic Surfing in Lofoten

Steep mountain sides surround us,
like wise trolls from a distant timeline.

READ MORE

Austin TX City Construction
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Firefly Creative Production for Enterprise allows you to
create visual workflows

New custom agent .

Agent name

Asset Assembly Agent

Ad°be © 2026 Adobe. All Rights Reserved. Adobe Confidential. 44




~

s
= B Adobe Workfront Q Search Experience Cloud (38+/) [35 @ Cf il 0
g PROJECT Percent Complete Project Owner 9 Status
WKND Open Trail Campalgn oo0 100% ‘B WKND Project Manager m ® Current
EJ
el (g Overview 7 Filter (T3 Columns Group =] I= Q_ search
% Task name Assignees Duration Start date Status Progress
5 Audience definition 0 AEP Data Insights Agent 05 hrs Mar 12, 2026 ® Completed
6:’ Landing Page & Social Ad Copy % Copilot Copywriter 1hrs Mar 12, 2026 ® Completed EES———
@ Copy Review ‘_ James Powell 1day Mar 12, 2026 ® Completed [ ———
&z
Create Hero Assets @ Lindsey Lopez 1day Mar 13,2026 ® Completed ——
i Create Variations @ Firefly Creative Production 20 mins Mar 14, 2026 ® Completed [——
Validate Brand Compliance 0 Content Reviewer 10 mins Mar 14, 2026 ® Not started
&3 Stakeholder Final Review 0 Claire Snow 4 hrs Mar 15,2026 ® Not started
fr%
q"g 4+ New task Showing 6 "records'
N\ J
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Content reviewer for on-brand assets

£ e Imagine That: Frankenstein | Hero 1.psd

% WEKND Adventures

Browse our list of curated experiences and sign up for one when you’re ready to explore.

VIEW TRIPS

-~

Approvals “ 5
Awisiting response 1
Comments Fields

All comments ~ = F Q

M Content Reviewer

The asset includes visual effects that reduce
text-safe contrast zonas, which is not
permittad for accessibility compliance. Apply

ae fe averlay in desig text

areas.
A color guidelines (.8 4

Reoly 00O

2 Content Reviewer now 28
@ #COLOR

The asset uses a blue-dominant calor
treatment that exceeds the approved brand
saturation range. Reduce overall blue
saturation to align with the come palette,

A Gradient Guideline {p. 21 4

Reply

B Content Reviewer now #3 @
@ #LAYOUT
The asset positions the human subject too
close to the bottom edge of the frame, which
is against safe-area guidelines. Increase top
margin spacing to meet layout requirements.
M Visual identity.pdf (p. 420 &

Reply

+/

Adobe
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4 N
= u Adobe Workfront Q, search Experience Cloud (38+/) GG @ [‘:f HH Q
g PROJECT Percent Complete Project Owner o Status
WKND Open Trail Campaign --- 100% & WKND Project Manager G‘v ® Current
&
&8 (& Overview 7 Filter  [I3 Columns Group =| 1= Q_ search
FE:I Task name Assignees Duration Start date Status Progress
5 Audience definition 0 AEP Data Insights Agent 0.5 hrs Mar 12, 2026 @ Completed
6" Landing Page & Social Ad Copy Y Copilot Copywriter 1hrs Mar 12, 2026 @ Completed —
@ Copy Review &: James Powell 1day Mar 12, 2026 ® Completed e
L=
&5 Create Hero Assets 0 Lindsey Lopez 1day Mar 13, 2026 @ Completed c
L Create Variations @ Firefly Creative Production 20 mins Mar 14, 2026 @ Completed e
Validate Brand Compliance 0 Content Reviewer 10 mins Mar 14, 2026 @ Completed o
@ Stakeholder Final Review * Claire Snow 4hrs Mar 15, 2026 @ Completed =
i
% + New task Showing 6 "records
- J
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Connect campaign plan

Connect CRM

—

G)

Adobe | Vanguar

-
Add new agent

. -+ Customize agent

o ..1#\.‘ ,\1 .
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Related resources

[Register now] How Adobe's Al-Powered Unlocking the Business Value
How Vanguard Innovation is Redefining of Al-Powered Workflows
Reimagined Marketing the Future of Marketing

with GenStudio for - —
Performance Marketing

[Register now]

Making Al Stick: Scaling
Content Supply Chain: Adobe GenStudio Al Adoption That Drives
Workflow and Planning for Performance Lasting Impact

Marketing

On-brand content that
perf
Genét
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