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If Al doesn’t get
the value doesn’t scale

Everyone is using Al Business value is elusive

8 have deployed Al
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Turning is hard.

Vast amounts of unstructured information Communication often misses the mark
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40% 58%

productivity loss among business professionals of non-creative employees spend up to 29 hours/
due to content sprawl and cognitive overload! week creating visual content independently?

2 D d V d
SR Let's hire the agency we used last time Need two more weeks, can't get
& Branding violation design resources

< Constant context switching slows >
work and outcomes

1 “Maximize Curiosity Velocity to Improve Your Data Culture,” Forrester, March 2023 | 2 “The Creative Multiplier,” Adobe, July 2025 2026 Adobe. All Rights Reserved. Adobe Confid ential.
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Here are some suggestions you can try:

> How much time can you save by using Al?

d O C u m e n t S > How frequently are professionals leveraging Al?

> How much has Al usage grown in the last year?

This looks awesome!

320b

PDFs opened or created

Use surges 371% as Al

transforms how we work! 400+

1 “State of Al in Documents: Use Surges 371% as Al Transforms How We Work,” Adobe Digital Insights, January 2026 2026 Adobe. All Rights Reserved. Adobe Confidential.



Top challenges of
finance teams

Comprehension

Finance teams struggle to analyze scattered data,
summarize reports, and spot anomalies quickly.

Collaboration

Fragmented collaboration makes it difficult to
align stakeholders on budgets, forecasts, and
compliance materials.

Creation

Finance teams need to turn insights into accurate, audit-
ready, and shareable financial reports and presentations.




Introducing Acrobat Studio

Industry-standard productivity & creativity tools — all-in-one, Al-powered platform
for PDF editing, comprehension, collaboration, and creation
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Acrobat Pro Al Assistant PDF Spaces Adobe Express

Adobe’s trusted security, safe Al, and integrated workflows

Finance Marketing

© 2026 Adobe. All Rights Reserved. Adobe Confidential.



Adobe brings
together in one integrated solution.

A
Control critical information with PDFs

Edit, redact, convert, protect, export, and more — now with conversational Al

Comprehend Collaborate m Create

Unites documents, context, and feedback High-impact content across formats that’s
in one Al-powered workspace on-brand, self-served, and scalable —
powered by Al, templates, and assets

Trusted Al insights and summaries—
backed by source-linked citations, plus
Al-generated podcasts

Mas!er Key Insights .
Services :

Agreement Valoe 2. @ a8 ..
Nate E- -
(MSA) 7 T —

Term 24 months
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Solutions for
finance teams

Comprehension

Al quickly summarizes reports, surfaces anomalies,
and extracts key metrics for better decisions.

Collaboration

PDF Spaces centralize financial documents for secure
collaboration and stakeholder alignment.

Creation

Al-powered tools turn insights into polished, audit-
ready reports with secure sharing and traceability.

1 "Adobe Acrobat Al Assistant: Transforming How Knowledge Workers Interact with Documents," Pfeiffer, 2024
2 "New Technology: The Projected Total Economic Impact of Adobe Acrobat Al Assistant," Forrester, January 2025

Creating a financial brief:
2+ hours = around 40 minutes!
ROI = up to 415% for an enterprise?




You are in control
of your data.

Customer data is not used to
train language models.

Acrobat Al Assistant and PDF Spaces only look
at the documents you tell it to.

Customer has controls and discretion to enable and
disable storing chat history & documents in the cloud.*

Responses with verifiable citations to specific
points in the source documents.

Enterprise controls to manage who
has Al access in the company.**

Easy to deploy across the enterprise.**

*Content usage and handling practices ** Administer Adobe Acrobat Al Assistant for enterprises




Top 3 use cases
for Finance

Adobe



Use case #1

Financial reporting



Accelerating discovery and
insights: Key needs

1 Summarize complex financial reports
2 Identify anomalies and risks
3 Extract critical metrics and disclosures

4 Attributions within results

{
FOURTH QUAR

FISCAL
RESULTS

( GY Al Assistant
x Al Assistant @2

Show me specifics on Q2 ROL.

According to these documents, Q2
\Y TV 4 revenue showed steady growth of 13%
due to higher net partnership sales.

SECUR
FINANCIAL



[DEMO placeholder
Financial reporting]

1. McKinsey & Company, Seizing the agentic Al advantage, June 2025 | 2. McKinsey & Company, The state of Al: How organizations are rewiring to capture value, March 2025 2026 Adobe. All Rights Reserved. Adobe Confidential.



Use case #2

Collaboration




Collaboration productivity:
Key needs

1 Centralized document
management

2 Alignment across stakeholders

3 Secure collaboration

Type Password

ontract.

® Add Comments

This Marketing Agreement (hereinafter referred to as the “Agreement”) is entered into on
(the “Effective Date”) by and between (“Client”)
iddress of and (“Marketer”) with an

Jo Serrano of (collectively referred to as the “Parties”).
£ /

Is the balance correct?
S PROVIDED

S Martin Hasan 3 design mockups for all creative materials in email marketing campaigns.
- op advertising and creative content for use in email marketing programs.
' Yes! It adds up.

re estimates of costs and expenses associated with content development.

OWNERSHIP
The Parties agree that all products created by the Marketer will remain the exclusive
property of the Client, as long as it is relevant to the performance of the Services set



[DEMO placeholder
Collab]

1. McKinsey & Company, Seizing the agentic Al advantage, June 2025 | 2. McKinsey & Company, The state of Al: How organizations are rewiring to capture value, March 2025 2026 Adobe. All Rights Reserved. Adobe Confidential.



Use case #3

Creation and
distribution




Collaboration distribution:
Key needs

1 Polished, on-brand content siaancial

Q2 Company
2 Data visualization Highlights Apply Brand

Executive Team

3 Secure sharing and tracking



[DEMO placeholder
Creation/Distribution]

1. McKinsey & Company, Seizing the agentic Al advantage, June 2025 | 2. McKinsey & Company, The state of Al: How organizations are rewiring to capture value, March 2025 2026 Adobe. All Rights Reserved. Adobe Confidential.



Empowering Finance
with Acrobat

Customer Zero

% Al Assistant

x Al Assistant
Show me specifics on Q2 ROI.

According to these documents, Q2
revenue showed steady growth of 13%

due to higher net partnership sales.



Adobe Customer Zero

Milana Gilo Michael Slayday
Senior Manager of Business Senior Director of Business
Process Optimization at Process Optimization
Adobe
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Acrobat Generate
presentation

Problem
Preparing for a presentation is time-consuming.

Existing process

Spend considerable time formatting while
manually transferring information from
various sections.

Generate Presentation
Merges document information and creates
content approved by the brand for evaluation.

© 2026Adobe. All Rights Reserved. Adobe Confid ential.




(DownloadAcrobatapps v) a ® o ‘

Create me a presentation for executive leadership on our BPO charter

(© Addfiles(t) 25 Customize




Web link

Pasted text

Add cloud files

9 files remaining

Upload files

Files, links, webpages, and copied text can all be used as sources. Your sources will be processed in the cloud. Only files in English are currently
supported. Generative Al User Guidelines




/) Adobe Acrobat (Beta)

Explore templates

Choose from a range of styles that match the look and feel of your presentation.

Adobe Corporate

contsitubrs THIS IS A i i -
for vour presentation This is
Template COVERTITLE P e st e b o a cover title

ok e s At brsad It o Cases Dt

" : Thisisa
& Thisisacovertitle titl
for your presentation covertitie

BAM!
THIS IS A COVER TITLE
FORYOUR PRESENTATION

This is a cover = o
title ey Elevate your brand

1 e et s o e with premium
presartation

marketing services

2 Edit prompt

o

cover title for
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Adobe Acrobat (Beta)

Review your outline

You can edit or rearrange each section. We'll use this outline to generate your slides.

Slide 1
Setting the Stage: Why BPO Matters

. BPO's role in enabling business transformation
. Alignment with organizational vision and strategy
. Overview of today's presentation

Slide 2
Meet the BPO Team

. Organizational structure under Mike Slayday
. Key team members and global locations
- Roles and new positions supporting growth

Slide 3
Key Partnership Focus Areas

. Source to Pay (S2P) and process optimization
. Compensation and R2R optimization
. Technology transformation and governance

. Training,



< Outline .AdobeExpress File v BPO Charter Driving Optimization Agility ¢ *, Premium 52% v @ Present Vv m ‘ X

Q 25 Edit page

Search

Recreate

slide
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Upload
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Media
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Next steps: Opportunities with Acrobat Studio

What would you like to work on today? e “k[
& PDFSpaces ) H : S Praancial
& Add Co e QZ Company
Highlights Version 2
y $ Executive Team
Centralized document hub Real-time collaboration Enhanced transparency
All finance documents in one Enable instant feedback and Track changes and maintain

secure, accessible space team input on key files clear version history

2026 Adobe. All Rights Reserved. Adobe Confid ential.



You are in control
of your data.

Customer data is not used to
train language models.

Acrobat Al Assistant and PDF Spaces only look
at the documents you tell it to.

Customer has controls and discretion to enable and
disable storing chat history & documents in the cloud.*

Responses with verifiable citations to specific
points in the source documents.

Enterprise controls to manage who
has Al access in the company.**

Easy to deploy across the enterprise.**

*Content usage and handling practices ** Administer Adobe Acrobat Al Assistant for enterprises







	The Problem
	Slide 2: Top 3 Ways Finance Teams Turn Document Work  into Impact
	Slide 3
	Slide 4: Agenda
	Slide 5
	Slide 6
	Slide 7
	Slide 8: Top challenges of finance teams 
	Slide 9

	Bus Pros Proof of Impact
	Slide 11
	Slide 12: Solutions for  finance teams 
	Slide 13: You are in control of your data. 
	Slide 14: Top 3 use cases  for Finance
	Slide 16:  Use case #1  Financial reporting 
	Slide 17
	Slide 18
	Slide 19:  Use case #2  Collaboration 
	Slide 20
	Slide 21
	Slide 22:  Use case #3  Creation and distribution
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27: Acrobat Generate presentation
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33: Next steps: Opportunities with Acrobat Studio
	Slide 34: You are in control of your data. 
	Slide 35


