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Agenda

Brand visibility: Own your presence in Al

Find related prompts to:
What's the most secure cloud
storage for businesses?

DEMO: Adobe Brand Visibility

Most secure cloud storage
for businesses?

Fireside chat: Winning in the agentic era

Cloud storage with
end-to-end encryption?

Compare Dropbox,

Google Drive &
Q &A OneDrive security.
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Brand visibility: Own your presence in Al

Andrew Warden

Vice President of Marketing
Adobe




Once-in-a-generation shift



The Al shift: New era of brand engagement
Brand equity is still the asset. Al is changing how it's earned.

Brand Brand Brand Brand

Discoverability Clarity Authority Trust

Can Al find Does Al understand Does Al see your brand Will Al confidently
your content? your brand? seen as a leader? recommend you?

Brand Equity

© 2026 Adobe. All Rights Reserved. Adobe Confidential.




Brands need to engage both human and agentic audiences

9 Humans

= Higher expectations

« Immersive experiences
= Personalization

iy |

Risk

. Agents

Al Assistants Autonomous Agents

= Structured content

= Authoritative signals

= Actionability

=
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The category is still unclaimed
And the window to lead it won't stay open long.

-

Built on the world's largest Al visibility dataset

85 @ & Q

of ChatGPT topics
have no clear

300M+ 43T  30B

Close the gap at scale backlinks keywords




Data alone won't win the category

Adobe Brand Visibility sees it, fixes it, and proves it.

-

© %

See Optimize

Where you show up Close the gap at scale
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Prove
Return on Brand Visibility”




Brand Visibility with confidence in the boardroom [illustrative]

Connecting the top of the organic Al discovery funnel to the business outcome, to unlock budgets.

( Y\ BRAND VISIBILITY
~14.8M Addressable Topics + Semrush panel ~620M }
addressable / mo all topics tracked
e / \
~9t7/5K Mentions e Synthetic  + Semrush panel }
est. / mo
y RoBV
~2/50K Citation attempts « CDN logs } Return on Brand Visibility
mo
-
- > Revenue + Cost to own topics
~145K A e
est. / mo Citations Synthetic ) The Al-search analog to ROAS
b — revenue over what you
e \ :
18.6K . spend to own your topics (Top-3
s/ng Site referrals share of voice). A true efficiency
multiple, not a vanity count.
Click-thru 6.8K CDN + AA
(_ Otherpath 11.8K * Semrush panel ) \ /
i )
??05 Conversions * AA+CIA
. ) / REVENUE
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Adobe Brand Visibility

Eric Matisoff

Principal Evangelist,
Customer Experience Orchestration

Adobe




Introducing

l.\+4

Adobe Brand Visibility

The end-to-end platform that helps
brands win in Al visibility by unifying
intelligence, optimization, and
business impact.
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Adobe Brand Visibility
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Fireside Chat: Winning in the agentic era
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Resources

-
Adobe Brand Visibility

Be visible everywhere
customers and agents are
searching.

Brands thy

N

Adobe Brand

uuuuuuuuuuu

\

Visibility Overview

N (¢

The New ABM: Why the most
important acronym in B2B

marketing just got rewritten

BZB content

Building a generative engine
optimization practice for the
~_Al-driven web
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https://business.adobe.com/blog/new-abm-rethink-b2b-content-strategy
https://business.adobe.com/blog/building-geo-practice-for-ai-driven-web
https://business.adobe.com/blog/building-geo-practice-for-ai-driven-web
https://business.adobe.com/blog/building-geo-practice-for-ai-driven-web
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https://business.adobe.com/blog/building-geo-practice-for-ai-driven-web
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https://business.adobe.com/blog/building-geo-practice-for-ai-driven-web
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https://business.adobe.com/blog/new-abm-b2b-marketing-rewritten

Resources

a N R

Introducing Adobe Brand Visibility: From Al Visibility Index

Al signal to revenue impact, at enterprise 2026 Study

scale

AlVisibility Index %”

N 2N /)
a e P

Mini Study Summer Commerce Brand Visibility Brand Visibility Playbook

Al Visibility in Retail Playbook Vision & Operating Model & Execution

Strategy
=
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https://ai-visibility-index.semrush.com/downloads/ai-visibility-in-retail
https://ai-visibility-index.semrush.com/downloads/ai-visibility-in-retail
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https://business.adobe.com/blog/introducing-adobe-brand-visibility
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https://business.adobe.com/blog/introducing-adobe-brand-visibility
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https://ai-visibility-index.semrush.com/downloads/ai-visibility-index-2026-study-h1
https://ai-visibility-index.semrush.com/downloads/ai-visibility-index-2026-study-h1
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