0N

Adobe

Zi=,

AT ABMATR CMS MHREBEF)F Uk
SRENEZEFERREXREER,

&7 °
\\\\\\\\\\\\\\\\\\\\\\\\\\ (@

Q\\\w U

= %



&

XX THDEF Katy 1 Ron BI#E X AM
RO E. B AR =+, £EEMEERRR
BRI S Ron B—RIAKEoHEERH KR
FoKaty ERRNER—RMBAEE— 1M HER, BB
P REE—EHFN. T =, t151R T B —1W
ih—REMIEREM, BIIEEAZRF[EAT
[EAIADL,

Katy BEE—&#FH, H B —HEZEERAER MHETERKR
BRI EBRYED, Fr A3 2 5 —RIBTh 2 BRI M,

B A E S ENEEM T X2 E —RiARI%MikL, Fr
LR i 3t ot — FE R o (B 4t RO S8 AT FF 4R == E — 2R %R, AT &5
Bz E R E fIt A AL,

Katy BYE&1E
@ IMER Katy BERENBEEZFVNHIE L Z D
= mIlHo,
'\Q WEMYIZERRIN T —HFVHESTTESHD
ANEE.

iR RE TERD, EBHAWNEEEEEXZF
—=  MzEBTEMRET.



ARR AR LE R, iR [BlZ MG, & IMUEINEL T 5228 5G
FHNRNRBURMFEFHNER . MEER T IRHEBF
URAELENE SR,

RTEERREN, B ER5ETRYX, MEER
BEEREIE .

EBEEE, ihgn 7 REFILE, ZMEBFMETE LED
ERE L, MEMRSRENEHERHTHEIC ME
BEHMFNBETBEE

JUAE, el Bl —H X TR I BB FaR
BZAEBEEREIIN R mEEFITE T —1,
MmXRBEL Lo

Ron B—HBABRIKHAEF, H BEMIFIN B2
4 b+ 5378 R BRI AARIa T —H K HERHK iPhone AYFE FHE
oI I2H, YA EREMHE FERHEIT MEWK.

Ron B9E&1E

DB K

Ron = FB-F BB BY5ESR, BEEN Bk L ZIiE E R AIM b,
tEIFHREHES, EETmIEE, AEEEES
RERBEAREE MHNFE, FIMRE Ftbin—
TRRFNSHETHH—TES,

thiE M LR AR iPhone RUTFIEAXELIE R, AFHT
FIZEBNINAER.

5% HH—5 818, #I5 Ron AR GREE— 1N EEIF
MBI Ao



RES5—MUERPXR, ZERDZETHX&EMFIMN
MEBHNEZFAE S tEIC RN EI @A,

JUE R, B —R G S8, IR I AT LUBT BE
FH AT SRR E MW EX R F o

T B SN AR RKWEF, FUBFHRAEE
PR X 1o I FALE —RFIZE T o

RE Katy 1 Ron 2RIgHEF, EMEWARM S NHEERE
B EXAWAERNE FREM T A SRS ZNRANE L
5, BRI HESER B, A AP AMS B —T =/,

EEIMEUCHABRENN, B—REF HIZE I URA—F
ISR ZINE S, XERZHFNE ISR ZIZIE < AREE
ta i B AT, T8 — X ZIEMA BT T8,

3 @ &



SR CMS,

B FEENROERART . TIEEREZLRE, GENRN
AEERS (CMS) HEEHBEREEIE, MTMENE. B
AREF MARIEE & TFRE, ITE—HAMEURmE AL,

e CMS SIAHIBR~EIE (DAM) RAHES, HEEM
BRBRMT R—aE EF B IRERE R, BRERNNE
RiRAMEMiIG TR, EEFBMERABSHBoHEFRERERNK
Al IREHEIMELA R

XESSHRFHEREXER, HRENTSHNSAMHER
B MEIETL X T Katy Skin, ERHEBIFMEZENREF
EEHIZEEAMENT. X F Ron i, RIGM LM EANE Efth
M FHFRERITNITo

Bz ER Sprint FITEE T T-Mobile) B MIERXEFIE
Biti, AT A ARFMRIR MR E ME AL, HARRE#D S LR,
T-Mobile B4 EI S & T S 6I# EE Rob Roy RAIMA]
REURTIEMNRNAEIEEM. 1L Adobe Experience
Manager FR AMITEENZHZ G, fhRkn: “BIAAEIES
HFI#H, XE—WERA], HNMEEBERF ("



A B EREIERR 7 X — 1)), £3#7RY Sprint/T-Mobile ¥ {41 fE
TTBREURIER TIRAR 22%, 2B FHRLERRES 14%, A
MY ERIFL I RIRS 16%.

HERBRAESEREEE - G5 HRN
mmhEEIELIE K 10%, SEITTBEMEIE K
10%, A I 25%0

3R Adobe ZFERY Forrester 5

BRI T AR ERNAREU TS KBS ELRILSS:
- BRI RERRE

- BRE—HE

- REHEANTT

- BRI KRMAMRMEN

- EENHEISAE



FEELKX CMS BMEI 2 RE,

NAEERARIZ R Web MEL HTML (RIS TmigzE

. Adobe Experience Manager 7= & HEI AN SR ™ mE1E
Karthik Muralidharan 143 : “6F 4SBT ERHBABHREFIE
ZRRVAIE, Y CVIS Fl 2 R8s B& N iR IE RE S ZAF oK™

TR IEAY CMS (R AR JEME At S IR ES
MABAR, MAREMABTHRTERS. F20, Katy EEFT
HLBHRBAFILR, ARXHMERR LED KREREMHE
BRI XM ERIRESRIGE S8, FRIZT S8
I BT RIES I,

FRIEFAEENRMSE, G UEEPERBIFIEREPR
HIEWIASR, LUTIEEIEMEWRIA, “Adobe iLF(1FR
RIEFRS, "Roy &R, ‘L@ ERFREAR S T BRI, 2F
Wl SRAKTE W AR, BRI RE, BEKEXR (A
PAfE X e im R AR 14 0 EER M IE MRV AR08 XRL 2 B AN EH S5k
FEIF IR FRIRBR R R "

BT IR AR TE S B H M —EAY AR,

EMBZFLLRRE CMS, REN S — T HFLAREREN—
% TR RN R B RN E R ARRR, LRI —R,
BRI R IEREERAAENRA GES  MBFHITZRENRNTE
il XEIRE (R AT U W REH N AEF ER, BRI EE
— L BRI RERRTIE A ER — AR, kN2 BEHH.



NGB T RINEE, W RAEAN L O BIRRLE — X FAERY,
T = SRR TS,

WS T X MM — RO B . EE LT BT
BAEZ G, tIERBGRE R Bl — i RIEIFEE P&
3, @I K B BRI A B RS RSN E 2@ R o [
BY, 1 REBSTE BN A2 PRI T4 (A TR,
MBIl £ 2IKE 400 Z8MULRBRIBR T, tiliEE T
Adobe Experience Manager, X {8 —{i4wiEE0 0] LUK a4
AR =1, HE AR R B B 45 E F PR 7R st X AN At e
AN — A X LR A I mEMEH SRR

SIS RE AT TP MG R Y Karsten Kraemer Rk
“BARIF AU R P AL, MR B ERESUH AL, B
FEMRME, 18 RIRKENITEh, LUEMBEREIREF,
HINEREFDEENFEZ IR ARENBRER P RiEM]
Fto




BE AR EFZINR EBYE,

NHFRRFLBENAR, EFEERE DAM M CMS, X8I
T AL AT G ZR T, TS THA S AT UG X L 28 = R R
MEEEERIAERHE RFNTERZERERMEZ
BT TE, MTIANIR ma LR,

EFEENERRERRA R, ERIE T MMEFBRIEMZM,
T A LURMRLES TR Banlf, 6 & AR LUERER,

FEREMEZERAE, MERN SRR EZESWRELIREEE
fERRMBY mANINEE, Fr UF S EEKVAL B EIEE
Epridica

£ COVID-19 Zai, m @S M S MInAR R RIZ M Poly J1
FEERTFES IS RAZE, I FMEFREEIENIMEES
WHRRRF RHBE T 2R, UM R THIIERPIRS TIEX
KRR F R XEREBR UMV FIALE,

Poly W E A RS T DAM (Adobe Experience Manager
Assets) #1 Adobe Workfront, LUt Z M FEHREFHA
BEIVERIIE I TS FIPARERY &R o] LU R IA It TR PR B 251
=, REFERHANEIPIFEARAR, HHEE CHEENRE.IEE
W AT EEF ASRIF AR, MABMKFFIEHIE, EHA
RA LRERR A I IR TR A B BIR



‘ FAHTAE D =E SR, SEEBMAK, H
B3f15 IEHELEREE IR ESRtHE LR &
EEMEHER.

Jenifer Salzwedel
Poly EHHZEENZ ISR HE

BBV ME, TREFRIER,

WA CMS BIRE—EHI2REARIRIEM, T2 H A MEWK
RN NS CMS BEE—ER, BRI KL F ok,
FRETE IEFARYEYBIAI iR IE A S . Ron ERIZEHH
NBAEFE, BE A EERHERERER T HAWERE,

Roy &R ‘& BIREEBTNIEHCIE—FENES By MEW R
3, XEREEMLIRANE A LRNERRE, HAMmITRMHE
HaRvRLe.”

A, I T R ARBHEH BN EE IR EAENE
Yo, BRI E AL RN ERIA B RE S 10, —KBrIiE
HERVIEEHARE N B A BeE S MATLIR IR, EARER X T+ aFH
FERZEFHPRES, MAREFEF WARED IRTTSREE AR

BRI T AT AR N 3t RE B ELAA DG, AR IRIER R St
MNEMAVEEE R,

10



WL F P AR A EmE N H REFHE X

HEEEXTITHERANEARR, HERE R ULRGEE
By Al RN R SRS, EEBEREENNZIRHEEEEXH
(L

£ & A/B Misto RIS IETEIETT/ LM AR B AT N i R LA
W REIF AR CMS MENLFRRS Z, I LUSFRIE R
E B8P ECLAMREBBIETL DR IEH LN, AT LAY LS
BHREERERNS,

IEFAEE Katy BYIELE, =5 R RLEB (& 2 4 /R I 18] 1Z b
BY, (4 BN 2 512 Sl B R 38 FANM R %M uh Mitey
THREIHRTRBIANEAE RN FTANRAER CMS it
X—tIp Pl BE.

1



“JAREER, EERY
EEPIRIES R

BEHFIAREISRZ 5, Ernest Hemingway B4 HF5EFHY
B BERPARNZOERE—ISEE8 M URNEXARE,
2B R K.

WA CMS 1 DAM B TEIE S BB E1 SR HOX Lo B B B3 7 E
T bl RN EAS I Z UK Al IREIE TAEFRRILEX—IR
WiEEE, ERRE —EEN AL, MNTIREREEI MR —3t
— 5, RARESEUEHEHLS LR,

Adobe BhiE—8 2271,

VE4H T fZ Adobe Experience Manager Sites. Experience
Manager Assets. Adobe Workfront #1 Adobe Sensei %
AT HE T, XX EEE BN EREIPA B E XN A BRI H
K, BaE@E T RS ERXAMEL AT HE2IKEFRY

12


https://business.adobe.com/cn/solutions/content-management.html

AR

Adobe B{SHIPA, “Poly #0{A#] B Adobe Experience Cloud

INIRR 5= AR, Adobe 18%,2021 4 3 A 26 Ho

“Sprint AARIER P HEEFE, Sprint B Adobe EF
51,2020 &£ 12 B,

“mAELIKTHIZYIEEM”, Silicon Labs B9 Adobe P %
15,2020 &£ 12 B,

Adobe Experience Manager F=mEHHP, B&F - mEE
Karthik Muralidharan, ™ AXi6.,2021 £ 5 A 17 H.

“Adobe Experience Cloud F9 Total Economic Impact™,
Forrester #1 Adobe, 2018 &£ 12 B,

© 2021 Adobe. R EFRENF,
‘ Adobe #1 Adobe #i#72 Adobe FEEE/Z

HthE =X B E MBS AR B o
Adobe


https://blog.adobe.com/en/publish/2021/03/26/how-poly-shifted-gears-to-reach-new-audiences-with-adobe-experience-cloud.html#gs.3fpawl
https://blog.adobe.com/en/publish/2021/03/26/how-poly-shifted-gears-to-reach-new-audiences-with-adobe-experience-cloud.html#gs.3fpawl
https://business.adobe.com/customer-success-stories/sprint-case-study.html
https://business.adobe.com/customer-success-stories/silicon-labs-case-study.html
https://www.adobe.com/content/dam/www/emea-assets/cxm-exp-cloud/total-economic-impact-aec-en.pdf

