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()  One-Click Personalization powered by Adobe Sensei

Experiences

Manual [Default] Experience A [Control]

Experience B
Auto-allocate to best experience

Experience C

Experience D
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®  Auto-target for personalized experiences
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A Auto-allocate: 2 week A/B test B
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Without Testing  After 2 weeks VISITORS RPV LIFT REVENUE

@ 300,000 $6 N/A  $1,800,000
Manual A/B Test After 2 weeks VISITORS  RPV  LIFT  REVENUE
@ 100,000 $6 N/A  $600,000
100,000 $5.5 (8%) $550,000

@ 100,000 $7 7% $700,000

TOTAL: $1,850,000
This test made you: $50,000 while running + future gains.

Auto-allocate After 2 weeks

® 30,000 $6 N/A $180000

30,000 $55 (8%)  $165000

@ 240,000 $7 7%  $1,680,000

TOTAL: $2,025,000
This test made you: $225,000 while running + future gains.

Auto-target After 2 weeks

® Gold Members 40,000 $9 50% $360,000
Weekend Visitors 60,000 575 25% $450,000
@ The Rest 200,000 $7 7%  $1,400,000

TOTAL: $2,210,000
This test made you: $410,000 while running + future gains.
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