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Digital Retailing
60% of potential car buyers under 45 and 45% over 65 prefer to purchase their next vehicle online

IT Consolidation
Streamlining of digital technologies with greater in-housing of operations to reduce TCO, OPEX and TTM

Connected Car & IOT
100% of new cars on-road projected to be connected by 2030, up from 50% today, positioning the vehicle at the 
center of the customer’s life 

Shared Mobility
32% of miles driven projected to be in shared vehicles by 2030, requiring seamless integration between owned 
and shared experiences

Digital Products & Services
$250-$400B incremental value by 2030 from on-demand / subscription services and vehicle data monetization with 
realization of a circular economy

Direct to Consumer 
73% of consumers prefer fixed prices with direct sales and more transparency over existing complex purchasing process
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https://blog.adobe.com/en/publish/2021/04/28/general-motors-embraces-adobe-experience-cloud-as-it-shapes-the-future-of-personalized-mobility
https://business.adobe.com/summit/2021/sessions/europe-middle-east-africa-opening-keynote-gs2.html
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https://news.adobe.com/news/news-details/2022/BMW-Group-and-Adobe-Expand-Partnership-for-a-Seamless-Customer-Journey/default.aspx
https://business.adobe.com/customer-success-stories/bmw-group-case-study.html
https://business.adobe.com/summit/2022/sessions/digitalfirst-economy-strategies-inspiration-for-su-mb7.html
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