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Why data driven cc
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Experience matters

of consumers of B2B buyers
want personalisation expects personalisation
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Let's go on a journey..
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The basics
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The Medium
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The Advanced
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Using Al to power search, product recommendations, and browsing

X Product > X X

Recommendations

Live Search Browse Experience

Live Search Add Category rule

Performance  Faceting yronyms  Ride
oo ()

Click-through rate

Lightning-fast relevant search experience with Al-fueled product recommendations Highly visual and interactive merchandising
multi-dimensional faceted search, based on shopper behavior, trends, with user-friendly tools that don't require
merchandising rules, and fully headless support. product similarity and more. IT work at every step.
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Site search done wrong leaves money on the table Q .
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- . . . of top-performing sites have
of visitors use on-site search as much as non-searchers ,, m
below acceptable search performance
e Requiring exact jargon and No active merchandising
Search lacks visibility lack of typo tolerance to sell what you want to sell
[ ] [ [
Top issues with site search [X
Lack of dynamic filters No “search as you type” Slow or lagging
to show relevant attributes or autocomplete search experience

'A‘ Adobe EXPERIENCE "5 E-commerce Site Search Best Practices to Boost Conversions”, search.io, March 2021
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Product recommendations often lack personalisation and optimisation

F\\ Adobe

O But over

I ] of ecommerce revenues come from of firms don't do 1:1 personalisation
(]

i product recommendations’ for recommendations?
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X

Doesn't incorporate Same rec type for
buyer context every product & page
Top issues with &
product recommendations
Lack of consideration Too many rec units
for inventory levels creating decision fatigue
EXPERIENCE "Personalized Product Recommendations Tactics for Profits”, Barilliance, February 2023

MAKERS °"™*® ?'Failure to Scale: The State of Personalization in Retail and Travel”, Incisiv in partnership with Adobe, 2021
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Manually boosting
irrelevant products

No product
recommendations
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Personalising the browse experience leads customers to convert

Most customers browse category pages, which serve as

the bridge between the home page and product detail pages.

Personalising the browse experience drives conversion.

Top issues with the browse experience | X

No sorting filters

No clear hierarchy structure :
(relevance, price)

Overly fusing categories Manual and sta
to drive cross-sell boosts and buries
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Delivering truly data
driven Commerce
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Using CDP to create real-time personalised experiences

Commerce data enriches real-time customer

) i

profiles & behavioural actions drive segment mobility
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Your perfect coffee is e s
four questions away. = \ =2
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A Fall in love with coffee, Every single month. &
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Adobe Real-Time i)
cDP

Fréscopa

Good morning, Lizzie

Speciol Coffec Espresso

Real-Time CDP audiences are brought back into

A

Adobe
Commerce

Commerce to personalise the Commerce experience
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Powerful use-cases for personalised commerce

Segment Mobility

Add a customer to a new segment in real-time based on
behavioural events (e.g, add anonymous customer to
“Interested in phones” segment when browsing phones)

O

Multi-Source Data Activation

Deliver personalised offers/content based on loyalty status,
call center engagement, CRM datg, etc. (e.g, offer discount
to “gold tier” loyalty customers)

Cross/Up-Sell

Deliver targeted cross/up-sell content or offers based on
real-time shopping actions (e.g, if a customer adds a phone
to their cart, offer an accessories discount)

F.\\ Adobe

frequent shopper known customer)

Anonymous Personalisation

Tailor site content for an anonymous customer based on in-

session actions (e.g, deploy banner for Samsung phones O
when the customer browses the product page)

000 Stitch data upon sign-in ) |
W Stitch data from anonymous actions to unified profile upon
login (e.g, customer logs in; deliver personalised content
based on purchase history)

Offers based on purchase history
Deliver targeted promotions for known customers based on
purchase history (e.g, offer new seasonal collection for
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Adobe offers an integrated platform to deliver hyper-personalisation

j¥)

Data to drive insights,
segments, activations,
reporting and even
content variation

h‘ Adobe

With orchestration to
drive a consistent
experience on any

touchpoint

Comes together to create
delightful moments for
customers, at a lower
TCO for you
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