USING HUMAN DATA
TO BUILD BETTER
HUMAN EXPERIENCES
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"ANY SUFFICIENTLY ADVANCED TECHNOLOGY

IS INDISTINGUISHABLE FROM MAGIC.”
— CLARKE'S THIRD LAW, 1962
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Lynx (web browser)
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is a text-only lleb browser and Internet Gopher client for use on cursor-addressable, character =
cell terminals. Tutorial

Browsing in Lynx consists of highlighting the chosen link using cursor keys. or having all links on
a page numbered and entering the chosen link's number. Current versions support SSL and many HTHI Essentials
features. Tables are linearized (scrunched together one cell after another without tabular =lmemmeemes
structure), while frames are identified by name and can be explored as if they were separate pages. Want the Netscape Navigator essentials for a qmck statt.

Lynx is a product of the Distributed Computing Group within Academic Computing Services of the
University of HKansas, and was initially developed in 1992 by a team of students at the university

(Lou wtulli, Michael Grobe and Charles Rezac) as a hypertext browser used solely to distribute Heartw introduction )
campus information as part of a . In 1993 Montulli added an Internet Hardly know a damt}ung and wish to read aheaﬂ,‘waﬂning troduction.

interface and released a new version (2.0) of the browser [11 [2] [31.

—more- http://en.wikipedia.org/wiki/Image:Lynx_228web_browserZ29.png

Learn Netscape
Am ready to learn Netscape to bring the Internet to my curious eyes.
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THIS IS GOING
TO CHANGE
EVERYTHING!
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EMERGING TECH

ADDS CAPACITY AND
SCALE TO HUMAN g
EXPERIENCES ‘
LIKE NEVER BEFORE (&
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WHAT ARE YOU
TRYING TO DO

AT SCALE? 1
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PREPARE FOR OUR

TECH-DRIVEN ’
FUTURE ‘Q%
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AT SCALE
THAT CENTER
OUR HUMANITY
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DESIGNING
HUMAN EXPERIENCES)
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WHAT ARE WE TALKING ABOUT )
WHEN WE TALK ABOUT

"THE HUMAN i
CONDITION"?
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WE FEEL,

WE EXPERIENCE,

WE ARE SELF-AWARE,
WE LEARN AND EVOLVE,
WE THINK ABOUT

MEANING

EEEEEEEEEEEEEEEEEEEE




HUMANS
CONSIDER
MANY
MEANINGS
OF MEANING:.
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COSMIC
EXISTENTIAL
PURPOSE

TRUTH
RELEVANCE
SIGNIFICANCE

PATTERNS

STATUS
SEMANTICS =




MEANING IS )

WHAT MATTERS
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BUT HOW DOES
MEANING

AeLP HUMANITY
PREPARE FOR
THE FUTURE?
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WHAT IS

GOING TO
MATTER
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INCREASINGLY CONNECTED
AND DRIVEN BY DATA,

AND THE VAST MAJORITY
OF THAT DATA IS
SOMEHOW ABOUT THE
HUMAN EXPERIENCE

'I THE WORLD IS
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IS INCREASINGLY
DETERMINED BY
DATA AND
OPTIMIZED BY
ALGORITHMS

2 HUMAN EXPERIENCE
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THIS IS
ALGORITHMS

Uniquely yours

DETERMINING §
HUMAN
EXPERIENCES: [0 =

On Repeat Repeat Rewind Your Top Songs 2 Your Top Songs 20

e songs ) N ht 1gs that you couldn't get enough h you loved most this year, all

Your Daily Mixes

Your
Daily Mix 1

Daily Mix 1 Daily Mix 4

he Shins, Bahamas, Maggie Rogers and Arcade e, Bombay Bicycle Club, Ryan Adams, The Head and the Heart, The Paul Simon, Supertramp and
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BUT THIS IS
ALSO
ALGORITHMS
DETERMINING
HUMAN
EXPERIENCES:
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Black and young defendants deemed higher risk

Share of defendants determined to be low risk by Virginia’s algorithm,
based on length of sentence recommended by guidelines

LOW RISK, BY RACE
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Source: Megan Stevenson and Jennifer Doleac

LOW RISK, BY AGE

23 or older

Under 23

6mos. 12 18 24 30 36 42

THE WASHINGTON POST
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EXPERIENCE
AT SCALE

CHANGES
CULTURE ‘Q‘%
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EXPERIENCE
AT SCALE

CHANGES!S
CULTURE ‘Q‘%
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VARIOUS PROXIMITY/LOCATION
KINDS OF (o
HUMAN DATA rurcHases i

U S E D TO SOCIAL GRAPH

COMMUNICATIONS

|N FO RM TEMPORAL
EXPERIENCES e
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MEANINGFUL
HUMAN EXPERIENCES
BUT IT NEEDS TO BE
DONE RESPECTFULLY &
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DATA CAN BE USED TO
BUILD POWERFULLY
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EVERYTHING IS A

CONNECTED. ¢
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PERSPECTIVES
Lo

MAKE INCLUSIVE '
HUMAN EXPERIENCES ,/04
“ N4
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“The ftirst rule of any technology used in a business

is that automation applied to an efficient operation

will magnify the efficiency. The second is that

automation applied to an inefficient operation will
magnify the inefficiency.”

— Bill Gates
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“The tirst rule of any technology used in a busmm%ess
40

is that automation applied to an effeient operation

will magnity the efftetency. The second is that

automation app ied to an nefiitiont @—p}e-laan@n will

magnify the irefficieney.”

— Bill Gates b modlfied, wnth quofigies, by Kato ONeil
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HUMANS CAN'T
| EAVE MEANING
UP TO MACHINES
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TO CREATE MORE
MEANINGFUL HUMAN EXPERIENCES,
WE NEED TO DESIGN MORE
INTEGRATED HUMAN EXPERIENCES.
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TO DESIGN MEANINGFUL AND DIMENSIONAL EXPERIENCES:

INTEGRATED HUMAN EXPERIENCE DESIGN
/ / \ \

offline and not just users, ntentional layer the adaptive

online, all customers, patients, of interactions execution of

contexts together students, etc — but and transactions strategic
awareness of People Lntent
across all thetr
contexts

PIXELS

‘Connecting Human Experience
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... FIND AREAS WITH POVERTY . ADDRESS
FOOD SCARCITY ISSUES « DETECT DISEASES
IN CROPS « REDUCE HERBICIDE USE « DETECT
CANCER . FIND MISSING CHILDREN « HELP
BLIND PEOPLE NAVIGATE INDEPENDENTLY -
HELP PEOPLE LEARN NEW SKILLS - REDRESS
GENDER INEQUALITIES IN HIRING . -
MAXIMIZE CLEAN WATER AVAILABILITY -
PREDICT WEATHER . FORECAST EXTREME
WEATHER EVENTS +« SMART DISASTER
RESPONSES - CLEAN UP THE OCEANS - SPOT/

NUCLEAR WEAPON SITES...




Don't just automate the menial;

AUTOMATE )
e £

MEANINGFUL %1
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THE BEST*

FUTURES

fore
THE MOST PEOPLE

“ata minimum, the least damaging futures for the most people
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WHAT ARE YOU
TRYING TO DO

AT SCALE? 1
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CREATE
MORE MEANINGFU LA

HUMAN '
EXPERIENCES. J{%
EEEEEEEEEEEEEEEEEEEE “ W




PREPARE FOR

OUR TECH- '
DRIVEN FUTURE‘QK%
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TO CREATE THE BEST
HUMAN FUTURES WITH TECH:

v INDIVIDUALS WILL NEED
SENSIBLE BEHAVIORS

v COMPANIES WILL NEED
SENSIBLE PRACTICES

v GOVERNMENTS WILL NEED
SENSIBLE REGULATIONS
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MACHINES
ARE WHAT WE A

ENCODE OF '
OURSELVES ‘g(%
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Thank you for making
the future brighter.

I E c “ kate@koinsights.com
~ /kateoneill

twitter:

TECHNOLOGY @kateo

BUSINESS HUMANS

KATE O'NEILL
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