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Louay Bachir, Senior Product Marketing Manager

As a Senior Product Marketing Manager in 
Adobe’s Digital Experience business, Louay
Bachir leads go-to-market strategy and 
execution for Marketo Engage’s commercial 
business. 

Louay has spent 14 years in SaaS Product 
Marketing, Marketing, and Sales roles across 
Enterprise and SMB businesses alike. Louay is 
also focused on growth strategies and best 
practices by aligning Marketing & Sales teams 
with the right data, systems & processes.
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Taking Adobe Summit virtual…in 8 weeks or less
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6 
different topical tracks

100
breakouts sessions

Taking Adobe Summit virtual…in 8 weeks or less
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500K
attendees

2.6
years of video viewed

Taking Adobe Summit virtual…in 8 weeks or less
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Some lessons we learned:

• When you’re virtual, everything must be more engaging.

• Automation is key.

Today, we’re going to hear from three Adobe partners—Drift, Hootsuite, and Workfront—
about technologies they used to make Adobe Summit a success. 

Taking Adobe Summit virtual…in 8 weeks or less
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Tricia Gellman is the CMO of Drift



Spreading the word: Same experience, but digital. In 8 weeks. 



Creating a seamless, engaging and human  sign-up experience



Creating a seamless, engaging and human  sign-up experience

85% of people do not want to fill out a 
registration form to attend an event



Delivering on a helpful, conversational event



Engaging with customers and prospects post event



In a nutshell

• A low-touch experience that felt high-touch

• Built in less than 8 weeks

• Thousands of conversations

• A wealth of data for sales and marketing teams

• An experience that continues to spark conversations beyond the 

event itself



Thank you 

For more info/demos:

Tricia Gellman

tgellman@drift.com

Connect with me on LinkedIn: @gellmansfmarketing
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Brayden Cohen is the Social Marketing 
Specialist at Hootsuite. 

Over the past 5 years, he's worked in 
customer-centric marketing roles with start-up 
and purpose-driven brands in SaaS, apparel, 
and transportation. In his current 
role, Brayden works on strategic campaigns for 
Hootsuite's social marketing channels of 9+ 
million users, along with managing their 
employee advocacy program.
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What’s employee advocacy?

Employee advocacy can take many forms, 

but the most common and effective 

channel is social media.
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Why employee advocacy?

PARTNER LOGO 

Extend your 
reach 

Keep people 
engaged

Control your 
content



UNLOCKING

How to 
#SucceedWithSocial
at an event

THE VALUE OF
OUR THEME
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#SucceedWithSocial at Adobe Summit

Social media and employee advocacy elevated 
Hootsuite’s event strategy at Adobe Summit. 
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What tools did we use?

Streams

Publisher

Analytics + Impact

Amplify
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Objectives: Pre-Adobe Summit

Build and manage 
our brand

Enable our social 
organization
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Pre-Adobe Summit examples

Content Calendar
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Objectives during Adobe Summit

Leads and pipeline 
generations

Strengthen 
relationships with 

our audience
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During Adobe Summit examples
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How we measured success

Drive awareness

IMPRESSIONS

Drive awareness

2.9M
IMPRESSIONS

Lead 
Generation

Brand 
Building

Partner 
Relationships

Educate on IG

VIEWS

Educate on IG

ACTIONS TAKEN

Promote presence

AMPLIFY SHARES 

Form Fills

# of leads

Promote Random 

Coffee

# of impressions 

Hootsuite AND 

#AdobeSummit

# OF MENTIONS

Partner program

Attended Influencer 

Summit

Partner program

#AdobeChat

Promote presence

AMPLIFY REACH

Promote Booth 

# of impressions 

Promote Speaker 

Sessions

# of impressions 

Drive awareness

IMPRESSIONS



Thank you 

For more info/demos:

Brayden Cohen

brayden.cohen@hootsuite.com

Connect with me on LinkedIn: @braydencohen

mailto:brayden.cohen@hootsuite.com
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With over 20 years' experience in the software 
industry, Richard Whitehead has worked in a 
variety of global roles, including Engineering, 
Marketing, Business Development, Sales and 
Product Management. He has worked in many 
technology areas, including software as a 
service (SaaS), cloud computing, identity and 
access management, operating systems, and 
systems management. 

He has held senior positions for NetIQ, Novell, 
Citrix, Franklin Covey, and is currently the 
Director of Product Marketing for the Platform 
at Workfront.



Workfront helps enterprises keep running efficiently, 
even with the most unpredictable market changes.

Keep teams productive.
Personalize and automate work.

Given current events, companies are shifting 
to a virtual workforce. Make a rapid 

transformation to working remotely without 
disrupting business continuity. 

Chart a new course.
Connect strategy to delivery.

Companies and teams are being asked to look 
at budgets and make reductions. How do you know 
what work can be reduced and how to best apply 

your limited resources?

“It's tempting to think that conferencing and messaging tools can bear the brunt of remote working, but the reality is that 
prolonged and mass remote working changes the dynamics around work that remote conversation doesn't solve. Instead, 
tools keeping employees focused, aligned and engaged around goals should be at the heart of keeping the workforce 
productive.”
-451 Research: March 2020; Coronavirus will disrupt your workforce: Ensure you have the right tooling strategy for remote 
workers

Adapt to market changes.
Iteratively plan and prioritize. 

As the market shifts, you need to 
re-plan programs and initiatives on the fly. 

Welcome to the new normal. 



Adapt to market changes.
Iteratively plan and prioritize.
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We looked at our plan…and got ready to change it.
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We looked at our plan…and got ready to change it.



Chart a new course.
Connect strategy to delivery.
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We changed our messaging, content, and our creative.



Keep teams productive.
Personalize and automate work.
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We automated reviews, approvals, and other critical workflows.



Thank you 

For more info/demos:

Richard Whitehead

richardwhitehead@workfront.com

Connect with me on LinkedIn: @whiteheadrichard
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Closing thoughts 

• Automation can help you bring everyone together and scale your virtual event 
program.

• All the technologies we reviewed today integrate with Marketo Engage:

• Drift

• Hootsuite

• Workfront



Thank you 

For more information:

Read our eBook on virtual events:

https://engage.marketo.com/virtual-events.html

Take a tour of Marketo Engage:

https://www.marketo.com/product-tour/

https://engage.marketo.com/virtual-events.html
https://www.marketo.com/product-tour/

