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End-to-end 
engagement for 
demand marketing

Deliver exceptional experiences across every 
stage of the customer journey to drive efficient 
growth in concert with Sales. 

Marketo Engage
Demand Marketing  |  Adobe Experience Cloud
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Overcome AI complexity for high impact and return

40% of Marketing and Sales prioritize 
AI and machine learning – higher 

than any other department

40% 
PRIORITIZE AI

66% of marketers want their AI 
applications to help them identify the 

right accounts and individuals to target

66% 
TARGETING

Marketers who leverage AI see a 20% 
or more lift in revenue within 2 years

20% 
LIFT IN 

REVENUE

Only 18% of B2B marketers have 
adopted AI-driven personalization

18%
ADOPTION

 AI is a priority for Sales and Marketing

 Intelligent targeting is critical to success

 Better experiences = higher revenue



Predictive Audiences
Confidently engage the right customers for the right programs, every time

AI-powered audience segmentation filters, goals & 
recommendations for the marketing data environment 

Audience Segmentation & 
Targeting

Connecting 
People & 
Content

• Understand which audiences are more likely to 
convert for specific programs

• Engage the right buyers based on AI-powered 
predictions without fear of unsubscribes

• Replicate marketing success from prior 
campaigns using Lookalike Audiences



Predictive Audience’s drives program success
Create exceptional customer experiences with features including …

AI-Powered Insights &
Recommendations

Lookalike 
Audiences

Individual Member
Predictions

Likelihood to Register
Predictive Filter

Likelihood to Unsubscribe
Predictive Filter

Likelihood to Attend
Predictive Filter



Making Artificial Intelligence part of marketing fundamentals

Predictive Audiences offers unique value to Marketo Engage customers 

Foundational and 
Accessible

Predictive goal tracking based on your 
unique goals

Features Powered by
Adobe Sensei
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Trends Transforming Marketing & Sales Alignment

Customer Expectations
are on the Rise

Digital Transformation Is Empowering Buyers

Expectation of Streamlined & Continuous Journeys

Deeper Understanding with Personalized Experiences
OF BUYING GROUP INFLUENCERS DON’T 
INTERACT DIRECTLY WITH A SALES REP

51%
(TrustRadius research)



Sales Insight boosts sales impact

Provides sales reps with the 
intelligence needed to maximize 
productivity and drive results by:

1. Gaining deeper insight into 
buyer behavior and interests

2. Prioritizing leads & activities

3. Personalizing engagements
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Next-Gen Enhancements driving accessibility and productivity

*Update for Salesforce CRM Users

Refreshed UI
Mobile Design

 SFDC Lightning Compatibility
 w/ Mobile Responsive Design 

 Bulk Actions for Lightning
 Add up to 200 contacts to a 

campaign or email!

 Admin Governance Features
 Control user visibility into 

engagement and upcoming 
event options
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Take sales further with the all new Insights Dashboard!

*Update for Salesforce CRM Users
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Think fast with the contact & account activity timeline

*Update for Salesforce CRM Users
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Deeper understanding with engagement details

*Update for Salesforce CRM Users
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Understand the buyer group with account activity insights

*Update for Salesforce CRM Users
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Act as a trusted advisor with upcoming events & campaigns

*Update for Salesforce CRM Users
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Insights Dashboard drives more productivity, insights, and value! 

*Update for Salesforce CRM Users
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15%

30% 44%

Only 15% of marketers say they can effectively 
measure their marketing performance 

Only 30% of marketers 
say they are confident in 
the quality of their data

44% of marketers 
don’t know the ROI 
of their marketing

2018 State of Pipeline Marketing Report

Marketers still faced with attribution challenges

• ROI measurement gaps

• No credit to successful strategies

• One dimensional reporting

• Time consuming / resource constraints



Bizible everytouch revenue attribution
Reveal the ROI of every channel, campaign and content asset 



Why marketers prefer Bizible

Capture every touchpoint

Reflect your unique business             

Unlock more insights

43.0%
increase in MQL 
volume

36.0%
decrease in MQL 
cost

Results from a Total Economic Impact Study 
of Bizible Customers



Bizible delivers more value and scale in 2020

LinkedIn Ads 
Integration

Microsoft Dynamics 
Activities Integration

Adobe Analytics 
Integration

Bizible Now in 6 
Languages



Bizible supports global users across six languages

Spanish

French

German

English

Portuguese

Japanese



Optimize ad spend with Bizible’s new LinkedIn Ads integration  

• Visibility to LinkedIn ad spend, 
revenue attribution and ROI 

• Compare ROI of multiple 
campaigns and assets

• No additional cost. Easy to 
switch on and easy to use.



Analyze sales activity insights with Microsoft Dynamics integration

• Bizible integration enhanced to 
include Dynamics sales activity data

• Customizable touchpoint rules

• No additional cost and easy to setup



360° customer profiles now with Bizible + Adobe Analytics

• Easily enrich user profiles in 
Adobe Analytics

• Attributes: Account Name, Open 
Opps, Funnel Stage, Attributed 
Revenue and more 

• Use Cases: Account-based site 
traffic, B2B content performance, 
Live deal support

• No additional cost. Easy to setup.

Account Name

Account Status

Open Opportunities

Deepest Funnel Stage

Attributed Revenue

Marketo Engage List 
123



https://www.marketo.com/product-tour/

Stay Connected with Marketo Engage Innovation

Release Notes – docs.marketo.com

https://engage.marketo.com/July_20_Release
_Webinar_Registration.html

1. Interactive Demo 2. Release Webinar

3. Release Notes

Explore Marketo Engage Current Customers

Current Customers

https://www.marketo.com/product-tour/
https://engage.marketo.com/July_20_Release_Webinar_Registration.html
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