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Pino Business

Over 100 Years

In Business

5L o83

100k different

Active Customers Sales Channels

Challenge

Customer diversity

EXPERIENCE MAKERS .«



Are we at the right time where the customer is with the right message?
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It’s time for
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Existing Shop

New Front End New Front End

Headless
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B2B2C Shop SEESARE VR
PWA
Responsive Site PWA Site Headless
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B2B2C Shop Order terminal Sales APP 3D-Showroom

Responsive Site PWA Site Headless

Magento Commerce
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Whats next?

UNIFIED COMMERCE EXPERIENCE
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Thank You!
Questions?
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