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of3 Journeys Q. search schema

B Landing pages

P O [%]  personatzed Ofr tems-Experence Decisioning @

v DECISION MANAGEMENT

Untitled Field | Type

" Cass @ © Assign
B Offers
& Components O & Offer ltem v [:I @ _cjmstage  Object
% Catalog
“ Custom Atrbutes > validty | Objet @
[ Strotegy setup
exd offeritem fi

BPtestattribute  Stiing At
' CONTENT MANAGEMENT

Ug Assets

2 Content templates

ors_test_please_ignore

aars MarketingCategory  String A

[m}
[m]
[m]
[m]
m}

8 Decision Item
discount  Integer
B Fragments

ties @ favorite_number  Integer(]
 DATA MANAGEMENT

>0 00O

favorite string | Strinoll A

O Show display names for fields

e P ¢

Cancel

Field properties

© Remove

Display name %

Display name
Type %
Select data type v
O Advanced type search
Asignto %
O Field Group
cars v

£ Advanced Field Group search ~
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Eligibility ©

© Allvisitors

O Visitors who fall into one or more audiences

O Byrule

Capping ©

Capping will be applied to this offer when any of the following capping rules are met.

v Capping1

Event Capping event
Decision count

event 1

v Capping 2

Svar :::::ng event
Click

1

+ Create capping 1

[

Type
Offer level capping

Type
Offer level capping

A
o

Reset capping frequency
Every day
Reset capping frequency
Every day
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Decision rules e
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Name Description Modified
5 Landing pages Ranking methods
nick test audit new 2l - -
N
é Reports Ranking formulas s
Test pql datastream 2~ *++ Eligibility PQL Test plat9 -
v DECISION MANAGEMENT Al models
Test pgl datastream 1 << Eligibility PQL Test plat8 -
B Offers
Test pql datastream 1~ «++ Eligibility PQL Test plat8 -
Ul Components Selection strategies
Test pql 2 plat8 Eligibility PQL Test plat8 -
v EXPERIENCE DECISIONING
Test pql 2 plat8 Eligibility PQL Test plat8 -
28 Catalogs
Test pql 2 plat8 .o Eligibility PQL Test plat8 -

E—ﬂ Strategy setup

Create rule Cancel

Fields ® -3 Attributes v Audience properties ®

Attributes Context Data Audiences
inclides 84 Bl v o€ Has not evaluated 114.44K

| Q QUALIFIED PROFILES (i)  ESTIMATED PROFILES (D)
= Gender () X

BROWSE ATTRIBUTES Last updated.

equals v 04/24/202410:34 am

Select or type options v [ Female x
&= 3798%

/) OF TOTAL

= City @ equals v (+] X
' Refresh estimate @
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M ®© View profiles

O Case sensitive

@ XDM Individual Profile >

<[> Code view

Add attribute or qudience
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Description

Attributes
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IR Components Selection strategies
cristi routing tes... '] Offer priority None 09/05/2023
V..EXRERIENCEDECOIGNING / Manual E2E-Stare  Manual E2E-St.. =]  Offer priority Rule 09/02/2023
B Cotalogs Manual E2E-Starb ~ Manual E2E - St.. %] Offerpriority Any 09/02/2023
% Strate 2t
s isti rules PINEAPPLES %] Offerpriority None 09/01/2023
il e risti audiences APPLES 5] Offerpriority None 09/01/2023
@ Assets
Manual E2E-Starb  Manual E2E - St. "] Offerpriority None 09/01/2023
[E Content templates
Manual E2E-Starb ~ Manual E2E-St.. ] Offer priority Any 08/31/2023
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Ranking formulas
© JOURNEY MANAGEMENT

Decision rules
¢ Campaigns

o2 Journeys Ranking methods Q g3ct>

B Landing pages Foruas Name Last modified Description
V' DECISION MANAGEMENT Al models Offer Priority. 09/05/2023,04:03 PM -

B Offers Old Offer Priority less than 10 06/30/2023,10:12 PM -

& Components Selection strategies

Offer Priority More than 10 Ranking Form... *** 06/30/2023, 08:04 PM

v EXPERIENCE DECISIONING
[E2 catalogs

[E strategy setup
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Ranking > Create new Al model

Maximum 5 active Al ranking models allowed in the library.

Name *

Add name

Model type % ®

Personalized optimizati... v

Description

Add description

Optimization metric

Ranking offers based on the conversion rate. Offers with higher conversion rates are shown first. Conversion rate = Total number of conversion
events / Total number of impression events.

Conversion event @

Offer clicked

Dataset

Select datasets where the conversion and impression events are collected.
Dataset %

Select an option V' Maximum 5 datasets

Segments

Select segments to be used in training the Al model.

+ Addsegment  Maximum 50 segments
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® Engagement Funnel by Selection Strategy (Top 10)

Propositions Items Count (AJO) [Displays Filter (AJO); Decision Provider (AJO): EXD,Campaign Name Propositions Items Count (AJO) [Clicks Filter (AJO); Decision Provider (AJO): EXD,Campaign Name o]
(AJO): Farouk ExD CJA Reporting Test Campaign] (AJO): Farouk ExD CJA Reporting Test Campaign]
|

|
o et e i Sy —

Farouk 1st ExD CJA Reporting Test Selection Strategy

o
3
N
B

30 40
Decision Item Performance
Farouk ExD CJA Reporting Test Campaign
EXD
I Propositions ltems Count (AJO)
I Displays Filter (AJO) I Clicks Filter (AJO)
Item Name (AJO) 5 80 20
Page: 1/1 Rows: 50 1-40f4 Octio Octas outof80  gerig Octaa outof20
1. ExD CJA Reporting Test Offer ltem 2 27 338% 5 250%
2. ExD CJA Reporting Test Offer ltem 1 19 238% 3 150%
3. Farouk ExD CJA Reporting Test Offer ltem 1 17 213% 7 350%
4. Farouk ExD CJA Reporting Test Offer ltem 2 7 213% 5 250%
[= - S = S = kel
2lEE R MH T2 oA 2 o5 S oAt 2F Jtof thet QIAOIEE MSELITL
il |
okXx4sd _*._Ix‘lgl- IIE
xXBE o =1
. L . k=3 =3BLE [e]in]
Journey Optimizer= Customer Journey Analytics@t E11 2HAIS BZE2lSH0] O|0|E{2] Y2t at
o o imi H o St ol
OFE M8 =QLICE Journey Optimizer?t Customer Journey Analytics Zt9| Di112{2 S8t Sl
S = =13} Ot A Ol HHO C}& E=n =4 AE AA Ol o
g1t X[ BE Fed| oiofe 4 S w2t ofLfef ZHEhet XBE 20, QUIAAE MY 3 AL,
o HIH{= o N L= E A S = Ql e ol i =o o
2AL0|E EHE Soff 2o, §F $4Ixtof et Xt O|HY HE BN &Y 22| S| M22
o X SRS A OlA
758 FIIR EEY = USLICL
= 3 Adobe Journey Optimizer Q Search Experience Cloud (Ctri+/) o u £ 0
pRotschll et @ Usenew experience ([T 1y Share ] Analyzein CJA
Joumey @ Live ———2
7S Download CSV | 7
I= asLe oF conTeNTs |
Journey Overview S a¢ Download PDF v
~ Journey Overview
Y- Journey Name and Version (Ev... Y s Test Journey Schedule export
Journey Engagement PaulsChill.. % x v | Pl X v | Resetall Ap(fl Manage schedules (1/10) |:30 PM
Journey Enters S =
I Exit
RN @ Journey Engagement @ Journey Enters @ Journey Exits @ Journey Failures
Journey Failures
Journey Stats
e 3 5 7 61 6 61 6 O
Action Errors
~ Joumney Canvas
® Journey Stats
Journey Canvas
Journey — . e Unique Journey Unique Journey Unique Journey
Engagement (AJO) Y ¥ = Enters (AJO) Exits (AJO) Failures (AJO)
v Action Performance Journey Name b " A B
Poge:1/1 Rows: 50 1 A outof3ss outof6ls o outof616 oy outaf0 outof3ss outef3ss an outof0
Performance Over Time
1. Paul's Chill Events 357 1000% 616 1000% 616 1000% 0 00% 355 1000% 355 1000% 0 00%
Action Overview
Consent Policy
® Action Errors ® Fetch Errors
v Event Performance | |
Journey Failures Journey Failures
Partormance Ovey; ime Action Execution Error = Fetch Error I
Pl 2 AnaEn — — & mtof0 LYY x== 2 ot af0 T3
=} ol otXx3d] ml Ql o EY = 5] Il o
2IXE CHA[E =S AFSSHH SHEY TR EuM 2 ofof 7|52 Sl ZE A, AR, oFo| et dat 5!
= = St A A
QIAIO|ES W2 ehelgt 4= AELICH




Reports. @ Use new experience [ 1] Share 5] Analyzein CJA

= e Y= Campaign Name (AJO) (Event) Y& Channel (Event)
= Last 7 full days
Nofitter v || voner v | Restan Y B i
~ Highlights
Journey Engagement o Campaigns
Journey Enters
Yoy Eallies People CTR(AJO) Delivered (AJ0) | Displays (AJO) | Clicks (AJO)
fai Campaign Name (AJ0) | 5 2195 009% 3351 Create metric from selection
Page:1/1 Rows: 50 1-80f! Aug outof2206 outof 008%  pu outof 3600 g )
CTOR
1. Campaign - takyoshi 1998 910% 0.00% 1998 50.6% 0 00% 0 00%
People
— 2. Paul's Email Campaign 197 90% 0.00% 13228 396% 6 316% 0 00%
icks
3. Pauls Chill Flaver Camp: 15 07% 0.00% n 03% 1 579% 0 00%
Spam Complaints
Frmtiiocyibes 4. Paul’s Web Campaign - 1 5 07% 000% 1 03% 1 579% 0 00%
. sajit multi_copy_copy_c 5 02% 000% o 00% 0 00% 0 00%
v Journeys 6. 53 Campaign - takyoshi 2 0% 000% 2 04% 0 00% 0 00%
7. 53 Campaign - takyoshi_ 2 0% 0.00% 2 01% 0 00% 0 00%
Journeys
8. email-27{673b0-03eb-4c 1 00% Infinity% 0 00% 2 105% 3 1000%
v Campaigns
Campaigns Channels & A0 Enabled Dataview Pauls (prod) | v
Y- Journey Name (Event) Y Campaign Name (AJO) (Event) Y Channel (Event)
v Channels Last 7 full days
No filter > ‘ No filter ~ ‘ No fitter = ‘ Resetall

Aug 21,2024 - Aug 27,2024

Channels

Journey Optimizer2t Customer Journey Analytics@| 7|2 S&fQ = Am|Qlat o{FEof CHet M= A= AMOIES

)
SfE50] OAF 2Y o=t V(B oA 2YE At 4 AFLICE

XHO| O] = Q OX =A AlZ| SEA
e U= HIOJE AME, 8 &=, LE| e
lOJES st~ JHolRE BH2| 9 Kot 17 S| Tels 3 EES F4ots MY 4 s 1
01Ol BAILITE, 2HITHE XhAle| HOJE} QISP B2ISI7|S Bk B3, 2aiet Hot Zxl9)

S oy 227t 2ot

Adobe Experience Platform& Ar8%tH HHME= H|O|HE St 24, 2| &otsta, 12 g arale
= UASLICEL 53| 2201 HOjE 22| X HHHAS Soff Fetotn, U1, R2HOZ HEE
ggsta, DIzt 072 H|o|EE eHMsHAH| B 4= QUSLICE D2 QIAIO|XIHEO| A O]2{3t Q40
PMEQE FH 2ATE 0|1 HHE SHTE = = Y&LIC

HIolE] A

Adobe Experience Platform®| ‘G[O|E] AtE FA| X A (DULE) Z2{| 4137t Journey Optimizere]
2Ol HIO|H HHHAES BEBILICE 0| S3ff HIOIE A Elut HHHA EI2 HIO|H BEE

—_— O

HAlStD EX Mol chgt oFAIE &AS ™Holg & JUSLICL Adobe Experience PlatformOi|A{ Ci|O|E

H=
=M & L= Hotsh= DY 253 XIFoh= HIOIE AL FHM Lo M 2i|o|21t 2E5S X EdH
Clole 7 &5 2atXL 2 XY + JASLIC

Adobe Experience Platform2 3z 3
CllOJE] AHHEHA F&Hut H|O[E] A 20|2

HQl A FE 2t HO|E{7} Ol THRI=tol| A8 =X

<)
9| Fo| = Mz AGo| mat gystls T2nts HEYshs S2f FMS X|ELIC

S0 OHA|E 252 BIE Q2 T|olH ZdstE Hletst=
2 o
=

—
x| ItLCt, A 0| ‘ePHI'E HEAIE

un
N
E

0 5o
H‘|
Juon
>
12
P
Q't
o
It
\J
m
}
o
>
-
_|T|_
o
_O'_I-

10




£ Home

v JOURNEY MANAGEMENT

4 Compaigns Apply access and data governance labels

°c Journeys
Ri2 demo-label demo-label Summary
[ Landing pages
All Fields
e2e_test_da e2e_test Medication
v DECISION MANAGEMENT dentity labels
4 Applied labels
BY Offers Sensitive labels .
ePHI1 - Electronic
N Components

Contract labels Health Informatic

v CONTENT MANAGEMENT Custom labels

g Assets
Electronic

Protected Health
Information
Ta Schemas

Vv DATA MANAGEMENT

S Datasets

public data

& Queries
EZ Monitoring

v CONNECTIONS

D O

HIOE] AMS HA| X A™(DULE) L2932 E Salf LEof 20|22 XIFstn Aot opAe 258 Mdsto]
SE O Aol M CIOJE HHHAS Mo = Melieh = QUELIC

Adobe Experience Platform2| 0f=2 7|5l Healthcare Shield?t Privacy and Security Shielde
1 HRIEE 22|, AHEA, Bt 7|52 MSELICE Journey Optimizer2| 112 MoiZF7| £ Xs=
DE 0 PN A E O|R|X|= X5Y oA 2FE 7(8te = eLCE BHHME= 2E jtH"*J'—'}

HH A0l M = 2RI JHRISE HOIE S3ll AIE 7|8te = £[Mo] 24 XX|ot s MSee =M 1
4ol 7tX|2F ROIE £0] HIZLA SHE 2| Hotd & AFLICL

_|

= B Adobe Journey Optimizer Prod (VA7) W ,O (2] ‘ .




Adobe Journey Optimizer

MESH= Adobe Experience Platform0il 7|2 S&El Adobe Journey OptimizerE
M oY S2rRE 7|He] ofZ2[A|0[Mo M SLIME Al A™HE EE, Tt
2 OiLt= &7ts 225, X[ A BE D} IAO|EZ FA| I oES

2L
LIC}.

1%
i

=

ne

kl
A8 oo

o Mo
HU

o>

3 |

bt

tot
uok
1
s

Adobe Journey Optimizere| X|5& o|Al ZHoj s
XiM|s| ot MIL.

XM[5] 27

Adobe

© 2025 Adobe. All rights reserved.

Adobe, the Adobe logo are either registered trademarks or trademarks of Adobe in the United States
and/or other countries.



https://business.adobe.com/kr/products/journey-optimizer.html
https://business.adobe.com/kr/products/journey-optimizer.html

