
Commerce

AI-powered product 
recommendations and search.

10x  conversion rate

Using data

Welcome back, Sara

Here’s something special 
just for you

of customers  
expect personalization.71%

of customers get frustrated 
when their experience  
isn’t personalized.

76%

Delivering personalized  
commerce journeys.
From interaction to transaction, keep it personal—  
and do it at scale. 

Your customers  
are primed for personalization.

Both B2B and B2C customers expect a buying journey that’s completely 
effortless and secure at every step. Know who they are and give them what 
they want, when and where they want it—without it ever feeling intrusive.

of consumers are more likely to 
consider purchasing from brands 
that personalize.
Source: McKinsey & Company

A personalized commerce journey offers value at  
every moment.

Go beyond the basics with the experiences customers want most.

67%

53%

58%

61%

59%

65%

66%

Give me relevant recommendations

Send triggers based on my behavior 

Follow up with me post purchase

Celebrate my milestones

Send me timely communications 
tied to key moments

Offer me targeted promotions

Tailor messaging to my needs

Source: McKinsey & Company

It starts with an integrated customer profile. 

Collect behavioral and transactional data from every interaction on every 
channel and tie it all together into customer profiles that update in real time. 

And it’s driven by data.

More sophisticated ecommerce data helps you personalize  
every interaction. 

Who are you?

Here’s a one-size-fits-all 
ecommerce experience

76%

Data unlocks:

Better analytics

Find more effective ways to 
connect and convert—and know 
what needs improvement.

78%
of customers say personalized 
content will make them 
more likely to refer a friend.

Source: McKinsey

Better experiences

Increase conversion rates 
and average order value 
across touchpoints.

320%
increase in conversion  
rates from personalized 
product recommendations.

Source: Barilliance

Better journeys

Expand opportunities to 
sell across a wide range 
of customer journeys.

60%
of customers say they’ll buy 
again after a personalized 
shopping experience.

Source: Twilio

The results say it all.

In 2021, organizations that invested in customer experience technologies surpassed 
companies trailing behind. 

Personalization drives performance and better customer 
outcomes. Companies that grow faster drive 40 percent 
more of their revenue from personalization than their 
slower-growing counterparts.

McKinsey & Company

You’ve got what they 
want. So give it to them.

Enter 
personalized 
commerce.
The seamless integration  
of data, journeys, content,  
and commerce to give  
customers the experiences  
they want for the results  
you want.

Know your challenges.

Challenge #1.

Ecommerce data is scattered across different 
applications and is difficult to interpret. 
Huge volumes of data are stranded in silos, 
and not all of it deserves attention.

Challenge #2.

Large data volume and quality make it  
difficult to take action.

Challenge #3.

Third-party data is disappearing, and many organizations are unable to capture and fully utilize  
first- and second-party data.

Start your personalized commerce 
journey with Adobe. 

Learn how Adobe Commerce data powers personalized 
commerce experiences that boost sales.
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Learn how

Know the human 
behind the data.

Build data-rich customer 
profiles that update 
with every interaction 
in real time.

Overcome challenges with an integrated data approach.
Pay attention to 
the insights.

Curate a customer 
experience informed 
by customer actions 
and transactions.

Improve personalization 
as you go.

Use multivariate and 
A/B testing to learn 
what works best 
and for whom.

Increase ROI. 

Spotlight high-margin 
products and enjoy 
higher conversion rates.

A personalized commerce flow.

Do it with Adobe.

Adobe Customer  
Journey Analytics 

Understand shopper behavior, 
store performance, and 
opportunities for optimization 
across the entire customer 
journey, online and off.

Unify data and act on insights in real time.
Adobe  
Analytics

Get to know the digital moves 
customers make (and why) with 
out-of-the-box dashboards.

Adobe Real-Time  
Customer Data Platform

Combine commerce data 
with cross-channel data for 
complete shopper profiles that 
make it easy to take action.

Adobe Experience Manager

Create, deliver, and optimize content experiences 
that commerce can make money on.

Give them rich content experiences they can’t ignore.
Adobe Commerce

Make commerce a part of every experience 
by connecting it to content.

Target

Cross-sell, upsell, and increase 
average order value by automating 
A/B and multivariate testing.

Keep it personal every time, everywhere, with Adobe.
Customer Journey Analytics

Maximize data across a wide 
set of touchpoints and optimize 
the best performing channels.

The look of personalized commerce.

Intelligent search can see  
she’s looking for exercise pants 
and gives her a nudge toward 
the right category.

Personalized commerce 
updates the dynamic carousel 
with promotions she can 
actually use. And presents 
trending products based on 
her interests, organic demands, 
and current inventory.

Take the next step in digital transformation.

Not using data

8x  revenue per visitor

Lowest value data Highest value data

Third-party data

Aggregated data from 
public and non-public 
sources that the 
customer may not have 
given consent to

Second-party data

First-party data 
companies exchange 
and have contractual 
permission to use

First-party data

Customer data collected 
by a company directly 
when a customer 
interacts with a brand

Zero-party data

Data that a customer 
shared actively and 
freely with a brand

And take it from standard to 1:1 personalization. 

of customers think the experience a 
company provides is as important as 
its product or services.

Source: Insider Intelligence

Sara’s a repeat visitor to the 
LumaSmart website. Past 
behavioral data shows she’s a 
runner, and she’s greeted with 
relevant content from the start.

Even the navigation bar is 
tailored to her interests.

1.7x
faster growth

2.3x
increased customer lifetime value

Source: Forrester

Aquire Engage Convert Retain

Real-time 
data capture

Unified 
profile

Personalization 
of home page

Paid media  
re-targeting

Intelligent offer 
decisioning

Cross channel 
targeting

Churn propensity 
 trigger

Context for 
inbound calls

Faster segment creation 
Governance/Activation

Next best experience 
Targeting/Decisioning/Arbitration

Omnichannel orchestration 
Online/Offline

Cross-channel analysis 
and optimization

Improve marketing ROI Increased conversion Increased sales/revenue Increased loyalty/NPS

How Adobe 
can help

Value

88%

9x  average order value

Collect data from 
browser, server, and 
batch events Add to cart Order placed Order status

Pass it along to  
create richer 
customer profiles  

Emily Johnson
Age: 28
Lifetime Value: $125

Products: 
Bikram pant | Radiant Tee

Segmentation: 
Women | Running | App User

Experience events: 
Viewed pants | Add to cart | Downloaded app

And activate it  
to drive better 
personalization  
at scale 

Product recommendations  
(you might like)

Back in stock updates  
(push notification)

Campaign performance  
(a chart that reflects  
the use of analytics)

The numbers don't lie.

Product catalog 

Returns

Purchases Cart  
Items

Wish List

Site 
Search

Products 
Viewed

Prod Recs

Web 
Visits

Promos

New 
Login

Offer
Loyalty

Event
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