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https://business.adobe.com/industries/financial-services/personalized-customer-experience.html
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I ERARNE MM MEEEATELREER L—
AN F B 2B i (B1F 5 RERY mhR S AL LT B AR R P
ERASF e RIS ome HE R EETER
BRIk

Andrea Pennycooke

SR EAEE B IR TR MM SBARFEEE
Truist

iR IIRRSEEANCS(EBHEF

REALUR > A —ERERZTHIVEE  SEMFIE AT OBRERER » 1M
HAERERENS —TIREXEEZEREREKVIRE - B AE5 RN B HREA 4t
— SRR AERLRVEIR L 2 1 AR RV PIESER  SRsEm e Z PRVERE

I B IR BRF A RRIR B A{EBYZER ROl

BIRSE—HIENES

[RILARIRENIHEEHE =7 Cookie WERBEAEARNEZERIE EREEEXFRZUBRENE —HHER
B 4B TR ENEE — 7 BB AT AR ER SRS - R 2 MR R HEE F HIET & (CDP) Bai#ER>
LRI LUZ T — B BREE B R PR EERIF MRS U MPIEEIE PRI E -

300%

TERITEF AT TSB EEAEXRBENEANCRRLRER TPRELNE
TEHEERIEE T 300%¢


https://business.adobe.com/products/real-time-customer-data-platform/rtcdp.html
https://business.adobe.com/customer-success-stories/tsb-case-study
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https://business.adobe.com/events/experience-makers-live/2022/sessions/modernizing-vanguards-digital-experiences-through-s106.html
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https://business.adobe.com/solutions/customer-experience-personalization-at-scale.html
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