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Introduction.

As we develop our products, we always return to our core values—enabling
everyone to create digital experiences. What can we do to make content
creation more accessible? What are our customers’ use cases and workflows?
What features do they most rely on? What features do they wish we'd add?

When we began using Adobe Express internally, we asked ourselves those same
questions. What would transform the way our teams work? And how would that
deliver value for our business?

In this guide, we'll recap our firsthand experience enabling creatives in

our marketing org—along with non-creatives across a variety of other
departments—to use Adobe Express. From brand roll outs to global event
programs, Adobe Express enabled us to create and scale on-brand content
across our business. When we saw how transformative it was for us, we felt
confident that it would transform how you work, too.

Adobe on Adobe Express: The Customer Zero Experience
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on-brand content, which
can be further repurposed

It almost goes without saying that the demand for content continues to
increase rapidly across nearly every kind of organization. From large brands

[ o
by Others tO malntaln to agencies, news outlets, live events, educational institutions, healthcare, and
- - more, creating content that stands out, faster and more efficiently, is a basic
brand conS|ste°ncy. This et
9|Ves us an 80 /0 tlme It's not just marketing content. Social media, sales, support and training,

HR, and internal comms all have their own needs. And, most importantly,
everything that’s created has to be on brand.

savings, versus creating
something similar from

ScratCh." you've experienced it yourself, or you'd welcome a solution that's simple
to implement.

If you're reading this, chances are excellent you already know this, or

—Sabareesh N
Marketing Specialist, Adobe
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How we Express ourselves.

=l @ ®
Overview Logos Colors Fonts

With a staff of 30,000 located across the globe, Adobe had no lack
of potential use cases. As it turns out, the use cases are almost too
many to list. So, to give you some of the highlights, we'll explore how
we used Adobe Express for:

- Enabling staff and contractors with all-new Adobe brand
assets and templates

- Events collateral for our GMO and B2B groups

- Collateral for B2B digital and hybrid events

- ABM marketing and event kits for EMEA locales
- Recruitment collateral for talent marketing

- Employee comms like our in-house newsletters and
events wrap-ups
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The rules of the brand.

It all started with our General Marketing Organization (GMO), who
led the effort to create the new brand guidelines and build 12
ready-to-use templates. For anyone who has ever had to dig
through a deeply detailed “style bible” in search of the right fonts
or colors or logos, having brand-approved assets and templates
right in Adobe Express is nothing short of game changing.

Not only did the GMO studio make them available

to approximately 30,000 Adobe staff, they also gave
them to approximately 15,000 additional freelancers,
vendors, and interns.
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Brand expression

Behaviors

The Adobe brand comes across through three key behaviors. Portraying the qualities of each behavior in everything
we do reinforces the innovative approach, creative expression, and ambitious aspirations that make up our brand.

1= &

Be consistent.

Be dynamic.

L] L]
Be iconic.
Unique Focused Transformative
Bold Replicable Inviting
Confident Unified Entertaining
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Adobe
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This changes everything.

Ship it this Kitisi with thie mast amazing Adobe Phatshop

savings time.
Big time.

Save xx% now.

e ever. e Generative Fill and Gemerstive Expand b sdd,
TemovE, O Extend content in aery Image with the power of Adobe
Firefly. You have 1o try it 1o believe it

That means that our
partners, regardless of
where they are, internal
or external, will have —
documentation, tools, =

Learn more

At
/2(, X
A%, =

and resources that will
empower them to stay on
brand to help us lift the

]
Waters for AdObeO By centralizing all the templates and assets in Adobe Express, everyone had
immediate access to what they needed without having to search through
—Alejandro Chavetta other DAMs or repositories, and when templates were updated they were
Executive Creative Director, Adobe instantly available. The unlocked areas let people modify the templates

according to their needs, while the locked elements ensured that every new
asset created was completely on brand.
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40 years of
innauﬁn; together

Big events have big needs. ™

more to MAX.

Our two tentpole events each year, Adobe MAX and Adobe Summit, keep
the social media team extra busy. With new product announcements and
noteworthy sessions, the team previously needed a full-time resource to edit
every announcement for the month prior to the events and during them.

A new wave of
transformation

The solution was to create a library of social media assets in Adobe Express
that non-designers could access to feed the social media demands, enabling
50+ employees to create or update assets themselves.

Advance your Enterprise Brand &
Content Strategy.

Sign up taday for ur exclusia nultatien & Erterprive Tril
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Adobe Summit

For Summit 2025, the Global Marketing event team even used Adobe Express
: — il to launch a sponsor kit for Adobe Summit 2025 that they distributed to 120+
el ke 4=\ partners worldwide. The kit featured a remixable link with brand controls,
‘ | making it easy for the sponsors to seamlessly integrate their branding across
various social platforms.

Likewise, for the post-event follow-up collateral created by the B2B marketing
team (reports, one-pagers, etc.), the templates were built in Adobe Express,
which meant that the Content or Sales teams could modify them with
different content or CTAs as needed.

Because this reduced the time it took to go through iterations
with an agency, the teams were able to deliver the collateral to
their audiences in hours rather than days.

Instagram - Best of Adobe Summit Desktop Email Banner S00x200-... Email Banner Mobile 760x700-2
2 days ago Tma age 1 g o
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Localization made easy.

Creating templates for marketing was such a success that it's now standard
operating procedure for every event. Our small EMEA Studio team of three has
discovered how much easier it is to use Adobe Express to create templates for
the content for in-person events and webinars across Europe.

By enabling the approximately 100 people in the various regional marketing
teams and sales, business development, and customer success, they've been
able to create a range of promotional and presentation materials to be used
during the events.

Adobe on Adobe Express: The Customer Zero Experience

Before, we were heavily
dependent on agencies and
faced budget constraints.
However, the introduction
of our event kits in Adobe

Express has allowed us

to become more self-
sufficient and support a
greater number of events.”

—Rosella Elmi
Creative Director, Adobe
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Spazio Monte Rosa 91, Milano
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Adobe

Not only did they reduce the time it takes to create collateral
from months to days, they saved approximately $20,000 in
agency fees for each event—totaling about $100,000 annually.

Experience Makers

Forum Copenhagen
24 October 2024

The EMEA team is also in the unique position of having to modify content for
1:00pm - 6:00pm CEST

N the many countries they market to across events and ABM efforts. Once again,
EXPERIENCE adria the Adobe Express workflow makes it far easier for the team of 40+ marketers
Bacbe to create all the versions they need for different languages or localizations.
T e ' From e-books to infographics, one-pagers, emails and more, the teams can
create the content themselves, saving time and money.

Adobe

EXPERIENCE
MAKERS "
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Interest in Generative Al and people?

Adobe is currently seeking a Senior Javascript/Typescript Engineer to
help come in to architect and maintain the User Facing Experience for

E i t l t Adobe Firefly.
I lg ag l Ig a e l l . | What you should have:

I 7+ years of professional experience developing interactive web
applications, preferably in the creative tool domain

|1} Expertise in Javascript/Typescript/React

¥ Expert/Mentor Level in Test Driven Development and Functional
Programming in a continuous delivery environment.

The futureis

As a global business, Adobe needs to attract top-quality talent from all over
the world. By using branded templates in Adobe Express, the nearly 300 talent ARt e gt
marketers and recruiters are now able to communicate across digital and it bty ek

social channels worldwide.

Ben Greg

Let’s create < : 5 ’
Localizing the templates through Adobe Express for four global regions allows rpln P L e

them to cast a wider net easily, and to post on-brand content on their own
channels or accounts. The talent marketers can also create web pages that
flow on both desktop and mobile devices, and can link candidates to resources
or other relevant information. Best of all, they can make edits in minutes rather Al
than having to request support from the Studio designers.

013 1comment - 4 reposts

Like Comment 2 Repost Send
Ml
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Building employee
connections.

It's always a challenge for large companies to communicate effectively with
all their employees, especially when there are so many events taking place
around the world.

The Employee Communications team has begun using Adobe Express

to produce a video newsletter called “The Wrap” that recaps events or
announcements. They first use Al Assistant to summarize transcripts of the
presentations, blog posts, or media releases to create a script, then give that
script to Adobe Express and use the “audio to animate” feature to animate the
presenter and edit the video.

Adobe on Adobe Express: The Customer Zero Experience 12



ADOBE EXPRESS REPORT

| did in an hour for free
what would have taken

3 days and $5,000."

—Jo Cohen
Director Employee Communications, Adobe

Adobe on Adobe Express: The Customer Zero Experience

s M e, -
42 Add audio
@ show layertiming @

The team estimates that to create these videos, from research through
post-production, would typically have taken approximately three days and
cost $5,000. Now, the team can create the videos in hours, without using
an outside vendor.

Over the course of about 28 videos a year, this represents a
savings of about $140,000.

There's also been a significant uptick in employee engagement, with
“The Wrap” now attracting 45% of all clicks and overwhelmingly positive
sentiment. Other teams have even requested an instructional video so
they can produce similar video content.

13
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The value that Adobe Express brought to us—from the smallest of use cases to > WS L i- :
scaling across the company—proved that it could result in significant cost and g | e ) Y |
time savings. It empowered more members of our teams to start creating digital O g ooy Lavous
experiences for both internal and external customers. And our implementation il |- .
resulted in 75% growth in Adobe Express year over year. C

O Germeny )

But what our experience using Adobe Express also demonstrated is that once = bl o
we started using it, we discovered even more potential use cases. Adobe Express = o
has become both a foundational necessity and our own personal playground. U —
And in a company filled with people dedicated to producing creative tools, the - 8 S Father's Day Sale | et
ideas just keep coming, ' ropan ——_—

ch qﬂt

We hope you'll find our experience inspiring.
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Getting started.

Did you know that your teams who use Creative Cloud already have access to Adobe Express?

You can start experimenting right away or contact our experts to learn more
about implementing Adobe Express in your business.

Adobe on Adobe Express: The Customer Zero Experience 15


https://www.adobe.com/express/business/teams#sales-contact-form-1
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