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使用 Adobe Commerce 
解鎖數據
告別數據孤島，實現無縫數據共享， 
以促進個人化

孤立的数据，割裂的體驗
各個公司都在廣泛搜集數據，數量之巨龐無比。然而，關於客戶行為、偏好及與品牌進行
互動的相關數據，卻常常散落於各式各樣的業務系統之中，從 CRM 至電子商務平台等，
從而形成了數據孤島。 

這種缺乏對客戶統一視野的狀況，致使難以深度挖掘全面的分析，同時亦無法即時呈獻
個人化的體驗。眾多品牌雖嘗試手動整合數據，但這樣的做法既耗時又低效，極易導致數
據漏洞的產生，而且往往欠缺即時數據共通的條件，而這對即時個人化與目標定位決策
而言是不可或缺的。

近四分之三的消費者更可能向提供個人化體驗的品牌購買商品，並且在這些品牌的
消費額會高出 37%。

至少有三分之一的品牌指出，缺乏對客戶和市場的深入了解，是他們無法提供高度
個人化體驗的原因所在。

商務數據是關鍵數據 

來自電子商務平台的數據是高意向的第一方數據，反映了每位客戶與品牌的直接互動。
從擷取店面每次點按的行為數據，到顯示訂單狀態、訂單歷史記錄等的伺服器端數據，商
務數據構成了客戶體驗的全貌。商務數據對於個人化網站體驗、觸發全通道行銷和廣告 

數據來源：Deloitte



2

商務數據必須能夠無縫共用、彙總並轉化為可執行的行動，以提供各種 
體驗，而這一切都不需要大量手動操作以及分批進行數據的匯出和匯入。 
這就是 Adobe Commerce 中的數據共用服務發揮作用的地方。

歷程、進行 A/B 測試和多變項測試以及客戶分析至關重要。

Adobe Commerce 數據共用僅需三個簡單步驟

Adobe Commerce 數據共用可讓您迅速而輕鬆地打破數據孤島，建立一個單一的真實
數據來源，並讓整個組織的利害關係人都能獲取分析，從而提供即時個人化的商務體
驗、行銷和廣告活動，以及體驗測試和分析。 

全通道行銷

電子商務網站
體驗 客戶與業務分析

A/B 和多變項體驗測試

廣告
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第一步
收集和共用數據。

第二步
合併與細分。

第三步
隨地啟用。

步驟 1：收集和共用數據。

Adobe Commerce 能夠原生地收集和標準化常見事件，包括行為事件（如網站搜尋、瀏覽
產品或將商品加入購物車）以及後台事件（如訂單狀態）。客戶還可以定義與其業務相關
的自訂事件。由於這些功能已內建於 Adobe Commerce 中，因此客戶無需編寫代碼，幾
小時內即可共用數據，而過去通常需要數週的時間來進行自訂標記和整合。 

在收集事件後，Data Connection 擴展會直接將這些事件傳送到 Experience Edge，
由 Adobe Real-Time Customer Data Platform (CDP) 接收，或直接與其他 Adobe 
Experience Cloud 應用程式共用。 

步驟 2：合併與細分。 

Adobe Real-Time CDP 會將來自 Adobe Commerce 的數據，與來自各業務系統和通道
的已知及匿名數據整合在一起，為每位客戶構建全面的視圖，並內建數據治理功能。該平
台還利用由 Adobe Sensei 支持的 Customer AI 功能，根據這些豐富的數據，建立基於傾

Adobe 
Experience 

Platform

店面

行為事件
加入購物車
檢視購物車
登入/登出
搜尋請求
檢視頁面
建立帳戶等

後台

伺服器端
事件
訂單已下訂
訂單已運送
訂單已取消
訂單歷史記錄
客戶檔案

Adobe Commerce
將源自 Real-Time Customer Data 
Platform、由 AI 驅動的客群，套用於 
Adobe Commerce 中，以便即時提供個人
化的內容和優惠。

行銷與廣告
這些策略包括全通道歷程，例如棄置購物
車挽回、歡迎系列、漸進式行銷活動、挽回
行動和地理圍欄，以及廣告抑制、追蹤和
事件轉寄。

體驗測試
這些方法包括 A/B 測試或多變項測試、 
確定下一個最佳優惠，以及內容重新定位。

分析
客戶分析包括留存率、客戶檔案、參與度、
行銷和內容，而商業分析則涵蓋行銷活動、
產品、商店指標、通道和內容。

第三方系統
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向的細緻細分群體。隨著客戶檔案與細分群體在中央位置進行集中管理和啟用，數據孤
島將成為過去。

步驟 3：隨地啟用。 

隨著事件的擷取以及豐富的商業數據流動，這些數據可以透過多種方式啟用，從個
人化商業體驗到與其他 Adobe Experience Cloud 產品共用，甚至與第三方系統（如 
PIM、CRM、ERP 等）共用。 

客群啟用功能可讓商家即時提供個人化的內容、相關產品規則及促銷活動，這些都是根
據在 Real-Time CDP 內建立和管理的、由 AI 驅動的細分市場而量身定制的。來自 Adobe 
Commerce 的行為事件會驅動 Real-Time CDP 中的細分市場劃分，進而為購物者觸發不
同的體驗——這一切都是在即時環境中完成的。 

除了 Adobe Commerce 之外，Data Connection 擴展程式還能無縫地將數據分享給其
他 Experience Cloud 產品，從而支援廣告（如廣告抑制）、全通道行銷（如行銷活動、電子
郵件和通知）、體驗測試（如 A/B 測試、下一個最佳優惠）以及分析（如行銷活動分析、歷程
分析等）等無數使用案例。

我們的方法可節省您的時間與金錢
Adobe Commerce 讓您的技術堆疊中的數據共用和啟用變得輕而易舉。僅藉由 UI 的整
合工作流程，省去了手動編碼和標記的繁瑣步驟，將原本需透過自訂整合、由三名開發人
員平均耗時 20 天方能達成的成效，大幅縮減至只需一名開發人員利用數據共用功能、在
一天之內即可完成。 

Adobe 數據共用與眾不同

□ 對店面及後台事件的原生支援

□ 快速且僅需透過 UI 的整合流程，無需手動編碼

□ Adobe 應用程式間標準化的數據架構

□ 邊緣處理客群數據，實現即時個人化 
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數據來源

「個人化：這是品牌與客戶之間的價值交換」，Deloitte Digital，2024 年。

執行後續步驟
Adobe Commerce 為您提供了一個強大的工具套件，可用於大規模建立吸引人
的個人化體驗，從而提升購物者的參與度、轉換率以及營收。

進一步瞭解

使用 Adobe Commerce 促進發展

Adobe, the Adobe logo, Experience Cloud, and Sensei are either registered trademarks or 
trademarks of Adobe in the United States and/ or other countries.

© 2024 Adobe. All rights reserved.

https://experienceleague.adobe.com/en/docs/commerce-admin/customers/customers-menu/personalize-scale
https://business.adobe.com/products/magento/magento-commerce.html
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Unlock your data with 
Adobe Commerce.
Say goodbye to data silos with frictionless 
data sharing for personalization.


Siloed data, broken experiences.
Companies are collecting enormous volumes of data. However, data on customersʼ behaviors, 
preferences, and interactions with the brand is often siloed across various business systems — 
from CRMs to commerce platforms and beyond. 


That lack of a single view of the customer makes it difficult to generate comprehensive insights 
and impossible to deliver personalized experiences in real time. Many brands attempt to 
manually integrate the data, but this is inefficient, can lead to gaps, and often lacks the real-
time data sharing needed for instantaneous personalization and targeting decisions.


Nearly 3 in 4 consumers are more likely to purchase from brands that deliver 
personalized experiences, and they spend 37% more with those brands.


At least 1/3 of brands cited a lack of customer and market insights as preventing the 
delivery of highly personalized experiences.


Commerce data is critical data. 


Data from your commerce platform is high-intent, first-party data that reflects each customerʼs 
direct interactions with the brand. From behavioral data that captures each click on the 
storefront to server-side data showing order status, order history, and more, commerce 
data forms a picture of the customer experience. Commerce data is crucial to personalize 


Source: Deloitte
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Commerce data must be seamlessly shared, aggregated, and made 
actionable to deliver experiences, all without a ton of manual work and 
batch exports and imports. That is where the data sharing services in 
Adobe Commerce come into play. 


site experiences, trigger omnichannel marketing and advertising journeys, feed A/B and 
multivariate testing, and enable customer analysis.


Adobe Commerce data sharing delivers in just three easy steps.


Adobe Commerce data sharing allows you to quickly and easily break down silos, create a 
single source of truth, and make insights available to stakeholders across the organization 
to deliver real-time personalized commerce experiences, marketing and advertising, and 
experience testing and analytics. 


Omnichannel 
marketing


Ecommerce site 
experiences


Customer and 
business analytics


A/B and multivariate 
experience testing


Advertising
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step one
Collect and share data.


step two
Consolidate and segment.


step three
Activate anywhere.


Step 1: Collect and share data.


Adobe Commerce natively collects and normalizes common events, including behavioral 
events, such as site searches, viewing a product, or adding an item to the cart, and back-
office events, such as order status. Customers can also define custom events relevant to their 
business. Because these capabilities are built into Adobe Commerce, customers can share data 
with no coding in just hours, instead of the weeks typically needed for custom tagging and 
integration. 


As events are collected, the Data Connection extension sends those events directly to the 
Experience Edge where they can be picked up by Adobe Real-Time Customer Data Platform 
(CDP) or shared directly to other Adobe Experience Cloud applications. 


Step 2: Consolidate and segment. 


Adobe Real-Time CDP stitches data from Adobe Commerce with known and anonymous data 
from across business systems and channels into comprehensive views of each customer — 


Adobe 
Experience 


Platform


STOREFRONT


Behavioral 
events
Add to cart
View cart
Sign in/out
Search request
View page
Create account 
and more


BACK OFFICE


Server-side 
events
Order placed
Order shipped
Order canceled
Order history
Customer profile


Adobe Commerce
Make AI-powered audiences from Real-
Time Customer Data Platform available 
in Adobe Commerce for in-the-moment 
personalized content and offers.


Marketing and advertising
Strategies include omnichannel journeys 
such as abandoned cart recovery, welcome 
series, drip campaigns, win-back efforts, 
and geofencing, along with ad suppression, 
tracking, and event forwarding.


Experience testing
Methods include A/B or multivariate 
testing, determining the next best offer, and 
content targeting.


Analytics
Customer analysis includes retention, 
profiles, engagement, marketing, and 
content, while business analysis covers 
campaigns, products, store metrics, 
channels, and content.


Third-party systems
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with data governance built in. It also uses Customer AI, powered by Adobe Sensei, to create 
granular, propensity-based segments, informed by all that rich data. Say goodbye to data silos 
as profiles and segments are centralized and managed in one place to be activated anywhere.


Step 3: Activate anywhere. 


With events captured and rich commerce data flowing, this data can be activated in many 
ways, from personalizing the commerce experience to sharing with other Adobe Experience 
Cloud products and even third-party systems, such as PIMs, CRMs, ERPs, and more. 


Audience Activation lets merchants deliver personalized content, related product rules, and 
promotions in real time, tailored to AI-powered segments built and managed within Real-Time 
CDP. Behavioral events from Adobe Commerce drive segmentation in Real-Time CDP, which 
then triggers different experiences for the shopper — all in real time. 


Beyond Adobe Commerce, the Data Connection extension seamlessly shares data to other 
Experience Cloud products to power countless use cases across advertising (such as ad 
suppression), omnichannel marketing (such as campaigns, emails, and notifications), experience 
testing (such as A/B testing, next best offer) and analytics (e.g., campaign analysis, journey 
analysis, and more).


Our approach saves you time and 
money.
Adobe Commerce makes data sharing and activation across your tech stack a breeze. The UI-
only integration workflow takes manual coding and tagging out of the process and drastically 
reduces time to value from an average of 20 days with three developers via custom integration 
to only one day with one developer using data sharing capabilities. 


Adobe data sharing is different.


 □ Native support for both storefront and back-office events


 □ Rapid UI-only integration process with no manual coding


 □ Standardized data schema across Adobe applications
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Sources


Personalization: It's a Value Exchange Between Brands and Customers," Deloitte Digital, 2024.


 □ Edge processing of audiences for real-time personalization 


Take the next steps.
Adobe Commerce gives you a powerful toolkit to create compelling, personalized 
experiences at scale, boosting shopper engagement, conversion, and revenue.


Learn more


Grow with Adobe Commerce


Adobe, the Adobe logo, Experience Cloud, and Sensei are either registered trademarks or trademarks 
of Adobe in the United States and/ or other countries.


© 2024 Adobe. All rights reserved.





