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Er strategi i 4 steg for
att dra nytta av kraften
i handelslosningar
inom sjukvard och
livsvetenskap.

Adobe Commerce hjalper sjukvardsorganisationer
att berika sina data - och sina patientrelationer.




Dagens vardtagare tappar talamodet med traditionella sjukvardsupplevelser. De vill
att dessa ska vara lika enkla, praktiska och personaliserade som upplevelserna nar
de handlar varor. | en undersdkning av dver 1 000 konsumenter onskade 44 % att
deras vardgivare skulle kontakta dem vid ratt tidpunkt och i ratt sammanhang. | en
liknande undersokning gjord av Adobe sa 66 % att de skulle vilja fa SMS och mejl
om vardtillfallen och ytterligare 52 % sa att de ville ha personaliserade mejl om
lampliga behandlingsprogram.

Att leverera hogkvalitativa handelsupplevelser ar enklare sagt an gjort for sjukvardsorganisationer.
De flesta tekniklosningar for handel och kundupplevelser ar utformade for detaljhandeln och andra
branscher och inte for att skydda personlig halsoinformation enligt Health Insurance Portability
and Accountability Act (HIPAA) och andra sekretesslagar. Som ett resultat forlitar sig manga
sjukvardsorganisationer pa sina IT- eller utvecklingsteam for att bygga upp egna komplexa och
ibland dyra dataintegritets- och sakerhetsdtgarder for att folja HIPAA:s regelverk.

En del handelsplattformar ar utformade for att hjalpa organisationer att efterleva HIPAA-lagarna.
Forutom forsaljning av receptfria artiklar, som stod som spjalor eller rollatorer, underldttar de aven
for sjukvardsorganisationerna att erbjuda utbildningsresurser, motespdminnelser och liknande
halsoframjande innehadll. Plattformarna gor detta genom att hjalpa sjukvdrdsorganisationer att
samla in forstapartsdata - som vardtagarna frivilligt delar - for att berika vardresan.

Denna e-bok utforskar utmaningar och anvandningsfall for digital
omvandling inom sjukvdrden. Du hittar aven fyra strategier for att anvanda
handelslosningar for att ge vardtagare battre upplevelser.

Kunddata, det har ar HIPAA-efterlevnad.

Sjukvardsorganisationerna kan inte leverera personaliserade digitala upplevelser utan ratt kunddata.
Men for att skydda vardtagare och andra vardkonsumenter maste organisationerna sakerstalla att
dessa data samlas in i enlighet med HIPAA-riktlinjerna liksom andra generella sekretessregler.
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Mycket f3 tekniska losningar for digitala upplevelser ar utformade for att hjalpa sjukvardsorganisationer
hantera dessa efterlevnadsutmaningar. P3 grund av detta behover sjukvardsorganisationerna ofta

valja mellan dyra anpassningsprojekt eller ett stort IT-team for att bygga och underhdlla sina unika
verktyg. Mdanga valjer det senare och kan uppna HIPAA-efterlevnad men med fragmenterade digitala
upplevelser som ar svara att underhalla och utveckla.

Hur sjukvardsorganisationerna kan dra nytta
av kraften i handelslosningar.

Sjukvardsorganisationerna ar ofta ej vinstdrivande organisationer med fokus pa vardtagare snarare an
forsaljning, vilket gor dem [dngsamma nar det galler att borja anvanda handelslosningar. Men HIPAA-
klara handelslosningar kan driva personaliserade sjukvardsupplevelser som satter vardtagarnas behov i
forsta rummet med battre utbildningsinnehall och robusta sjalvbetjaningsverktyg for att ge dem det de
behover snabbare.

Utbildningsinnehall.
Sjukvdrd medfor manga fragor. Handelslosningar kopplar samman vardtagare som

proaktivt koper produkter - som joggare som koper knastod i forebyggande syfte - med
ratt videor med instruktioner, artiklar och annat digitala innehall.

Innan handelsldsningar: Vardtagare soker efter satt att anvanda sina CPAP-maskiner, Epi-pennor eller
blodtrycksmatare och kanske inte hittar ratt information.

Med handelslosningar: Ni levererar relevanta sjalvstudier, kurser med mera baserat pa handlingar och
transaktioner era vardtagare har utfort.

Kop av receptbelagd medicin

B Nar vardtagarna behdver receptbelagd medicin kan det kannas krangligt och det kan krava
flera samtal for att ta reda pa var man kan kopa den och nar. Handelslosningar gor det
enkelt for patienter att betala for sin receptbelagda medicin online.

e Innan handelslosningar: Vardtagarna ar osdkra pa vem de ska ringa forst - sin leverantor eller apoteket -
for att ta reda pa var deras recept finns och hur de kan f3 tag pa dem.

e Med handelslosningar: Vardtagarna kan enkelt bestalla om sina vanliga mediciner fran sitt konto, spara
receptinformationen och f3 medicinen levererad hem till dorren.



Somlos forskning.

Att hitta ratt i stora sjukvardsorganisationer kan vara forvirrande for vardtagare som letar
efter lakare, sjukforsakring eller sjukhus. Handelslosningar med intelligent sokning gor det
enklare for vardtagare att hitta det de behdver.

e Innan handelslosningar: Den har informationen finns pa era olika platser online utan interaktion fran er.

e Med handelslosningar: Ni skapar anpassade sammanhangande onlineupplevelser i olika kanaler som later
vardtagarna hitta det de behover mycket snabbare och teckna sjukforsakringar pa ett sdkrare satt.

En personaliserad strategi for kurser,

Kurser pa plats och online ar en viktig del av skraddarsydda interaktioner med
sjukvdrdskonsumenterna. Handelslosningar hjalper till att mojliggora registrering av
anmalan till kurser eller program, narvaro och engagemang.

e Innan handelslésningar: Konsumenterna maste pa ett opraktiskt satt vaxla mellan kanaler for att hitta
kurser, g8 dem och fa eftervard.

e Med handelslosningar: Ni kan aktivera handelsdata, orderhistorik och andra transaktioner for att leverera
personaliserad kursinformation. Ett push-meddelande for att skicka ett schema for en profylaxkurs till en
nyligen gravid vardtagare ar bara ett exempel.

Battre installningar for medicinsk utrustning.

Medicinsk utrustning innebar ofta komplicerade installningar med olika specifikationer.
Foretag som levererar medicinsk utrustning maste kopa forbrukningsvaror, apparater eller
utrustning 3t praktiker, sjukhus och patienter for att enkelt kunna bygga den pa plats.

Innan handelsldsningar: Att hantera komplexiteten i processen for att konfigurera utrustning ar en

utmaning, frustrerande och tar tid.

Med handelslosningar: Leverantorerna ger battre B2B-upplevelser samtidigt som de far sakrare och

effektivare satt att skaffa medicinsk utrustning.

HIPAA-efterlevande kroppsnara teknik.

Lakare kan rekommendera armbandsur som overvakar data som antal steg, puls och
kalorier - med andra ord, data som omfattas av HIPAA-regelverket. Enligt Software Advice
ar 91 % av vardtagarna intresserade av att dela data fran sin halsoovervakningsutrustning
med lakare.
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e Innan handelslosningar: Leverantdrerna kampar med att formedla personaliserade instruktioner for hur
kroppsnara teknik ska anvandas och sakert visa framsteg pa patientportalen. Kunderna kdmpar med att hitta
satt att forbattra upplevelsen av sin kroppsnara teknik online.

e Med handelslésningar: Leverantorerna skyddar sina kunders data med HIPAA-klara verktyg nar de visar
vardtagarnas framsteg och samtidigt personaliserar instruktionerna. Kunderna fornyar prenumerationerna
pa kroppsnara teknik, koper ytterligare funktioner med mera.

Satt vardtagarna i forsta rummet med forstapartsdata.

Sjukvardsorganisationerna tar emot en mangd data fran sina vardtagare nar de fardas langs sjukvardsresan. Fran
transaktioner till personliga méten, de data vardtagarna delar med sig av frivilligt kommer frdn manga olika typer
av kallor. Organisationerna maste tyda dessa data, sd vardtagarna kan fa ut mesta majliga av sin vard. Adobe
Commerce gor s att organisationerna kan fa atgardbara data och omvandla dem till upplevelser som talar till
vardtagarna pa ett personligt satt och tar patientbemotandet till en digital niva.

4 steg for att komma igang med Adobe
Commerce.

Adobe Commerce ar en av de forsta HIPAA-klara handelslosningarna som dok upp pa marknaden. Det
kan hjalpa er bygga upp meningsfulla relationer med vardtagare och kunder under deras resor. Folj de
har fyra stegen for att komma igdng.




Steg 1. Gor en 6versyn av kontaktytorna.

Undersok hur vardtagare och potentiella vardtagare interagerar med er digitalt och personligen. Titta pa

hur data fran de interaktionerna fangas upp och anvands i era marknadsforingslosningar och om de ar
integrerade med alla verktygen er organisation anvander. Lagras de separata fran varandra eller delas
de fritt mellan de olika plattformarna och teamen. Om inte kan ni behdva titta mer pa hur ni samlar
forstapartsdata och kopplar samman verktygen ni anvander for att hantera dem.

Steg 2. Hitta och integrera ratt handelslosning for sjukvard.

Ni har undersokt var era data kommer fran, nu ska ni avgora vilken plattform som kan hjalpa er:

e Begransa riskerna med datahantering med HIPAA-klara funktioner.

Anslut till andra losningar er organisation redan anvander och gillar.

Minska kostnaderna for integreringar.

Stod er digitala omvandling.

Nar ni soker stod for ratt [6sning vill sjukvardsbeslutsfattarna vara sakra pa att den inte forsatter dem

i en situation dar de riskerar att inte efterleva reglerna, att den kommer att ge varde for deras befintliga
infrastruktur och inte kommer att bli dyr att integrera. Adobe Commerce ar ssmordnat med Adobe
Experience Cloud-l6sningarna for att stodja digital omvandling, vilket ger er ett forsprang samtidigt
som ni bevarar sekretessen.

Steg 3. Hantera er handel, ert innehall och andra marknadsforingsbehov
pa ett enhetligt satt.

Adobe Commerce ar djupt integrerat med Adobe Experience Cloud liksom manga icke-Adobe-losningar.
Detta innebar att ni kan dela era data och lanka dem till fler platser for att kunna ge vardtagare och
medlemmar battre upplevelser. Det finns inget behov av att manuellt foga samman data fran separata
verktyg bara for att f3 en ofullstandig, oanvandbar vy av vardtagaren.

Steg 4. Anvand handelsdata smartare.

Att vara strategisk med hur ni anvander forstapartsdata ar enklare med Adobe Commerce. Nar era
vardtagare anmaler sig till en kurs eller koper medicinsk utrustning regelbundet, ger de er frivilligt
vardefull information ni kan anvanda for att engagera dem senare. Att anvanda Adobe Commerce
som en mekanism for att samla in mer data och berika vardtagarupplevelsen sakerstaller battre
vardtagarrelationer.



Leverera
sjukvardsupplevelserna
konsumenterna
forvantar sig.

Viktiga funktioner i Adobe Commerce - som
personaliserade aviseringar, Al-driven sokning
och komponerbar handel - gor det mojligt

for organisationer att ge vard pa ett HIPAA-
efterlevande satt och na kunderna med
forstapartsdatadrivet engagemang som ger
dem full kontroll. Nu kan ni leverera vardefulla
sjukvardsupplevelser online samtidigt som ni
hjalper vardtagarna att forbattra en ovarderlig
del av den manskliga upplevelsen - deras halsa
och valbefinnande.

Ta reda pa mer
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Adobe

Your 4-step approach to
harnessing the power of
commerce in healthcare
and life sciences.

Adobe Commerce is helping healthcare organizations
enrich their data — and their patient relationships.






Today's patients are losing patience with traditional healthcare experiences.
They want it to be as simple, convenient, and personalized as retail shopping.
In a survey of more than 1,000 consumers, 44% wished their healthcare
providers would contact them at the right time and in the right context. In a
similar study by Adobe, 66% said they would like text or email alerts about
medications or appointments, and another 52% said they want personalized
emails about eligibility for treatment programs.

For healthcare organizations, delivering high-quality commerce experiences is easier said than
done. Most commerce and customer experience technologies were designed for retail and other
industries and do not protect personal health information per the Health Insurance Portability
and Accountability Act (HIPAA) and other privacy laws. As a result, many healthcare organizations
rely on their IT or developer teams to build their own complex and sometimes costly data privacy
and security safeguards to abide by HIPAA regulations.

Some commerce platforms are designed to help organizations comply with HIPAA laws. In
addition to selling nonprescription items, such as braces and walkers, they also make it easier
for healthcare organizations to offer educational resources, appointment reminders, and similar
wellness-promoting content. The platforms do this by helping healthcare organizations collect
first-party data — which patients willingly share — to enrich the healthcare journey.

This eBook explores the challenges and use cases of digital
transformation in healthcare. You'll also find four strategies for using
commerce solutions to provide patients with better experiences.

Customer data, meet HIPAA compliance.

Healthcare organizations cannot deliver personalized digital experiences without the right
customer data. But in order to protect patients and other healthcare consumers, organizations
must ensure that capturing this data is done according to HIPAA guidelines as well as numerous
general privacy rules.
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Very few digital experience technologies today are designed to help healthcare organizations
manage these compliance challenges. Because of this, healthcare organizations find themselves
choosing between expensive customization projects or a large IT team to build and maintain
their own unique tools. Many opt for the latter and may achieve HIPAA compliance, but with
fragmented digital experiences that are difficult to maintain and evolve.

How healthcare organizations can harness the
power of commerce.

Healthcare organizations are often nonprofits focused on patients rather than sales, making
them slow to adopt commerce technologies. But HIPAA-ready commerce solutions can power
personalized healthcare experiences that put patients’ needs first with better educational content
and robust self-service tools to get what they need faster.

Educational content.

Caring for health comes with a lot of questions. Commerce technology connects patients
who proactively buy products — such as runners who buy knee braces as preventive
care — with the right how-to videos, articles, and other digital content.

e Before commerce: Patients search for ways to use their CPAP machines, EpiPens, or blood pressure monitors,
and may not find the right information.

e With commerce: You deliver relevant tutorials, classes, and more based on actions and transactions your
patients have taken.

Prescription purchase.

When patients need prescriptions, acquiring them can feel convoluted and may require
several calls to figure out where to buy them and when. Commerce solutions make it easy
for patients to pay for their prescriptions online.

©

e Before commerce: Patients grapple with who they should call first — their provider or the pharmacy — to
determine where their prescriptions are and how to get them.

e With commerce: Patients can easily reorder their regular medications from their account, save prescription
information, and have medications delivered to their doorstep.





Seamless research.

Navigating large healthcare organizations can be confusing as patients search for doctors,
health plans, or hospitals. Commerce solutions with intelligent search make it easier for
patients to find what they need.

e Before commerce: This information lives in disparate, unengaging areas of your online presence.

e With commerce: You compose custom, connected online experiences across channels that allow patients to
find what they need much faster and securely purchase health plans.

A personalized approach to classes.

In-person and online classes are an important part of tailored interactions with healthcare
consumers. Commerce solutions help facilitate class or program sign-up, attendance,
and engagement.

e Before commerce: Consumers must inconveniently toggle between channels to find classes, go to them, and

receive aftercare.

e With commerce: You activate commerce data, order history, and other transactions to deliver personalized
class information. A push notification to send a prenatal class schedule to a newly pregnant patient is just

one example.

Better medical equipment configuration.

Medical equipment often involves intricate configurations with various specifications.
Companies supplying medical equipment must purchase supplies, devices, or equipment on
behalf of clinics, hospitals, and patients to get it built onsite with ease.

o Before commerce: Managing the complexity of equipment configuration processes is challenging, frustrating,
and time-consuming,.

e With commerce: Suppliers provide better B2B experiences, while providers have more secure, efficient ways
to obtain medical equipement.

HIPAA-compliant wearables.

Doctors may recommend watches that monitor data such as steps, heartbeat, and calories
— in other words, data that is covered by HIPAA regulations. According to Software Advice,
91% of patients are interested in sharing data from their personal health tracking devices
with doctors.



https://www.softwareadvice.com/resources/consumer-wearables-in-healthcare/



e Before commerce: Providers struggle to relay personalized instructions on how to use the wearables and
securely display progress in the patient portal. Customers struggle to find ways to enhance their wearable
experience online.

e With commerce: Providers protect the data of their customers using HIPAA-ready tools when showing patient
progress and while personalizing instructions. Customers renew wearable subscriptions, purchase added
features, and more.

Put patients first with first-party data.

Healthcare organizations receive an influx of data as patients traverse the healthcare journey. From transactions
to appointments, data that patients willingly provide comes from all kinds of sources. Organizations need to make
sense of this data, so patients can make the most of their care. Adobe Commerce is allowing organizations to
obtain actionable data and turn it into experiences that personally speak to patients, taking bedside manner to a
digital level.

4 steps to getting started with Adobe Commerce.

Adobe Commerce is one of the first HIPAA-ready commerce solutions to arrive in the
marketplace. It can help you build meaningful relationships with patients and customers
throughout their journeys. Follow these four steps to get started:






Step 1. Take a touchpoint audit.

Examine how patients and prospects interact with your digital and in-person channels. Look at how
data from those interactions is captured and used in your marketing stack, and whether that stack is
integrated with all the tools your organization uses. Is it sitting in silos, or are you sharing data freely
from platform to platform and team to team? If not, you may need to further inspect how you unify
first-party data and connect the tools you use to manage it.

Step 2. Find and integrate the right commerce solution
for healthcare.

You've looked at where your data comes from, now determine which platform can help you:

e Limit risks around data handling with HIPAA-ready capabilities.
e Connect with other solutions your organization already uses and loves.
e Reduce the costs of integrations.

e Support your digital transformation.

When gaining buy-in for the right solution, healthcare decision makers want to know that it won't put
them at risk for noncompliance, will bring value to their existing infrastructure, and won't be costly

to integrate. Adobe Commerce is unified with Adobe Experience Cloud solutions to support digital
transformation, putting you further ahead while preserving privacy.

Step 3. Manage your commerce, content, and other marketing
needs holistically.

Adobe Commerce is deeply integrated with Adobe Experience Cloud as well as many non-Adobe
solutions. This means you can share your data and link it to more places to provide better patient and
member experiences. There is no need to manually piece together data from separate tools only to
gain an incomplete, unactionable view of the patient.

Step 4. Use commerce data smarter.

Being strategic about how you use first-party data is easier with Adobe Commerce. When your
patients sign up for a class or purchase medical equipment on a regular basis, they willingly provide
valuable information you can use to engage them later. Using Adobe Commerce as a mechanism to
collect more data and enrich the patient experience ensures better patient relationships.





Deliver the
healthcare experiences
consumers expect.

Key features in Adobe Commerce — such
as personalized notifications, Al-powered
search, and composable commerce —
empower organizations to provide care
in @ HIPAA-compliant manner, reaching
patients with first-party, data-fueled
engagement that puts them in control.
Now, you can deliver valuable online
healthcare experiences while helping
patients enhance an invaluable part of
the human experience — their health
and well-being.

Learn more
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