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Aɡenda
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 Aɡentic AI & Unified Customer Experience

 Content Supply Chain

 GenStudio for Performance Marketinɡ

 Creativity for All 

 B2B 3.0

 Audience Q&A + Resources 
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Today's speaker
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Klaasjan Tukker
Senior Director, Product Marketing, 
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Adobe will revolutionize Customer Experience Orchestration 
with Adobe Experience Platform Aɡent Orchestrator

Practitioners Brand’s Customers Ecosystem and 
Developers+
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Marketecture
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AI-Infused Customer Journeys
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Determine what works best, i.e., layout, 
content (copy, images, TA size & color).

Use rules or Al decisioning to identify 
the next best experience for each 
customer.

Use Al/ML to predict best time to send 
an email based on historical open & 
click rates.



Automate website 
optimization with 
ɡenerative AI.

ADOBE EXPERIENCE MANAGER SITES OPTIMIZER 
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Hilary Cook
VP and Global Head of Marketing Orchestration, 
Marriott International
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Summit
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Klaasjan's Adobe  Summit Playlist

1 Marketing Operations at Scale - GS2

Leveraging Customer Experience Use Cases to Drive Better Business Outcome - S651

# Title

2

Scaling Mobile App Growth: AI, Personalization, and Real-Time Engagement - S5243

Your Data Warehouse + Intelligent Activation: The Power Couple for In-The-Moment Experiences - S5054

Optimize Traffic, Engagement, and Conversion of Your Digital Experiences - S3275

Distilling the Content Cocktail: Discover Ingredients That Convert - S1046
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https://business.adobe.com/summit/2025/sessions/day-two-keynote-gs2.html
https://business.adobe.com/summit/2025/sessions/leveraging-customer-experience-use-cases-to-drive-s651.html
https://business.adobe.com/summit/2025/sessions/scaling-mobile-app-growth-ai-personalization-s524.html
https://business.adobe.com/summit/2025/sessions/your-data-warehouse-intelligent-activation-s505.html
https://business.adobe.com/summit/2025/sessions/optimize-traffic-engagement-and-conversion-s327.html
https://business.adobe.com/summit/2025/sessions/distilling-the-content-cocktail-discover-s104.html
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Robert Haws
Principal Product Marketing Manager, 
Adobe

Today's speaker
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How can I create 
content fast 

enough?

How can I create 
enough of the right 

content?

How can I make 
sure it meets my 
brand standards?

Common Content Supply Chain questions

15
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How can I create 
content fast 

enough?

How can I create 
enough of the right 

content?

How can I make 
sure it meets my 
brand standards?

Common Content Supply Chain questions

What role does AI play in all of this?
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Three Content Supply Chain opportunities

Speed Scale Brand Integrity

Artificial Intelligence
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Workflow &
Planning

Creation &
Production

Delivery &
Activation

Reporting &
Insights

Asset
Management

Five buildinɡ 
blocks to 
optimize your 
content 
supply chain
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Adobe GenStudio transforms the content supply chain

19
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Adobe GenStudio transforms the content supply chain

Modules GenStudio for 
Performance Marketing

GenStudio Foundation

GenStudio for 
Creative Production1

GenStudio for
[Social, Retail Media, …]2

1Coming soon
2In development

20
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Adobe GenStudio transforms the content supply chain

1Coming soon
2In development

Modules GenStudio for 
Performance Marketing

GenStudio Foundation

GenStudio for 
Creative Production1

GenStudio for
[Social, Retail Media, …]2

Adobe AI 
Platform

Firefly Models
Customer Experience 

Models
3rd Party ModelsPDF Models

21
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GenStudio leveraɡes Experience Platform Aɡents 

Content Production Agent

Workflow Optimization Agent

22
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Rob's Adobe Summit Playlist

1 Driving Marketing Agility and Scale: Transforming your Content Supply Chain with AI - SK2 

# Title

2 Adobe’s Top 10 Generative AI Capabilities to Accelerate Your Content Supply Chain - S401 

3 How Adobe Uses GenStudio to Supercharge Its Global Marketing Organization - S402 

4 Scale Content with GenStudio for Performance Marketing, Firefly Services, and Express - S407 

23

https://business.adobe.com/summit/2025/sessions/driving-marketing-agility-and-scale-sk2.html
https://business.adobe.com/summit/2025/sessions/adobes-top-10-generative-ai-capabilities-s401.html
https://business.adobe.com/summit/2025/sessions/how-adobe-uses-genstudio-to-supercharge-its-gmo-s402.html
https://business.adobe.com/summit/2025/sessions/scale-content-with-genstudio-for-performance-marke-s407.html
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Today's speaker

Ed Kennedy
Principal Product Marketing Manager, 
Adobe

24
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Increasinɡ campaiɡn performance usinɡ 
generative AI

Source: Adobe.(2022). From proof of concept to a scalable generative AI solution. Adobe Experience Cloud.   

+9% return on ad spend
Real-time Marketing Created 10 gaming banners in 

2 days across 3 different 
gamer personas while 

reducing banner creation 
time by 60% (4 hours to 

1.5 hours)

+57% boost in email 
click-through-rates

Testing at scale 

+65% faster content
Personalized Ads using GenAI

25

https://business.adobe.com/resources/sdk/from-proof-of-concept-to-a-scalable-generative-ai-solution.html


Creatinɡ personalized, hiɡh 
performinɡ ads in minutes



Resize and reframe videos 
into ads in minutes



Create animated ads in 
minutes from a sinɡle 
image
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Ed's Adobe Summit Playlist

1 Adobe GenStudio for Performance Marketing Innovations and Roadmap - S408

GenAI: From Playground to Production with GenStudio for Performance Marketing - OS408

# Title

2

Real-World Insights from Brands Using GenStudio for Performance Marketing - S4033

Supercharge B2B Marketing with Adobe GenStudio for Performance Marketing - OS2194

A Developer’s Guide: Extending Adobe GenStudio for Performance Marketing - OS6065

29

For access to GenStudio for 
Performance Marketing 

product sandbox

https://business.adobe.com/summit/2025/sessions/adobe-genstudio-for-performance-marketing-innov-s408.html
https://business.adobe.com/summit/2025/sessions/genai-from-playground-to-production-os408.html
https://business.adobe.com/summit/2025/sessions/realworld-insights-from-brands-using-genstudio-s403.html
https://business.adobe.com/summit/2025/sessions/supercharge-b2b-marketing-with-adobe-genstudio-os219.html
https://business.adobe.com/summit/2025/sessions/a-developers-guide-extending-adobe-genstudio-os606.html
https://business.adobe.com/resources/genstudio-for-performance-marketing-sandbox.html
https://business.adobe.com/resources/genstudio-for-performance-marketing-sandbox.html
https://business.adobe.com/resources/genstudio-for-performance-marketing-sandbox.html
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Today's speaker

Rebecca Staley
Senior Content Strategist,
Adobe
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Creativity + Marketing + AI





Firefly
Services

Generate
Image

Generative
Fill

Object
Composites

Custom
Models

Translate
& Lip Sync

Product
Crop

Data
Merge

Auto
Tone

Remove 
Background

…and more
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Rebecca's Adobe Summit Playlist

1 On Brand, on Time: Three Ways to Scale Content Creation with Adobe Express - S951

Scale Content for Your Brand with Firefly Services & Custom Models - S952

# Title

2

PepsiCo Design and Doritos' Journey with Adobe Firefly and Generative AI - S9223
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https://business.adobe.com/summit/2025/sessions/on-brand-on-time-three-ways-to-scale-content-s951.html
https://business.adobe.com/summit/2025/sessions/scale-content-for-your-brand-with-firefly-services-s952.html
https://business.adobe.com/summit/2025/sessions/pepsico-design-and-doritos-journey-with-adobe-s922.html
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Today's speaker

Brian Glover
Senior Director, Product Marketing, B2B 
Adobe
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B2B 3.0 
39
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Data. 
Content. 
Journeys.
AI. 

Four pillars of B2B 3.0

40
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B2B GTM Orchestration
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Customer 
Journey 
Analytics 

Account 
Qualification 
Agent

Acrobat 
Workspace

Agentic 
Account 
Journeys 

Agentic 
Buying 
Group 
Journeys 

Agentic 
Lead 
Journeys

AI Assistant 
for Email

Attribution 
AI

Brand 
Concierge 
B2B Edition

Buying 
Group 
Discovery

Buying 
Group 
Intelligent 
Dashboard

Cloud 
Commerce 
for B2B

Commerce 
Advanced 
Quoting

Commerce 
Company 
Management

Digital 
Sales Rooms

Enhanced 
CRM Sync

Express 
Workflows

Express & 
Marketo 
Integration 

Express 
Integrations

First Party 
Intent Filters

GenAI for 
LinkedIn

GenAI 
Landing 
Pages

GenAI 
Microsites

Opportunity 
Analyzer

Predictive 
Account 
Audiences

Sales 
Insights 

Visual 
Journey 
Builder

and more… 
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B2B GTM Orchestration
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B2B 3.0 
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Brian's Adobe Summit Playlist
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1 Journey Optimizer B2B Edition Roadmap: The AI Future of Account Orchestration - S202

S207 Marketo Engage Roadmap: The Future of Marketing Automation

# Title

2

S204 Accelerate Email Campaigns in Marketo Engage with the New Gen AI Powered Editor3

S206 ABM and Buying Group Orchestration with Journey Optimizer B2B Edition at AWS4

5

48

S210: Mastering the Maze of Data: Unlock Clarity and Structure in Marketo Engage

https://business.adobe.com/summit/2025/sessions/journey-optimizer-b2b-edition-roadmapthe-ai-future-s202.html
https://business.adobe.com/summit/2025/sessions/marketo-engage-roadmap-the-future-of-marketing-s207.html
https://business.adobe.com/summit/2025/sessions/accelerate-email-campaigns-in-marketo-engage-s204.html
https://business.adobe.com/summit/2025/sessions/abm-and-buying-group-orchestration-s206.html
https://business.adobe.com/summit/2025/sessions/mastering-the-maze-of-data-unlock-clarity-s210.html
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Related Content

49

• [Blog] The best of Summit 2025

• Adobe Experience Platform Agent Orchestrator for Businesses

• Adobe Content Analytics

• Overview of all AI features

• Up next: The Future of Work with AI

https://business.adobe.com/blog/the-best-of-summit-2025
https://news.adobe.com/news/2025/03/adobe-launches-adobe-experience-platform-agent-orchestrator-for-businesses
https://business.adobe.com/products/adobe-analytics/content-analytics.html?trackingid=KH8NV5YY&mv=email&s_rtid=7015Y0000048wi6QAA&s_iid=7015Y0000048uYTQAY&click=ungated&mktfrm_poi=CUSTOMER_JOURNEY_ANALYTICS
https://www.adobe.com/ai/overview/features.html
https://engage.adobe.com/AIWFINNOV-register.html
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