






































FOR 150 YEARS, WE'VE BEEN 
HELPING OUR CUSTOMERS LIVE 
A BETTER LIFE, LONGER.

5 
CORE BUSINESSLINES

365+ 
MARKETERS

50M 1.5T
IN ASSETS UNDER 
MANAGEMENT

CUSTOMERS IN OVER 
50 COUNTRIES



WE ARE A 
HIGH-ENERGY 
CREATIVE TEAM 

WHO BRING THE 
ADVANTAGE OF 
IN-HOUSE INSIGHT AND 
AGILITY TO EVERY 
PROJECT 
ON BEHALF OF 
THE BRAND.
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OUR MARKETING AI JOURNEY

SOLUTIONS ACROSS CHANNELS 
FOR  CREATIVE, COMPLIANCE, 
DATA ANALYTICS, UX, & 
PRODUCTION.

FOCUS ON ENTIRE 
PROCESS FROM 
PLANNING TO DELIVERY!



ALL MARKETERS 
ENABLED WITH GEN 
AI TOOLS 3-4x FASTER IMAGE 

EDITING & 
REVISIONS

OUR MARKETING AI JOURNEY

90% OF MARKETERS SEE 
SAVINGS OF 25% OF TIME  70% QUICKER FIRST DRAFT 

135% ENGAGEMENT INCREASE ON PRU.COM WHEN 
GEN AI IS COUPLED WITH PERSONALIZATION

25% REDUCTION IN 
MARTECH VENDOR 
SOLUTIONS





GUARDRAILS AND BRAND CONSISTENCY
ORGANIC SOCIAL IS NOW SELF-SERVE AND ON BRAND



GUARDRAILS AND BRAND CONSISTENCY
CUSTOM MODELS 
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