
Doing business today means 
becoming an experience business.

 Adobe Experience Cloud is made up of our end-to-end customer experience 
management solutions for marketing, advertising, analytics and commerce.  
With it, your teams can deliver compelling, connected customer journeys  

that drive business growth across the organisation.

Experience businesses that use  
Adobe Experience Cloud report  

superior business results.

Experience the results of 
Adobe Experience Cloud.

What makes a business 
an experience business?

They adopt customer experience best practices throughout their organisations.

And they make the required investments in customer experience solutions. 

Experience businesses do more than deliver compelling experiences at each  
step of the customer journey. They drive year-over-year growth, outperform their 

competitors and employ a happier workforce. And because less than a third of 
businesses have made the necessary moves to become experience driven,  

now’s an opportune time to get started. 

In 2018, Forrester assessed the maturity of organisations across eight industries. 1  
They returned the following insights:

Becoming an experience business 
with Adobe Experience Cloud  

more than pays for itself.
Through customer interviews across multiple geographies and industries,  

Forrester concluded that Adobe Experience Cloud has a substantial financial impact.2 

Experience businesses see stronger 
growth across the customer lifecycle.

They also report stronger growth  
in these cross-journey metrics.

Experience businesses have

1.5× more
employees that say they’re “very 
satisfied” than other businesses.

And their 
employees report 

higher levels of 
satisfaction.
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“Our conversion rates have improved dramatically. 
We went from less than 1% of new contacts 
converting to a marketing qualified lead, and now 
we’re at 8%. Our conversion rate from marketing 
qualified lead to sales qualified lead went from less 
than 1% to 10%.”

DIRECTOR, DIGITAL MARKETING PLATFORMS, TECHNOLOGY SERVICES

Learn more about Adobe Experience Cloud.

Sources
1.  “The Business Impact Of Investing In Experience,” a commissioned study     
  conducted by Forrester Consulting on behalf of Adobe, April 2018. 

2.  “The Total Economic Impact Of Adobe Experience Cloud,” a commissioned study   
  conducted by Forrester Consulting on behalf of Adobe, December 2018.
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https://www.adobe.com/uk/experience-cloud/roi/overview.html
https://www.adobe.com/content/dam/acom/en/experience-cloud/research/roi/pdfs/business-impact-of-cx.pdf
https://www.adobe.com/content/dam/acom/en/experience-cloud/pdfs/54658.en.aec.report.total-economic-impact-adobe-experience-cloud.pdf

