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“Make the digital economy personal”

“it's all about the experience”
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About the experience...

It's not about the luxury car,
it's about the overall
experience.

Before, during and after
the purchase.

Jens Thiemer,
SVP Customer and Brand - BMW
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About the personalization...

“There is no experience
without personalization”

"'30% of the sales are influenced by
digital interactions”

‘Machine Learning recommendation
engine increases conversion rate by 50%"
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Three Pillars of Personalization at Scale

Personalization at Scale

Delivering the right experience to every customer on every channel in the right context, in real time.

Data & Insights Content & Collaboration Journeys

= ©@

Analytics / Profile / Governance / Creation / Asset Management / Orchestration / Channels / Decisioning /
Collaboration / Activation Workflows Optimization / Omni-channel
Commerce
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Adobe value proposition

FA\ Adobe

B Adobe Experience Cloud

CcLOouD
. . Marketing
CATEGORIES Content & Commerce Data Insights & Audiences Customer Journeys
Workflow
Adobe
AdOb? Adobe Adobe Customer Adobe. Ado!ae Adobe Adobe Adobe Adobe Adobe
APPLICATIONS Experience . Real-Time Audience . Journey Marketo
Commerce Analytics Journey Target Campaign . Workfront
Manager ; CDP Manager Optimizer Engage
Analytics
. : . . Privacy & —
SERVICES Identity Profile Segmentation Ingestion Query Al/ML Governance Destination
PLATFORM .
Adobe Experience Platform
Data | Sensei | Content
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Adobe SUMMIT

Workfront & AEM - The next frontier of
content and work management

Riccardo Tammaro
Solutions Consultant, Adobe Italia
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Marketing challenges are universal

p

Internal alighment is elusive

As the market shifts, teams need to
replan and align to initiatives on the fly

Wasted time causes burnout
Manual processes and broken
communication take time away from
creative work execution

Not going back
New way to be connected and
collaborate
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Powering a Marketing System of Record
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Adobe Adobe
Experience Manager Commerce
()" Get to work on deliverables directly B @ B Ad?b,e Adobe

aligned to business outcomes. ATBGIES UGl

Create digital content and update Store final asset with Measure performance by combining
Intake campaign or status of a task without leaving Creative associated metadata and project costs and time metrics with
creative request. Cloud. share with the right people. campaign analytics.

Strategy & Budget & Align & Review & Store & Deliver & Measure & |

Intake Plan Create Approve Share Scale Optimize

Compare possible scenarios taking
budget, resources and timeline into
consideration.

Use defined templates and assign
people to tasks and track progress
against plan.

Adobe SUMIT
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Generate a proof, make side-
by-side comparisons, track
versions, and approve assets
all within the context of the
work.

Launch assets to the right channels
and automatically inform
stakeholders of delivery.

Adobe Marketo
Campaign Engage
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Top 3 actions to unleash all your power

No longer waterfall models

‘ More automation

Easier to share
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Maximize performance & customer
retention by delivering consistent,
brand-aware, personalized, and
highly engaging experience faster.

Simplify the new site
setup process
Anyone should be able to
initialize and scaffold a
new site in AEM

Adobe SUMIT

No longer waterfall models

For Sales and Marketing and Customer Experience teams

B
Start with best practice
site templates
Get a head start with
common site designs as a
foundation to build upon

Quick Site Creation features in AEM Sites enable you to go live within days

Streamline front-end
development
Web development should
require CSS and JS
expertise only, AEM
knowledge optional

Create Site m

Select a site template
.

Select a site template Basic AEM Site Template (4.0.21)

Description:  Basic AEM Site Template that serves as a clean starting point.
Created by:  Adobe

Use cases:

Basic AEM Site Template that serves as a clean

!’ starting point.

. WKND AEM Site Template (1.0.0)
WKND site template to follow along with
the tutorial.

WKND MUZIK AEM Site Template (1.0.0)
WKND MUZIK site template for events and
experiential marketing
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More automation in Forms

Loan Application
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Adobe Summit 22
NEWS!!
Microsoft Power
Automate Integration
was announced

Adobe SUMIT

Start Automated Form Conversion

Authoring Intelligence: Automated Forms Conversion
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Set up Configuration Review & Adjust Mobile-responsive
Al Conversion Adaptive Form

Adobe & Microsoft stronger and united to transform the end-to-end experience

Power Automate
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More automation in Assets

The Convent Engine - New Adobe Photoshop and Lightroom APIs

Experience Manager
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Adobe Summit 22 The content lifecycle is Ensure creative and
NEWS! evolving quickly. marketing teams are using
Azure Cognitive Easily create content and the most up-to-date and
Services Face API experiences that will hi i
. ighest performing assets
Integration was maximize conversion shEP &
announced
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Easier to share

Define | Create
Models define data schema(s)

=
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AEM Headless - Content Services

Client driven Queries

Consuming app defines data
needed

Adobe
Experience
Manager

Content Fragments GraphQL

Multi Channel Delivery
Apps deliver the data
they've queried
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Business Impact \ / %

No longer waterfall More automation
models

Easier to share

Quick Site Creation Extended DAM features and availability Headless CMS for scale

Automatic Forms Conversion Share same assets across any touchpoints

Reinforce
authority
and identity
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Adobe Commerce highlights:
driving revenue

Cedric Le Palmec
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What is Adobe Commerce

B2B

Adobe SUMIT

TANS

.
A)
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What is Adobe Commerce

AGILE APERTA INNOVATIVA
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Top 3 actions to unleash Adobe Commerce power

More Intelligence

.
.
*
.
.
.
.
.
.
.
.
.
.
.

More Flexibility

More Personalization
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More Intelligence



Intelligent Commerce Powered by Adobe Sensei

Leverage artificial intelligence to understand and act on visitors' behavior to personalize
the shopping experience and optimize business performance

Product Recommendations Live Search
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More Flexibility



Adobe Commerce 2.4.4: Preparing Your Platform for Business Resilience

The innovations in this release set the direction for the next several years of Adobe
investments to make sure your commerce business is resilient. Built on the newest
version of PHP, 811, it enables customers to future-proof their digital commerce business.

Future-Proof Innovative

Adobe SUMIT
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Modern and Flexible Headless Commerce

Accelerate time to innovation and lower total cost of ownership while delivering unique
experiences that drive business results
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Powerful Developer Tools Core Commerce Commerce & Adobe . ‘
. p Application = Microservice§ Custom Services

Composable SaaS$ Services

AdObe Sum‘,lrmit Ibérica - 26 de abril
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More Personalization



Cross-channel Personalization Powered by the Adobe
Experience Platform

Unlock the power of Commerce data with a single 360° view of the customer to deliver
powerful omni-channel personalization & boost customer lifetime value

Triggered Journeys and Messaging

Unified Profile and Segmentation

Default weicome msg!  Signin or Creste an Account

Get fit and look fab in new
seasonal styles

Personalized Experience Delivery
Intelligent Decisioning

Analytics and Insights

20% OFF Even more ways

Luma pants when you < ) to mix and match

shop today* | [ Buy 3 Luma tees get a 4th
free

Adobe Commerce + Adobe Journey Optimizer

AdObe SUWIT ©2022 Adobe. All Rights Reserved. Adobe Confidential.




Business Impact /

. Personalization
Adobe Sensei at scale

Scalable Commerce

Adobe Experience platform Adobe Commerce

Al — Machine Learning

60k

Order / hour
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