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https://www.adobe.com/customer-success-stories/national-center-for-missing-and-exploited-children-case-study.html

Adobe=

HEMSUCL =

954

I D96 =M og,, W .
7%
SIZ 924 EE 94,

LIS MZ ol Hlo[E £
e
eixliet oj2H o] Hl =LA
OIS EHERE 202038 HYCE A4 ZXof CHst 4242
M ZHHRIAZAS ¥ Y HOE Bt
0l S Cra T 2L
ZHOIIA M LEZEALE 45 a2 FE[0] Azl 71X
ST $I%12 KAt % Mot 71K 2E2 FRH
ALt ot HE 2SIt 2ot | =

0 0 354 B 45y
56
SIZ 46% E= 459 HR

90 ZHEIX K& Sl NS 70 2025E FEFE QL= OHAE
% ol Nz Yxisicin % gomzEr) o) et AU
Lot HlE Elo| HRst Tt YotH|E
TED -90%M92 0069 =65 [
S 80w W= 89y R Smeow B= 71k GR
SHX|2F Aol QIEIZ| M A XUt Q3= 2 EHF= R 7t
EX™EE JAESLICE
14. 14., 17
£H14%0H0] A DAt L3 I:|'E 14%= Mt 17%= A< SAE LY
MBI ORI M E H ZFoletn ettt EE ZMHE HAC 2 Sth=
ERSEy s ol OtA|El o] =t~ O|X| gfCtn
AztetL|Ct
1014 =0 12 BN 0 s« =m 15, W
* S 7 E= 17w 5B O S 20w B 20w BB




Hoto| F=H7 £l HA L

t

SN

L7t EHYLC

ELICE E9], #22

ool = 2hA|7F

ol
i

A 2 ofol E 4= UK, OHA[E0] 0]F 0

oA &

gLtk ol

ts

-
| -

5 ™, 24 Hour Fitness

Peloton®™ & H|0|E{7}

b4

O & 2020l

of g2t
LICt 24 Hour Fitnesse= % 250 0]

SZEM T, Planet Fitness@t 22 X

SHA|

ofj Al X1 &

=
=

Ol G LT,

_I

BN

N
ot

q

xr

= ME

&1
O

RO
<I

| DEL]

2lo

{of



24 Hour Fitness= O|H|Y, 7| A3, A X 7|8t A8 TV S2 0IRE=
SYHQ TS S8 ASAEZR R HBXQ I Hsd I=HE
IHLHESLICE (K| HIO|E et I EL|A PHAAS OHXIAIH 253t ZEHE
H[Qtstm, 24GO' OfE 2| 0| Mof| 28 AlZHo| Hoh= SR QI I EL|A
ZHXE FH[SH AR OCIMLE 2o FEY LIX2t ZSHCI S
SZAZHELICE 2t 24 Hour Fitness 2/ 22| (XS 360= 2 O|sst
OlEEo=Z M Het 0[AQ] 2|2 24G0 Yt HAS & JYASLICE

LHH0 = M2t H|E0] 85%01 22 Ao = o A ELICH

Q10 CHE FHY

O
A

73%
ER&R 73% 0075+ =78y SIZ 68% E= 71y

68%
72% @ 0 65% ™M 71y EIZ 66% E= 68%

=
i~
Rl
= N
[> I

32%

38% 0 026% 27y 5= 354 E= 33y

L0 Fof AFO|M IHE SRt d2fohs @4 = BE(73%),
7+24(68%), 17 MH|A(32%) #=0|RA & LIC]

N
I

45%

[ G 48« 0 1 46% M 48y Si% 48y E=

>
EN
*

43%
S1% @ B 43% ™M 504 SiZ 37%

o
s}

L
2
®

T
e
n

38%
46% [ ) 34% ™M 32y Si= 374

"
w
£

Uiel Dbl E) EHERS 0] £58 D2 44915 THA(45%),
c C|

EH(43%), BHE(38%) =0|ASLICH

Ql

Z7%: Adobe and Advanis

15



]

AlZte ELHEHA

ol
o’

2L M2t ZH[THZE 2 2FR101 A

AQ@ 17

A
=

f

{0
3l
<+

HIO|EE

4 CH

-
O
—

FCHES=E e FAOHK] OHYAIL.

Zol &= XLEXX] Q45 LCE

|.

Ho

OB ALt

=
S
N
N
S}
~~
IA
N
9
=)
=
Sl
3
o
all

SO 2 0S5t QILkD AR

A SE et DA E e AtE B 29%

32%

ERER 31 0 029% ™migy S 24%

ZX: Adobe and Advanis

37X

=
[

Do| HA=OM ke SR W2tst

K

Hi

ZX: Adobe and Advanis



LB o) =
r_ﬂgom._mw_%

uLu._O:|H _H__.A

<0 .rr_x_a

oS o T g E

o3 KK oF <|

= mJ

PR ST w -

W o i )

§_L7|.ﬁ_/|o_EE 2 Iy

v oy G0 gy W] =

::Hol_xﬁ@mﬂ 0l

Rlg g &Eo Rl 2
._u_|._u_LH._|._AoLI.A_:LI ._.A._ w E
R ! R > N
| VR i 0) b <
Iz W e Ao UL o
x_y_Wm._hmMMJoM <0 g KF
.__._W%QOEAM_' g < [~3
H g o o 44w %0 = DY
S o 38 W o o kr 4
1._N|J_M|E|EJ_AIOW S
MHE_RE_% ol I

X 53 4ol oo =
W_m_._M._L_._._MO_m___ueﬂ I
H_._4XomAuH.@|ﬂ| N

T KD s

B E e e

K2 MO

H._K,.ALn_x.__._m

<= ool 0ol oAr

Emﬁ:_EoMWD_.W

H X E N & T

ES

E

2.0
ZX: Adobe and Advanis



TS O|2lls #1742 4 A|0|X|BF 2% F|Xt 9l HHIE Aol A= it
DHIQILICE BRI 2 B TIRIA MEStet 80|10l Hel
YT 0|, TS Shel HOI LS AFO|0IA A HO| THE S
02 H A B WS O| i BAARe 7|2 0f 3 sfojatolE
SHAS oI YALICH BES X0 Fofet %S EHIX
SO, PGAL QlHa|HAS B8 M4t Mol BAS olxoz
NN

HHC HAAL

Top five brands of Gen Z / Millennials

03 04

@
amazon ~ @mmcer  Dienzp

Top five brands of Gen X

03 04

amazon  NETFLIX Jeep

Top five brands of Boomers

02

g
amazon @ @ TOYOTA '
N

18


https://www.marketwatch.com/story/boomers-and-millennials-both-love-apple-and-amazon-but-here-are-the-brands-they-dont-agree-on-2020-03-05?mod=mw_latestnews

(o]

2jo! 2 @ majoloj|Af A

=
L

H ol

SIGRCESES)

e

124 £0JE{ S £hel 112

L —
==

Home Depot

Ct

gL

oA 43

o
—

IZ 2| A O[ ARl Ranjeet Bhosale

"MslE 2efel 2ol AHEof A

i

%0
Ul

tjo

ok

LHE LI Cr

e CiXg e, A 2, X0 7hy

B

X} &t A 2H 2k

pal

2 M

LICE RE &2 =22 50%7

100

o

[z
c

¥

Home Depot OH


https://www.adobe.com/customer-success-stories/the-home-depot-case-study.html

el

C
[

50%
349
26%
22%
19%
12%

[
m—
=
m—
[ =
[ =

50%
35%
34%
25%
9%

==
s
SIZ 23%

sy
sy
FEhs
sy
wEhs
sy
wEhs
sy
=<
)

= 16%
= 9y
- 7y

R

F

S 3E[MO[EIE =7 E

= H|CHZ Ofoh st

Z7%: Adobe and Advanis

N &R 17 0 013%
N &R 105 0 07%

25% 0 019%

Sl [ B 46% M 34,
43% [ N 32% M 451y
A &R 36% 0 B 40% = 21y

2H| Xt}

36%
29%
21%
17%
10%

E
A

o

DA EFREREDE AHIXIS} HEOHs w:

Atol

<l
=

St H|ZL|A 2021 SMAAIOA Verizon Wireless,

AE2|2 M|
A
Al 7|

XA 24 0| Efof

o
| —

YouTube/22tl S E A
Xt
—

7t

|-

—

18K Sprint

Sprint

o
2

i

Elal=?


https://www.adobe.com/customer-success-stories/sprint-case-study.html

Mich 245

H|o]H| & MIcHe| 90% = oY zMItHe| 84%= oY
0|HYS AL ELICE 220l H|C|2E
Bh ZMITHOII M= 61901 ETHEtL|Ch* AE-LICh

ZX: Adobe and Advanis

1. 0|= o et Bt et SAX L

4
&l
R}
o
Mo
o
No
N
X
ol
\dJ
2ot
iy
I
o
-
O

rintQ] CIX|E UX 22| Xt Aditi
KulkarniQ ZIL|C} fEot Al D20 M220| 14%, AL =7t

HEtE2 16%, AO|EO| HREE= AlZH2 4% S7IUSLICEL "1 FY
=2



CHAF MCHZL AFE ZQ1 A4 &2
ZA|eH

&R 83% 0178+ MM 86y SIZ 76% E= 78%

B O

APAC 5% % 79% % 70%
[0 & 85+ W 1 89% MM 79% ZiT 86 0

o N

COaR 67« 006l B 56y S 57%

60%

L E AHlTh

O C

O &ER 83« 0 178% MM 62 Si% 774 == 77%

EHER 75« 006l ™M 68y SIZ 60%

R &R 64 0 B 44 =53, 5= 569

59%

58%

XAICH

O

EX&ER 77« 0071« =62y SiZ 66% 74%

EH &R 69« 0 W42 574 5% 47y E= 47y

A &R 45% 0 047« B35y 5% 49y = 46y

BolH| = AlTh

O CO——

N &R 66% 0 1 62% MM 53, SIZ 58y E= 649
EHER 4% 0 035« Mm24y 5= 36% E= 36
[ aE 38% 0 )36« MM 43y Si= 334 E= 34y

Z7%: Adobe and Advanis



f
il
A4

_ o m

T Ko < o __ o

T O o 00 o 3

' - > -

s Tgpgo ¥ BE 4
e ol = g o o» . —, T

S &0 IR, 2 U - a3~

s KOgp X & 5 O gp U IH R & &
D7L|_|.~|_A.T. m| *__-nrOJ v 0
B 25 TR 2 LI
%Emqum.u foll Klo
HolHA_'_.T_oMo aA_u_._._.__.._o 3 &

= .rt|Hr._H“ w o
ETAEH m__mﬁ_“_@oM_._._.__A Zm
|%MH._O = ol - il

= Ul o wn <F yu o

S o = WU U =g

T H KO KH 5 2

B |.r|._o=._A_

oo — o RO ._||_|._7._.o = n
ol 2 O x N R = g =
ST Igpwel = _ : E
ﬁ.r._ _..:|/.J|H0|=:E W:_.r ol =30 HA <
WEmEEmyol I R

= S ETLETRNEG m gde gy 3
o WQtﬁﬂu:_._ElV = oF K S

= S HMagoon & 4 3 2
Sl B & 8 2 folo = - =

1ol - oF 8o EhY m T o — - il Kl

ol 4 =F — 0l m S 10 U =

ﬁOHI..On_._LOIw_,DIWLlw
I gy Ko 1 E o o) Ko

= o 2Z B0 w0 o RTOX .

N omamxlﬁﬂ_d%fﬂﬁt m @

o 27X ol o ™ R = .
AR LUR Wy L & BE
L._7L|AA+otmo.A x & &

I.Iu__h _.ﬂo_ln_|l__|_.A._=i_.DLu_A|9|._ﬁ M < @ R
I R T R T = m= nu
Rrol m & o o Baol<sn = & 4
Vg c 572z 3iyuX -
4 S0 T DT WMol T -



https://digital.hbs.edu/platform-digit/submission/big-data-behind-disney-magic/

oIS AEE0I Hlo|E 24

.+.H|Il dEe| YAl ol

5467HS H):;QE HEZAE A 5 N
CHSH SO|Z22 AtA S AASLICE

E’.‘a‘ - 7t4 . 074 Mu|A

7tx], 2 o] &2 7]

"N\ dEmsE A
Toig o 79 oofof M O B2
73% K| & D2{stit 23% Joig x|E8t 9| gt0|

SgetHg oIt SCtstHIE

079« == 72 0N 245 B 25y
e 76% e 22%
7% == 734 Si= = 244

7kx| 2| Hz}
NI 7hK|2f HE0| YR[SHE HRHEUARE ATSHILITE2HE Z2of
SOIBICED BEt SET HISL ANHE 242 SOHHBLICH

39% Yai|L|Z M|CH*

3 6 % 52% ZMICH*

average

EOER 46% 01 4% =41y S 34% E= 32y

ZX: Adobe and Advanis
“817. 0/ ol Efet Brget Mok SAXIYLICH



il o=
oo 2
oM Ko
] 2 LA
%JMLEL ¢ Re 3
R g w0 109 <1
m_ul_ﬂ_/.ol_ o ﬂﬂ o 10
— X BI N s = wo Ho an
o ool — A3 T E [
H o 4 4 Id ©a3u
RN ¢ MED
- o K IR o K K
Bom N =% g K&
82 U oY
M_m§._m I X
<0 Bl
— = memun_uo
rnl W
— O__._._._Hu
= o o o0
— .“m_._._l_h_lpu < M_A.__._._|
or ool Y B
~ o Kool O o
- w o X HE o= [ A
ol =7 s¢ ZoE g0
O f © O -5 Eﬂoﬁ% o 7
ﬁO Ll - L, Bonm Mo _W
g o X M 83 ogxor oA ED
o <| or ™ O = i %MM_. S W wm
N %%%ﬂ mgr ko o RO
w ol
o W oK
ﬂ T OF o o

ZM: Adobe and Advanis

)G
25



M=Z2 Z0| o|0] 2 Az LIC,.

YLICE 22|10 2 ARO[

Ml 2d, X552

I

=
=2

SE AYLCHE HOlH, 215 K|

11

xHS

=
[ —

FLICE SR8t Arel 2, Heldo|

.
(s}
=

Alofl, 2 o[ Z0|7| =

OpA[Elel O]z

Cf

oj2i el opAHE EHE XLt
HE 205},

QIdz|H A0

=
| .

StAl7

Tl
ol

joll
RO

£

2|

=
=

ol ol XtAMIS] 2OtE M A L.

XHMIs| oto|



= M0 gt CHREZ 2| HI0|E = Adobe?t AAISH & THX|
A

2025 Adobe O}A|E!

Mz

EZA

o 2HIY 71715 2R3 0|5 18M| 014 Hol 5,467 Ty

« 2020 18 162~24Y, 2221 AL

SEX
Lto|

ZAlIcH 1996'A 0| = =4 5%
2|1 AlcH 1977~1995E =M 31%
XAIEH 1965~1976F =4 22%
H|O[H| & AlCH 1946~1964F =M 37%
THEZF2| MlcH 19453 0| = 4%
2 AEQ

A= 45%
H| A2 E| 13%
P HAFE 14%
S 3%
2E| 25%
g

& 0[5t 21%
CHst mst 34%
Cist =< 30%
CHat 15%



Adobe 20254 H| =L|A OfA|

=0

= O | O | O O O | O | ©
= N N N N N NN R N AN R ol N S
W_.Uo —A = | =]/ oa|lo| o |~N|N © O | ™ M ===
)

=

3

uo

o <

aoi

= o

=

O

_.:8

=0 el |

Y 5 o | B

oMm:._ m._\)_l_ 100

S @ T Y w i

B oy " o @ |3 g oK |

T N = &K ™ < <| |3’

T N - R - -

aoR = IR R X g X KM % oW

m S R & K or o @ [ ndoor ohoup oo B0 IF g T W [ &
o e KH ¢4~ o~ o0 d & K M& Kk O = ~ ™o BO

6%
6%
4%
4%
2%

ES

b2
gr

=t

e
C|Xtol/32[0f|O|E[ = MH|
7 7h

A
=

HE
.I

=
i



=

EX

"Adobe Marketer 2025 Business Survey," Adobe and Advanis, 20204,
"Adobe Marketing in 2025," Adobe and Advanis, 2020,

"

"CIA’s Secrets to Creative Problem Solving at the SXSW Conference and Festivals,
0j= £ F ==, 20194 38 132,

Jeff Desjardins, "What Happens in an Internet Minute in 2019?" Visual Capitalist,
20198 32 132,

JF Gagné, "Chief Information Officers Will Become Chief Intelligence Officers,"
Element Al, 20175 42 242,

"In Store. Online. The Home Depot Makes It One Experience,"”
Adobe®l Home Depot 112 AE2]

KO, "Big Data Behind Disney Magic," Digital Initiative, 201941 118 132,

Michael D-Smith % Rahul Telang, "Data Can Enhance Creative Projects — Just Look at
Netflix," Harvard Business Review, 20181 12/ 23,

Nicole Lyn Pesce, "Boomers and Millennials Both Love Apple and Amazon, but Here are
the Brands they Don t Agree On," Market Watch, 2020 38! 7.

Roger Bohn % James Short, "Measuring Consumer Information," International Journal of
Communication 6(2012): 980~1000

Sara Fishko, "Why Do We Love the ‘Moonlight' Sonata?" 20085 12 312

"Saving Shildren’s Lives, One Image at a Time," AdobeQ| 0| Z&] AZ strff ofE EEX/
MIEf 02 AE2|

Scott Brinker, "Marketing Technology Landscape Supergraphic(2017): Martech 5000,"
Chief Marketing Technologist Blog, 2017 5& 102

'“ =710 M Adobel| A H & S JEYLICE

TE S5

Adobe



https://www.cia.gov/news-information/blog/2019/cia-at-sxsw-conference-and-festival.html
https://www.visualcapitalist.com/what-happens-in-an-internet-minute-in-2019/
https://www.elementai.com/news/2017/chief-information-officers-will-become-chief-intelligence-officers
https://www.adobe.com/customer-success-stories/the-home-depot-case-study.html
https://digital.hbs.edu/platform-digit/submission/big-data-behind-disney-magic/
https://hbr.org/2018/01/data-can-enhance-creative-projects-just-look-at-netflix
https://hbr.org/2018/01/data-can-enhance-creative-projects-just-look-at-netflix
https://www.marketwatch.com/story/boomers-and-millennials-both-love-apple-and-amazon-but-here-are-the-brands-they-dont-agree-on-2020-03-05?mod=mw_latestnews
https://www.marketwatch.com/story/boomers-and-millennials-both-love-apple-and-amazon-but-here-are-the-brands-they-dont-agree-on-2020-03-05?mod=mw_latestnews
https://ijoc.org/index.php/ijoc/article/viewFile/1566/743
https://www.npr.org/templates/story/story.php?storyId=18577817
https://www.adobe.com/customer-success-stories/national-center-for-missing-and-exploited-children-case-study.html
https://chiefmartec.com/2017/05/marketing-techniology-landscape-supergraphic-2017/

